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CREATIVE CHANGES
IN THE COVID ART ERA

CHÂTEAU DE
BELCASTEL REOPENS
WITH GROUP EXHIBIT
AND EVENTS

Industry insider Cristi Smith
discusses how the pandemic
helped speed up what was
inevitable for most galleries
and artists; a heightened
focus on Internet exposure
and sales, Social Media promotion, international opportunities, as well as developing
more personal and experiential relationships with collectors. Page 24.

Gallery owner Heidi Leigh
opens the gallery located in
the castle that she owns in
the french village of Belcastel after being closed
during the pandemic with
an exhibit of seven artists
creating original work,
prints, and a 9,853-squarefoot mural. Go to page 16.
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PAMELA SUKHUM’S
VIRTUAL MUSEUM

FRAMING TECHNIQUES:
FRAMING DIPLOMAS
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Artist Pamela Sukhum and
Infinite Vision Art debuted an
interactive virtual museum
taking viewers on a walk
through to explore some of
the artist’s most recent work
in an online three-dimensional setting. Page 20.

Framing diplomas may
seem like one of the easier
items brought in by customers to frame, but they
also offer an opportunity
to provide creative alternatives coupled with UV
protection. Page 23.

AlexArt International is located in Sarasota, FL.

INDUSTRY EVENTS & SHOWS
CAUTIOUSLY REOPEN
Face-to-face interactions are back! Trade shows, art fairs,
gallery events, and conventions are starting up again and people are weighing the pros and cons of participating and attending them. A recent survey by Pew Research Center of
some 4,700 Americans found that 40 percent of people believe the worst of the pandemic is over—up from 26 percent
in early April. Seventy-eight percent of those surveyed report
that they have tentative framing industry are in the
plans to travel in 2021 with works with many being an33 percent planning to attend nounced each month. This
a convention. This is good is good news for an industry
news for the trade show in- that thrives on face-to-face
dustry itself that, worldwide, interactions, benefits from
is an $11 billion industry. seeing the art and framing
continued on page 10
And, events in the art and
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throughout the issue.

QUOTE OF THE MONTH:

“Meeting others and talking
shop during shows was at least
as important as everything else
in my early years. Now it’s the
most important factor.”
Cliff Wilson, page 18
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Industry Events
Cautiously Reopen

New Exhibit at
Pamela Sukhum’s
Chateau de Belcastel Virtual Museum

Events in the art and framing
industry are working their
way back onto calendars with
many being announced each
month which is good news
for an industry that thrives on
face-to-face interactions.

The gallery at Château de Belcastel, owned by Heidi Leigh
since 2005 and located in Belcastel, France, is presenting a
group exhibition with seven internationally established contemporary painters.

Artist Pamela Sukhum and Infinite Vision Art debuted an interactive virtual museum taking
viewers on a walk through to
explore some of the artist’s
most recent work in an online
three-dimensional setting.
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Framing Techniques:
Diplomas

Creative Changes in
The Covid Art Era

And Now For Something
Completely Different

Framing diplomas may seem
like one of the easier items
brought in by customers to
frame, but they also offer an
opportunity to provide creative alternatives coupled
with UV protection.

Cristi Smith discusses how
the pandemic helped speed
up what was inevitable for
most galleries and artists,
such as a heightened focus
on Internet exposure and domestic and international sales.

In this month’s And Now For
Something Completely Different, we highlight some of the
most creative framing jobs
from custom framers across
the country and describe the
products that they used.
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OPEN EDITION PRINTS
Page 32
CLASSIFIEDS
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Shown is “ Twilight” by
Tina Palmer, an acrylic
on canvas measuring
8 by 8 inches ($195).
Call Tina Palmer Gallery,
Richmond, VA, at (703)
798-1240 or: www.
tinapalmergallery.com.
ART WORLD NEWS
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IN OUR OPINION
It’s Heating Up
very day, we get closer
to the top. The outlook
is healthier and life
more resembles a more normal pattern. Although not
every person and business
will snap back fully and immediately, we can legitimately
expect a consensus of society to rebound nicely. Of recent months spending has
remained strong, particularly
on consumer expenditures
within the home décor category. No doubt, a nation
under stay-at-home orders for
over a year pushed folks to
upgrade the art and framing
component of their lifestyle.
Furthermore, many of those
dollars that might have gone
to travel, entertainment and
dining out were re-routed
back into our industry. Now
that things are opening up
again, it remains to be seen
how patterns may shift.

E

The art and framing industry is one that is propelled by
momentum. Although slow
to build, once it mounts, historically, it tends to carry for

quite along time. Right now
we have that kind of upward
trend to enjoy and most industry veterans see it continuing well into next year, and
maybe beyond.

A RT W ORLD N EWS
Editor in Chief
Editor Emeritus

Now that people are starting to circulate, folks are beginning to entertain again.
This is a great dynamic for
our industry. After a long hiatus from entertaining, people
are anxious to show off their
homes once again. As the
purchase of a wonderful piece
of art that is expertly framed
and installed is often the visual centerpiece of a grand
room, buyers will again be reminded of the aesthetic and
transformative effect art and
framing can have. Consequently,
art galleries and frameshops really need to go on the offensive
now. The competition from all
angles to attract buyers is
going to be stiff. Right now,
what we do and what we sell
is in the minds of consumers,
It is time to bring their
thoughts to action in our galleries and frameshops.
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Bittan Fine Art is proud to feature the work of

Pop artist E. M. Zax

Polymorphs and Cultural Objects

Facebook: facebook.com/bittanfineart
Instagram: bittan_fine_art
Instagram: zax_artist

www.bittanfineart.com

866-219-9161
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ARTISTS & PUBLISHERS
TAG Gallery Supports Charities

Freight+Volume Artist’s New Medium

Los Angeles-based
TAG Gallery and their
artists are making
donations to various
environmental charities, such as Ocean
Conservancy, Birch
Aquarium, Aquarium
of the Pacific, and the
World Wildlife Fund
through special edition artwork. In one
donation, artist Justin
Prough’s “Malibu Tide “Malibu Tide Pools” by Justin Prough
Pools,” an edition of measure 11 by 11 inches each and
unique photography retail for $400 per set of four.
with digital painting,
gives 50% of the $400 retail price (a $200 donation) directly
to Ocean Conservancy. The piece, a limited-edition series of
15 sets of four images, is produced using archival inks and
printed on hand-selected, whitewashed wood veneer. For more
information, call (323) 297-3061 or go to: www.taggallery.net.

Part of The Bleach Paintings series, “The River” by Natalie
White is bleach on fabric measuring 97 by 45 inches.

Freight+Volume, New York, presents The Bleach Paintings,
an exhibition of a new body of work by Natalie White, inspired by the Covid-19 pandemic. The artist had to rethink
her artistic practices, in studio space and painting mediums,
as restrictions were put in place. Rather than utilize materials like oils or acrylics on canvas, White set out to work with
unconventional materials, such as bleach and bed sheets.
For more details, phone Freight+Volume at (212) 691-7700
or go to the gallery’s website: www.freightandvolume.com.

OBITUARY: Rome Milan
Artist Rome Milan passed
away April 23, 2021, after a
three year battle with ALS
(Lou Gehrig’s Disease). He
was 62 years old. “We had
over 650 people attend
Rome’s funeral and memorial
where we watched videos
and told stories from more
than 30 people that came
from out-of-state,” says Talon
Milan, Rome’s brother and
owner of the Fort Worth, TXbased Milan Gallery. “He was
an extraordinary person of
many talents.”
As an accomplished artist
using oil paint and palette
knife, Rome was featured for
many years painting in the
window of Milan Gallery. Cre-
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ating vibrant and colorful Impressionist florals
and seascapes, he
was introduced to
art by his mother,
painter Henrietta Milan.
“Rome started his career as an 11-year-old
boy cutting silkscreens
to print shirts for
schools and sports
teams and grew into an
accomplished Impressionist painter with
subjects from figuratives to landscapes to
tranquil boat scenes
on the Mediterranean
Sea,” Talon says.
Milan Gallery owner Talon Milan
lifts his brother Rome Milan.

A gymnast throughout his entire life,

Rome became an international judge, coach, and collector of antique gymnastics
memorabilia and equipment.
He attended every Olympic
Games for 50 years as either
a spectator, volunteer, pin
trader, or paid employee. A
lifelong Olympic fan, he was
able to run the Olympic
Torch in Torino, Italy, for the
2006 Winter Games.
Rome is survived by his
wife, Pauline and his children
Sydney, Athens, Caity, Matthew, and Paris; his parents,
Henrietta and Jerry; his
brother, Talon and wife Lesli;
and a family of cousins. He is
also survived by his beloved
mini pig, Bacon.
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FullPageAdTemplate_Layout 1 4/27/21 4:59 PM Page 1

MAY21-CoverStory-pg1_Layout 1 6/1/21 11:53 AM Page 1

MIRADA FINE ART
CELEBRATES MOVE
TO NEW LOCATION

INDUSTRY EVENTS CAUTIOUSLY REOPEN
continued from page 1
products firsthand, attends
educational seminars, and
meet with fellow professionals to share ideas.

DENVER—Mirada Fine Art
Gallery celebrated its recent
move to a new location with
an exhibition called “New
Beginnings” and featuring
new work by some 20 artists.
The gallery has moved after
12 years from its historic
log building in the Indian
Hills Trading Post location
in Indian Hills, CO, to a new
space in Downtown Denver
(LoDo), opening in July.
The collaborative group
show features original work
by nationally-acclaimed
artists who spent their
Covid-19 pandemic time
creating the work for the
event.
Artists featured in the “New
Beginnings” exhibition include
Bruce Marion, Holly Van
Hart, Janice Sugg, Rick
Young, Cynthia Chartier,
Gary Oakley, Jean Richardson, Joe Boddy, Lyudmila
Agrich, Ev Niewoehner, Allen
Wynn, Hugo Rivera, and
more. Rivera’s “The Purple
Fool Moon,” an acrylic on
canvas measuring 42 by
48 inches is shown above.
Mirada Fine Art Gallery was
not able to have an opening
reception due to Covid-19
restrictions.
For further information,
telephone (303) 697-9006
or go to the gallery’s website
at: www.miradafineart.com.
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Ever the resilient marketplace, many presented virtual art fairs, sales and
educational presentations,
and events; but were oftentimes met with reduced attendee engagement and
mixed sales. When it
came to suddenly not
exhibiting at trade
shows, some said that
their overall business
sales were mostly unaffected as the money
previously used for
booth space, travel,
and related expenses
made up for the lack
of sales coming in during the pandemic.
Eric Smith, president of
Redwood Art Group, organizer of RAVE/Artexpo New
York, Spectrum Brooklyn,
Art San Diego, Artexpo
New York,
Red
Dot
M i a m i ,
Spectrum
Miami, and
Art
Santa
Fe; says that
while the company has
been holding virtual events
and created an online marketplace, their live events
will be back in the fall.
“We have events planned
for each month starting in
September and continuing
through Red Dot and
Spectrum Miami in December,” he says. “Meanwhile,
we have been producing
RAVE events (Redwood
Artgroup Virtual Events) to
keep our community together. So far, we’ve had
over 5,700 attendees over
three events.”

Rolling with the punches
has become a big part of
business today and the running of shows is no different.
“Things are changing quickly
and (as of presstime) on
June 15th the mask mandate is going to be dropped
in California. Our first live
event is four months from
now, and who is to say what
is going to happen between
now and then?”

Attendees, Mr. Smith
feels, may also be a little
reluctant to jump right
back in. “I anticipate that
international exhibitors will
take more time to return to
live events. We have found

that international exhibitors
make up about 35 percent
of our exhibitor base for
our large events like Artexpo
New York, Red Dot, and
Spectrum Miami. You also
have to factor in the attendance base and not everyone is going to feel
comfortable attending an
event with large crowds for
a while.
“Our Operations team recently attended a course
on ‘Planning Events Post
Pandemic’ so we’re doing
all that we can to be pre-

pared for safe openings.
Things to consider are timed
entry, cleaning, hand sanitizers, wider aisles, etc.,” he
says.
“But it seems like we are
making good progress here
in the U.S. and things will
be different in four to six
months. Lastly, I would like
to add that we belong to
a very strong association
called SISO, Society of
Independent Show Organizers. For the past
year, I’ve had Zoom
meetings every month
with 90 other CEOs
running events. We
are completely up-todate on everything
going on with live
events in regards to
the pandemic, such
as crowd size, attendance
figures, testing, etc.”
The attraction to participate in trade shows and
fairs is three-fold: keeping
existing customers buying,
creating new
customers
and/or swaying
some
that may be
dissatisfied
with
their
current products and services, and those looking for
the next big thing in trends
and technology. Being unable to do this for the entirety of 2020 and into 2021
has left many with a smaller
pool of potential sales.
Therefore, getting people
excited about going back out
there to attend shows must
be met with a strict adherence to safety regulations
and cleanliness. Also, video
calls will most likely not recontinued on page 12
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CHILDREN’S BOOK SERIES
HELPING TO CREATE ART
LOVERS OF THE FUTURE

INDUSTRY EVENTS
continued from page 10

place the human interaction
that shows can provide but
will offer a complement to
the process when dropped
in periodically.

BEVERLY, MA—Children’s
book publisher Quatro Kids
releases the newest edition to
its Little People, Big Dreams
series of biographies with the
history of Pop artist Andy
Warhol. The 65-page book
written by Maria Isabel
Sánchez Vegara presents
Warhol’s journey to founding
a cultural movement. With
quirky, colorful illustrations by
Timothy Hunt, the book is part
of a series that features 64
other biographies, including
fashion designer Vivienne
Westwood, artists Georgia
O’Keeffe, Jean-Michel
Basquiat, and Frida Kahlo,
and entertainer RuPaul. Written for readers age 4 to 7
years of age, the book also
has extra facts at the back,
including a biographical timeline with historical photos and
a detailed profile of the inspiring artist’s life. The book will
be released on June 1, 2021,
and is part of the critically acclaimed, multimillion-copy
best-selling Little People, Big
Dreams series. Sánchez Vegara was born in Barcelona,
Spain; and is a writer and creative director working, through
her books, to establish new
relationships between children and Pop culture helping
to create art loving adults.
The book is available in bookstores, Amazon, and at: www.
littlepeoplebigdreams.com.
PAGE 12

convention centers are
changing quite quickly. As
of today, you will see wider
aisles, higher side walls on
booths, and mostly pre-registration instead of onsite.
Educational sessions will
have lower capacities. The
usual social distancing rules
that are in effect at the
time of the event will dictate
any restrictions. We will be

they are anxious to get back
to business. We are optimistic that the show will be
very close to the same size
and anticipate the majority of
vendors returning to the
2022 WCAF Expo.”

Nim Vaswani, CEO and
The West Coast Art and
Founder Road Show ComFrame Expo and National
pany, says that while early
Conference, presented by
2020 was great for sales
Picture Framing Magand attendance of their
azine (PFM) and held
shows held at galleries
in Las Vegas in Januaround the country, as
ary did take place in
with much of the coun2020, right before
try, March brought in
things started to
a shift for how busiclose. The 2021 show
ness was run. “Like
was cancelled. Deboall concerns offering
rah Salmon, trade
entertainment options
show director, says
that are congregate
people in the industry
in nature, 2020 was
get a lot of valuable
an unparalleled and
information and expe- The Road Show Company’s artist Chad
unprecedented year,”
riences at the annual Smith, shown, is also the drummer for rock he says.
trade show and that is band, Red Hot Chili Peppers.
needed right now.
“January and Februworking closely with the ary of 2020 were frankly,
“The 2020 WCAF Expo facility and our Las Vegas fabulous. We presented
was a great success. The partners to ensure maximum celebrity artist and rockstar,
Rio All Suite
Chad Smith of
Hotel and Conthe Red Hot Chili
vention Center
Peppers in sevwas a new venue
eral markets to
that allowed us
thousands of peoto create a new
ple. Our Peter
floor plan, inMax and Alexancrease educadra Nechita shows
tional offerings,
were also very
and host the
well-attended and
30th anniversary
successful. Then
party for PFM,”
in March of 2020,
she says. “Enthe
pandemic
thusiasm
was
struck and everyhigh and there AlexArt International Art Gallery is in Sarasota, FL.
thing went quiet
was no effect of
until June. Road
the pandemic as it was prior comfort and adherence to Show did what many art
to any changes in events any CDC guidelines in place concerns worldwide did and
or gatherings. With strict re- at the time of the event.”
pivoted to strictly digital efstrictions on event attenforts and online sales; both
dance, January 2021 WCAF
And all of these changes increased and gained expoExpo was cancelled.”
will be in effect for the up- sure. I am proud of the way
coming WCAF Expo next we went to an all-digital
Ms. Salmon says that year. “With the next show model, all the while hoping
their venue is hard at work slated for 2022, we antici- that we could return to an inadapting to all of the differ- pate a good show with gallery model as soon as it
ent changes required to few restrictions,” she says. was safe to do so. And now,
reopen safely. “Rules and “Both exhibitors and attencontinued on page 14
restrictions at the hotel and dees have indicated that
ART WORLD NEWS
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STUDY FINDS #ART
RANKED NUMBER 4 MOST
POPULAR BUSINESSES
ON TIK TOK

CULVER CITY, CA—The
finance experts working at
money.co.uk have released
its findings of a recent
investigation of which business sectors are currently
most popular on the Social
Media video platform
TikTok and found that “Art”
was ranked number four.
The team reviewed the top
performing videos under
#smallbusiness, and took
note of the number of Likes
and the industry the business
belonged to. Coming in fourth
behind Beauty, Fashion,
and Jewelry, respectively; Art
received some 43,543,000
Likes on TikTok. This is worth
noting as nearly half of the
world’s population are using
Social Media platforms, and
businesses can benefit from
these alternative, immediate,
and relatively low cost opportunities to advertise, interact,
and engage with their customers. Since its launch in
2016, TikTok has exploded
in popularity and now has
over 689 million monthly
active users. The hashtag
#smallbusiness currently
has 25 billion views. The
beauty industry is the most
popular #smallbusiness
industry on TikTok with a
total of 61,792,300 Likes.
Ranked number five is
Home Interior and Accessories receiving some
27,103,700 Likes.
PAGE 14

INDUSTRY EVENTS
continued from page 12

here we are.”

and on will be a time in which
everyone will be attending
events: small, medium, and
large. With the advent of
vaccines and an understanding of a ‘new normal,’ people
in the U.S. and worldwide
have been waiting for this
moment,” he says. “It’s no
different in the entertainment and cultural/artistic
presentations Road Show

abide strictly by city, state,
and federal guidelines in
our presenting cities, and will
always take maximum safety
precautions,” he says.

Mr. Vaswani says that as
things pick up in 2021, tak“I actually believe our
ing what they learned in the
client and collector base will
previous year and implegrow with the public in each
menting it into the future
city looking for safe and
will help ease people back
unique artistic experiences.
out to meet artists and
Many of our gallery partners
buy art. “We pre(if not most) are
miered our first
so anxious to get
in-gallery exhibithe ball rolling with
tion with a Peter
our shows. It’s
Max Retrospecbeen a very long,
tive in Florida in
hard year for so
April of 2021 at
many of them as
Jacksonville, FL’s
Covid-19 forced
Gallery
725.
retail shutdowns.”
They are an
amazing gallery
Proper marketpartner for us At Art Cellar Gallery & Framemakers the new work of
ing has always
and they pulled painter Richard Oversmith is on exhibition.
been at the foreout all the stops.
front of the comWe were able to obtain sig- offers. We are getting an pany’s success and that has
nificant presales leading up overwhelming response to not changed. “We’ll market
to the opening receptions. our upcoming Chad Smith as aggressively as we did,
The actual attendee turnout show, and that is the best in- pre-pandemic. There is lost
for the openings was rela- dication of a very strong re- time to make up for, and
tively quiet and
our business
so we phone surmodel allows
veyed the guest
us to market
list and found
no differently
people still had
than any contrepidation about
cert, museum
coming to large
exhibition, or
gatherings. Mind
any entertainyou, all this was
ment option
before the CDC
coming
to
announced that
your city. It’s
everything could
important to
reopen. Based
note that art
on the new CDC Framed in Tatnuck has been in business since 2002 and is
sales have
guidelines, we located in Tatnuck Square, Worcester, MA.
been, and will
have just comcontinue to
pleted our schedule for the turn to in-gallery events and be, strong as people spent
second half of 2021 and strong art sales.”
more time in their homes
have booked 10 shows.”
this past year and realize
While Mr. Vaswani says the importance of a beautiful
Consumers have been that he hopes to keep Road environment in which art
craving a sense of normalcy Show Company’s events on is a significant element,”
and have a desire to be the same grand scale as in he says.
social again, which spells previous years, new safety
good news for those that protocols and guidelines will
Alexa Scanziani, gallery
create events. “I do be- be strictly adhered to. “As owner of AlexArt Internalieve—and my marketing CEO, I have set our safety tional Art Gallery, Sarasota,
and public relations people policies to always reflect
continued on page 18
tell me—that 2021 into 2022 everyone’s well-being. We
ART WORLD NEWS
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FRAMERICA’S FLOATERS
COLLECTION FEATURES
ECOFRIENDLY
BONANZAWOOD CORE

YAPHANK, NY—Framerica’s
Floaters moulding with four
distinct, modern finishes,
features the company’s environmentally friendly Bonanzawood core. Available in the
company’s exclusive finishes,
including swirled silver,
swirled gold, gallery white,
and gallery black; Floaters is
ecofriendly using a high quality composite wood.

Framerica’s gallery white is its
most consistent white moulding on a floater profile with an
elegant edge for traditional or
modern art. Framerica’s
gallery black is also its most
consistent black moulding,
perfect for providing an elegant edge for traditional or
modern art. The Floaters
frame collection has a width
of 1 3/4 inches, a height of
1 1/2 inches, and a rabbet
of 1 inch. For further information, call Framerica at (800)
372-6422 or visit the company’s website located at:
www.framerica.com.
PAGE 16

CHÂTEAU DE BELCASTEL’S NEW EXHIBIT
The gallery at Château de Bel- from the exhibit will be signed
castel, owned by Heidi Leigh by the artists, and on display
since 2005 and
located in Belcastel, France, is presenting a group
exhibition with
seven internationally established
contemporary
painters, interpreting the rich
history of this
medieval warrior Château de Belcastel sits above the
fortress through north bank of the river Aveyron and
its legends and downstream from Rodez in France.
lore. The artists
included are Alexis Diaz, ETAM at the Château. The first
CRU–BEZT, INTI, Herakut, vernissage will be scheduled
Case Maclaim, Marco Mazzoni, and BOM.K.
Two groups of artists-inresidence will reside in the
Château and work on-site,
where visitors can observe the
creation of murals that will occupy more than 9,843 square
feet on exterior spaces of the
historic monument first built
more than 1,000 years ago.
Each artist will contribute original paintings to the exhibition
in the principal gallery, and create a limited edition print at the
atelier of IDEM in Paris, exclusively for the exhibition that
runs through November
15, 2021.

“Nostalgia” by BOM.K.

after four murals are completed. The second vernissage

Château de Belcastel
began as a 9th century
chapel and, over the
centuries, grew as generations of knights, nobles, and rogues built
their legacies within the
stronghold. In the 1970s,
renowned architect Fernand Pouillon restored
the castle. Current
owner Heidi Leigh, previously founded Animazing ETAM CRU–BEZT’s “The Picnic.”
Gallery in SoHo which
will take place after the next
she closed in 2019.
three are completed in June
The collection of new prints of this year.

“This project is a collaboration with a colleague whom
I really admire, Christopher
Courtney, and together we
will intend to create something
ambitious and memorable,”
says Ms. Leigh. “Last year I
had a major exhibition here at
Château de Belcastel with an
association dedicated to carrying forth the legacy of the late
great architect who restored
this castle, Pouillon. He built
more than 9,842,520 square
feet of public housing during
his lifetime. The Château was
in total ruin before he decided
to make it his home. A
renowned French photographer had an exhibition
of his buildings in the
gallery, and there was
also an exhibition about
Pouillon from the national
archives.”
Being the first big
show for the gallery in
over a year, Ms. Leigh
says that returning to
day-to-day business has
been slow going. “I do
not feel like I am getting
back to normalcy yet.
Mid-May was when the
first day that my Château was
open for tourists. Normally it’s
April first, so I feel like I’ve
been living in a bubble and just
coming out of a fog.”
At the end of the season,
they will burn the 9,843 square
feet of murals in a Burning
Man-style bonfire. Additionally,
an educational component of
the exhibit explores the history
of street art—not only as a
form of urban expressionism
that has impacted the fine art
world—but as a compelling
form of storytelling with primitive roots.
For further information, visit
the website located at: www.
chateaubelcastel.com.
ART WORLD NEWS
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INDUSTRY EVENTS
continued from page 14

FL, has exhibited at and attended Red Dot Miami,
Spectrum Miami, Art Santa
Fe, and Artexpo New York.
“They have been good art
shows for us at which we
have sold well and met interesting artists that we have
decided to represent in our
gallery in Florida,” Ms.
Scanziani says. “Both my
husband, Fabio Dal Boni,
who is an in-residence
artist, and myself are vaccinated and feel pretty safe
about attending the next art
shows. I would keep things
as they once were, asking
both the public and the exhibitors to wear masks,
keep a safe distance, and
lots of hand sanitizer all
around.”
She says they plan to do
Artexpo New York in November and is interested
to see how, if at all, they
could keep crowds down.
“I don’t really think it is
possible to limit the number
of people that attend at
specific times,” she says. “I
guess, they could have
gates or detectors at the
main entrances that measure temperatures as they
have in hospitals and airports, but I don’t know if it
is feasible. If the vaccination
roll out in the U.S. continues
as it has done so far, I think
that by fall people will be
much more relaxed to live
life and go to events.
“A problem that could
arise between now and then
would be if some bad Covid19 variants (such as the
Indian, South African, or
Brazilian) come to the U.S.
So far, we know of only the
U.K. variant which is covered by the vaccine.”
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Michael McKay, coowner with his wife Pam
of Art Cellar Gallery &
Framemakers in Banner Elk,
N.C., has been a regular
attendee of the West
Coast Art and Frame Expo
in Las Vegas, and last attended the one held in January of 2020.
“We have plans to attend
January 2022 and we normally attend the Las Vegas
Furniture Market while we
are there,” he says. “Attending these types of
shows is important to our

the custom framing industry
is a smaller market compared to others, the shows
tend to be smaller as well.
Controlling the flow of
attendees entering events
does not seem necessary
to him. “We are such a
small industry and the
venues we frequent have
been great for spacing
and attendance. I think
staggering or limiting timeframe access would hinder
attendees.”
At Worcester, MA-based
Framed In Tatnuck, owner

With the advent of vaccines
and an understanding of a
‘new normal,’ people in the U.S.
and worldwide have been
waiting for this moment.
–Nim Vaswani
business. We are able to
see what others in our industry are doing, visit with
our reps, see new products
and tools, and make purchases. We attend workshops and classes as well.
This helps to keep us on
the cutting edge of our
business.”
Mr. McKay is anxious to
return to shows and has
confidence in the organizers. “I’m sure the venues
will continue with safety and
cleaning measures and we
are comfortable with the
amount of attendees at the
past shows. We would hope
more of the major players
in our industry would return
as exhibitors in upcoming
shows.”
He also feels that since

Cliff Wilson says that he
has attended the PPFA
Convention for many years,
as well as the West Coast
Art and Frame Expo, as
the two merged. He is also
one of the organizers and
administrators of Framecon,
an annual event organized
by New England Professional Picture Framers
Association.
Mr. Wilson says that what
he has noticed since he
opened his business in
2002 is that attending
shows has become so
much more than just
looking at new equipment
and products. “Meeting others and talking shop was
at least as important as
everything else in my early
years,” he says. “Now it’s
the most important factor.

Early on shows and classes,
were critical to gaining
knowledge and making
contacts I could depend
on when things came up.
Now, I am farther on in
my knowledge and can stay
up-to-date with changes via
online resources. The personal contact has become
the key to attending the
shows.
“I still like to see what
the vendors are doing for
new trends, products, and
twists, but at my age, it
would take something
monumental for me to
pull the trigger on buying
something significant.” Mr.
Wilson says that as the
vaccines roll out and people
gain confidence that the
pandemic is better controlled, they will want to
get back to business in the
coming months.
Covid-19 has taught
the world that things can
change at any moment and
one must play it by ear.
As variants emerge, tough
decisions must be made. At
presstime, The European
Fine Art Fair (TEFAF) in
Maastricht, Netherlands,
announced that it has
called off its 2021 edition
that was set to take place
in September, replacing it
with an online show.
As the economy has its
ups and downs, one thing
remains, trade shows,
events, conventions, etc.
perform a valuable function
and provide the best option
for exhibitors and attendees
to make the most out of
what the art and framing
industry has to offer.

Koleen Kaffan is Editor in
Chief of Art World News.
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MARKETING IDEAS
PAMELA SUKHUM’S VIRTUAL MUSEUM
Artist Pamela Sukhum and
Infinite Vision Art debuted a
new interactive virtual museum taking viewers on a
walk through to explore
some of the artist’s most
recent work in an online threedimensional setting. Located
at: www.infinitevisionart.com
/virtualmuseum, the virtual
museum works on desktop
and laptop computers (not
mobile devices) and provides an additional marketing tool for those galleries
carrying Sukhum’s work.

my work.” Sukhum and
Infinite Vision Art Team are
located on the Great Missis-

The interactive museum
is the brainchild of Sukhum
and her team at Infinite Vision Art. “I am grateful to
my team at Infinite Vision
Art,” Sukhum says. “Without their passion, integrity,
and utter tenacity required
to bring something truly revolutionary forth would not
have been possible.

Pamela Sukhum’s Virtual Museum features the artist’s work in
a three-dimensional online setting.

“People have became accustomed to using the Internet for everything, including
looking at art. I wanted to
find a way for them to have
an enriched art viewing experience online where they
could feel as if they were
not just looking at it on a
screen, but actually in a
gallery or museum space. I
also wanted to find a way to
mimic the more intimate experience we often have with
collectors and appreciators
at in-person shows at galleries where they could feel
invited into an experience of
PAGE 20

sippi River in Sartell, MN,
and in the remote mountaintops of Crestone, CO.
The artist knows how col-

The virtual museum is great
way to bring collectors that
experience, even during

the time of Covid-19. “I also
wanted to develop something that partner galleries
could use in addition to
their brick-and-mortar space

“Diving Into the Mystery” by Pamela Sukhum is an oil on canvas measuring 60 by 36 inches.

lectors—especially hers—
appreciate the process that
goes into the presentation
and display of the work.

for clients that were unable
to visit the gallery. While
the idea for a virtual museum had been brewing for

many years, the situation
with the pandemic brought
the need to bring this virtual
museum project to the
forefront of our focus. Regardless of how people felt
about Covid-19 philosophically or politically, it seemed
clear that we collectively
were experiencing a level
of isolation and uncertainty
that we had not known
before.
“Art has the potential to
unify and transcend apparent divisions. My art and
work has always been
about reconnecting us with
our highest aspirations and
deepest shared humanity.
I wanted to bring something
truly beautiful and uplifting,
fresh and new into people’s
homes, figuratively and
literally.”
The museum also features a 30-foot tall room
displaying images from
many of our community
murals and the artist’s
Beautiful Projects in the
U.S. and globally. There
are two different versions
of the Virtual Museum. The
first version for the general
public (www.InfiniteVision
Art.com/virtualmuseum) is
intended solely to immerse
people in Sukhum’s art
and to learn the stories
behind the pieces. The
second version has been
specifically designed for use
continued on page 22
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MARKETING IDEAS
continued from page 20

by Infinite Vision Art partner
galleries.

Last year presented
many challenges for both
artists and galleries, and
moving online was a way

many purposes.
“As my work is also
known for its depth and

“With this version, there
is no artist contact information on it and we are able
to help our partner galleries
in easily hosting their
own receptions and tours
online,” she says.
“Their clients can talk to
me live me live about my
work and I can answer
questions, just as we would
do at an in-person gallery
opening. We are also able
to set it up so that partner
galleries may easily make
sales with their clients on
the spot in the virtual
space, just as it would be in
the live gallery setting and
have found it to be very
effective in sales.”
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In the Virtual Museum is a room with 30-foot walls highlighting
the artist’s community work, including The Beautiful Project.

that many in the industry
were able keep business
continuing to flow. Ease-ofuse for the customer was
an important factor into
the development of the museum so that it can serve

texture, visitors are also
able to get up close and
personal with each piece
to see detail and texture,”
Sukhum says. “We are
currently working on a new
version of the virtual mu-

seum that will have popup menus for each of the
paintings with detailed information and inspiration behind each of the pieces
enhancing the experience
even more.”
The response has been
positive. “There has been
an overwhelming outpouring
of positive responses from
collectors and galleries
alike, who, I believe were
hungering for a truly interactive, innovative, easy-to-use
and beautiful online experience,” she says. “Partner
galleries have been very
excited to be able to use
this tool with their clients
and feel that it has led directly to increased sales.”
For further information,
call Infinite Vision Art at
(612) 207-8148 or go to:
www.infinitevisionart.com.
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FRAMING TECHNIQUES
THOUGHTS AND TIPS FOR FRAMING DIPLOMAS
Graduation season is upon
us, and whether it’s virtual or
if graduates walk the stage,
there are diplomas to be
framed. Even if your customer
graduated years ago (and
given custom framing demographics, odds are she is
a college graduate) current
graduations may serve as a
reminder that she needs to
get her diploma framed. Diplomas are different from other
artwork we frame for two reasons. First, it is the most expensive thing most people
are ever likely to frame. Second, most of them are rather
dull. That’s not an insult; there
is just so much you can do
with cream paper and black
printing. With those things in
mind, here are some tips for
framing diplomas, from a design standpoint and a technical standpoint.
Most customers want a
classic look for their diplomas.
Classic doesn’t have to mean
boring though. Liven up traditional finishes with interesting
profiles. Even a “basic black”
finish is more interesting with
some detailing or undertones
in its finish. Schools colors are
a popular choice in matting,
but some color combinations
can be distracting on what is
basically black-and-white art.
Present a more neutral top
mat with school colors as the
smaller accents, or ruled lines
or marbled paper panels. They
will certainly age better.
Consider your customer’s
ART WORLD NEWS

degree. A lawyer or accountant is likely to want a classic
design. An architect may be
attracted to very simple, clean
lines. If your customer has a
degree in a creative field, he
or she may be open to more
creative, less traditional de-

a black accent. With these criteria, many different frame
and mat combinations can be
used that all coordinate, and
future frames can easily be
designed to fit in.
Framing a tassel along with

Framing a diploma benefits from using Optium Museum
Acrylic because it is non-reflective and offers UV protection.

signs. Don’t hold back. If your
customer is a professional
such as a doctor or lawyer,
there may be certifications
that go along with the
diploma, and new ones are
added with new qualifications.
Matching the framing years
later can be a challenge as
mats and mouldings are discontinued. Instead of matching
everything exactly, suggest a
theme. For instance, wood
with red tones, cream or white
mats to match the paper and

a diploma is a popular option,
but keeping them under
control can be a challenge.
Optium Museum Acrylic not
only offers 99% UV protection with virtually no reflections, it holds less static than
even glass. It’s a great way to
avoid wayward strands.
If the diploma is printed on
parchment it may come with
instructions for wet mounting.
Ignore them. The process
is permanent and high-risk.

Mount the diploma with edge
strips, a platform mount or
your favorite non-invasive,
non-permanent mounting method. And no matter how you
mount them, avoid heat! Real
parchment is rarely used for
diplomas, and it can be difficult to tell the difference between it and some paper.
Parchment will have a slightly
oily or waxy feel, and will show
small pores when held up to a
bright light.
Avoid dry mounting diplomas. The pressure in the
press can crush embossed
seals, and signatures or additions to the diploma such as
a cum laude designation may
be applied with a thermal
process, and will be damaged
by heat. Dark mats, especially
in fabric, can be a rich and dramatic choice for diplomas, but
they can enhance reflections
under glass. Museum Glass
is the perfect choice to allow
the best display of your customer’s hard-earned diploma
with no distracting reflections.
Even if you don’t have a lot
of graduates walking in
through your doors, you can
still reach them if you promote
diploma framing as a gift
idea. A gift certificate is a
great present from a proud
parent or grandparent, so be
sure to promote them on
your website, through social
media and in your store. Call
Tru Vue, McCook, IL, at (800)
621-8339 for more details, or
go to: www.tru-vue.com.
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ARTIST INSPIRATION
CREATIVE CHANGES IN THE COVID ART ERA
by Cristi Smith
It’s been quite a ride, hasn’t
it? Much like the entire
world has been permanently
altered by the Covid-19 era,
so has the art industry—
most likely forever. But that
is not necessarily bad news.
In most cases, it sped up
what was inevitable for most
galleries and artists; like a
heightened focus on Internet
exposure and sales, Social
Media promotion, international opportunities, as well as
developing more personal and
experiential relationships with
collectors. You’ve probably
become much more consistent with all of those efforts,
at the very least.
In short, you are shaking
the dust off the traditional
gallery business model and
making crucial adjustments
so you can sell the art that
is attracting today’s collectors—and how they want to
buy it—in today’s weird world
of masks, social distancing
and state-by-state regulations. And frankly, that is
very good!
First of all, hallelujah! We
made it! The way you feel
today is probably a lot like
emerging from your home,
miraculously intact, after a
terrible storm. You’re squinting into the sunlight, looking
around at the chaos with a
wary mixture of relief and
gratitude.
When the shutdown first
PAGE 24

hit the industry, many of us
were paralyzed with fear of

to their own financial hardships from the pandemic.
How
long
could
we
survive without making
any money
at all? Nobody really
has a plan
for that.

izing their closet and decided to have them framed.
At the same time, people
were spending more time at
home so their vacation budgets were sitting untouched.
For many, that created an opportunity to upgrade their art
and buy a painting from the
artist they’d been admiring
for years.

But! As it
turned out,
creating a
world
of
homebodies
saved the
art industry,
as
these
Tina Palmer’s “Audrey” is an acrylic on
people becanvas measuring 48 by 48 inches.
came hyperfocused on
the unknown. How long be- their surroundings. With nowfore we could open our doors here to go and not nearly as
safely? And when we could, much to do, they had the

In general, an extraordinary number of people simply decided the art they
surround themselves with
should be more extraordinary, beautiful or noteworthy
than what they accepted in
their pre-pandemic purview.

“Lost Spring” by Ford Smith is a hand embellished giclée
on canvas artist proof in an edition of 10, measuring 48 by
24 inches and retailing for $1,600.

how many art buyers would
be left? Undoubtedly, many
would-be art buyers were
whittled away from the pool
of potential collectors due

time to replace that uninteresting original they purchased
right out of college, or maybe
they rediscovered those
rolled-up prints while organ-

So lucky us! Sadly, not
all industries were as
fortunate. Now what are
these collectors buying and
where? What are artists
producing in this cloistered
and bizarre society? “The
only thing constant is
change” may be one of the
truest statements in the
universe, but it’s never been
more true than it is today.
In this two-part article, we’ll
talk about the changes
artists, collectors and galleries have made—and will
continue to make—as they
evolve and, dare we say,
even grow during the age of
Covid. Let’s start with artists
and their collectors, who are
the genesis of everything in
our business. Nothing happens without them.
continued on page 26
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ARTIST INSPIRATION
continued from page 24

Artists
Many artists discovered
that forced isolation allowed
themselves to get lost in
their art, which was “pure
bliss.” Fewer distractions
meant more self-reflective
work could be accomplished,
and without the pressure of
regularly-scheduled shows,
artists had more time to
explore new concepts and
push boundaries.
At the same time, Covid
stimulus money was extended to contract workers
and, for the first time, that
meant unemployment benefits for 1099 independent
artists. That provided an
ideal opportunity for disciplined artists to focus and
take the necessary time in
the studio to create some of
the most important work of
their careers.

lives lost during this pandemic. Looking even deeper
into the painting, the tree
boughs could be interpreted
for containment of the
virus, or isolation of people
and families. The signature
palette of radiant color
and lively, expressionist
elements camouflage the
solemn tones of this painting—and this era.
Keeping the original painting for his personal collection, Smith opted to release
10 artist proofs that are now
nearly sold out.
In another original painting, “2020 Vision,” Smith
told the visual story of this
historic and fiery year.
Marked by riots, pandemics, political upheaval
and economic turmoil; he
represents them all within
this landscape. He tells the
visual story on this period
with vibrant color, out-of-

ated art with intonations
of the Covid times... masks
on portraits, floating molecules, depictions of isola-

“ T h e
Poe-Vid had
the
most
interesting
story,” she
said,
“I
painted him
because
he’s so wellknown here
in Richmond
and he’s all
a r o u n d
town, including The Poe
Museum. I
posted him
on
Instagram
and
“Like a Fish Out of Water” by D Arthur is a
sold
him
pastel measuring 30 by 30 inches.
within
14
tion, and containment are minutes to a lady in Baltifrequent symbols.
more who lives in a house
once owned by a cousin of
Artist Tina Palmer, from Poe’s so she just had to
have it.”

Unsurprisingly, a number
of artists created visual stories that reflect the Covid
era; allegorical expression
that guided artists for
centuries during tumultuous
times.
Sensing the weight of this
era, Atlanta artist Ford
Smith created a painting
titled, “Lost Spring” in
March/April of 2020. He titled the painting himself, assuming that the shutdowns
would be as temporary, as
we were all assured. His
trademark tree line and abstracted reflections took a
metaphorical turn with socially-distanced trees. The
6-foot mandate was characterized by supine human
figures disguised in the
mountains that laid between
them, and paid tribute to the
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Edgar Alan Poe, and Mona
Lisa, because they are
instantly recognizable—even
with half their faces covered.

Some artists found art
with a lighter approach
was a welcome respite
for Covid-weary audiences.
Artist D Arthur experienced
a surge in sales of original
paintings by making collectors smile with his iconic
“Rhupert” series. He says,
“Rhupert is my reminder to
lighten up and find the
humor in how I, and so many
others, are acting.”

“2020 Vision” by Ford Smith measures 24 by 18 inches and
retails for $3,200 and tells the visual story of the historic and
fiery year that was 2020—marked by riots and pandemics,
political upheaval and economic turmoil.

place elements, order and
chaos.
He wasn’t alone. Artists
around the world have cre-

Richmond, VA, created work
reflecting current times with
iconic celebrities and artists
donning the requisite masks,
including Audrey Hepburn,

Arthur continues, “It would
appear that this intense
year with most people taking themselves very seriously, that my character,
Rhupert, would have been
stranded along the road
somewhere...given up for
dead. But exactly the opposite has occurred! It turns
continued on page 28
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NEW ART
Nothing But Blue Skies
David Beavis Fine
Art, Park City, UT,
debuts “Nothing
But Blue Skies”
by David Beavis
as a limited edition acrylic on
canvas in an
edition total of
125. The image
is available in
four sizes ranging from 30 by
40 inches to 52
by 70 inches.
Price available
upon request. For
more details, call
(435) 602-1123
or: www.david
beavisfineart.com.

ART WORLD NEWS

Fly As You Might

Nuu Muse Contemporary Art, Dallas, introduces painter CJ
Cowden’s “Fly As You Might,” an oil on canvas measuring
48 by 48 inches. The retail price is $4,000. For further information, call (214) 469-9998 or: www.nuumuse.com.
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ARTIST INSPIRATION
continued from page 26

out that people need a
warm chuckle more than
ever.” Undoubtedly, humor
can serve as a muchneeded release for the
seriousness of today’s
worried world.
Many artists around the
world found themselves
self-soothing through their
art and allowing their
minds and creativity to
guide their process. If
they couldn’t be somewhere, feel something, or
touch someone, then art
provided a needed escape.
Many paintings—and art
sales—reflected this. Ford
Smith’s three-week trip to
Italy in May of 2020 was
cancelled during the shutdown, and the first thing
he did in the studio was create “Tuscan Stroll,” an orig-
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inal painting that was a
visual tapestry of everything
he loved and would be
missing in Tuscany.
The painting sold
immediately.

the ability to travel and experience life as planned,
collectors relied upon

As it happened in
many cases, sharing
these universal life
adjustments served
to create simpatico
and emotional connections between
artist and collector.
The instant understanding of “where
the artist is coming
from” can be profound. From radiant
colors to soothing
palettes, landscapes “Tuscan Stroll” by Ford Smith is a
to portraits, abstract hand-embellished giclée on canvas
to realism; art that in an edition of 100 measuring 30
infused the viewer by 24 inches and retailing for $875.
with optimism, hope
and tranquility are dominant artists to take them somethemes in our Covid-af- where more beautiful, excitfected art world. Without ing, majestic, or free.

Serious art collectors
recognize the significance of
this period in art history and
are acquiring these symbolic works that represent
substantive additions to
their art collections. For an
artist, it’s an opportunity to
visually document this period of history with their
unique brand of art.

Cristi Smith is co-owner and
president of Ford Smith Fine
Art, and is agent and publisher for her husband, artist
Ford Smith. Her expertise
spans over two decades in
the retail advertising and
marketing arenas with executive leadership in Fortune
100 retailers in addition to
startup companies in the
high-end home decor industry. She can be reached at
(678) 908-1989 or visit the
website located at: www.
fordsmithfineart.com.
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AND NOW FOR SOMETHING
COMPLETELY DIFFERENT
Wall Street Gallery, Madison, CT

Studio 71 Picture Framing and
Gallery, Hillsborough, NC

“Election Results” is a
print of The New
Yorker cover created
by artist Kadir Nelson
and was framed using
original Wall Street
Gallery Step frame
created in their workshop. Tru Vue’s Museum Glass was used
for the glazing and the
frame features
hammered nails
into corners to
represent the
stars on the
American flag.
For details, call
(203) 245-2912 or visit: www.wallstreetgallery.net.

A print from the
2006 horror film,
Bloody Mary, is
framed
using
Nurre Caxton’s
3/4 of an inch
Black
Ecocare
Blackwood moulding. The mat is a
basic black foam
board and the
shards of glass
are created using
basic mirror attached to the
foam board with Liquid Nails construction adhesive. There is no
top glass. Call (919) 732-5569 or go to: www.gallery71nc.com.

The Moog Gallery & Custom Framing,
Atlanta

Creativ Framing & Design,
Rochester, NY

Framer Kat Wiggins floated the
artwork, an abstract bird done
in chalk, on a
coffee
bean
color mat and
framed it in the
red rustic moulding of the Milbrook Collection
from
Omega
Moulding. All
of the material
used is conservation quality, including Tru Vue
Conservation
Clear
Glass.
Since the piece
is done in chalk,
spacers were needed to keep the piece away from the glass.
For more information, call (404) 668-9678 or go to the website
located at: www.mooggallery.com.

Owner
and
framing
designer Allison
J. Nichols created the framing for artwork
by Mike Dellaria, a local
Rochester,based artist
and printmaker from
a company
called Dellarious. The
artwork is a
print from an infamous David Bowie mugshot from 1976
when he was arrested in Rochester. The moulding was a
reworking of the client’s antique frame. Balancing the
Rochester logo on the top and bottom filled in the extra matting space and was created using a Glowforge laser cutter.
Ms. Nichols highlighted the texture on Bowie’s jacket and
used black Golden acrylic to sponge paint onto the matting.
Call (585) 530-9049 or: www.creativframinganddesign.com.
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WHAT’S HOT IN OPEN EDITIONS
The Sun of the Deer
“The Sun of the Deer” by Patricia Pinto measures 36 by 24
inches and retails for $30.
Phone SunDance Graphics, located in Orlando, FL, at (800)
617-5532 for further information, or visit the company’s website at: www.sdgraphics.com.

Here are the
best selling prints
from some of the
leading open edition
publishers.
Winter’s Snow

It’s Bath Time
“It’s Bath Time” by Donna Brooks
measures 24 by 24 inches and
retails for $40. For further information, telephone Galaxy of
Graphics in East Rutherford,
NJ, at (888) 464-7500 or go to:
www.galaxyofgraphics.com.

Underlined Absence

“ W i n t e r ’s
Snow” by Aerial
Snow measures
24 by 36 inches.
The retail price
is $70. Call
Canadian
Art
Prints and Winn
Devon
Art
Group Inc. in
Richmond, BC,
Canada, at (800)
663-1166,
or
visit the website
located at: www.capandwinndevon.com.

Dreaming up to the Trees

“Underlined Absence” by Phyllis Spina is a
large format custom giclée on matte paper
measuring 24 by 36 inches ($102). Call
A.D. Lines in Monroe, CT, for more information at (800) 836-0994 or visit the website located at: www.ad-lines.com.

Spice Poppies and Eucalyptus In Bottles Landscape
“Spice Poppies and Eucalyptus
In Bottles Landscape” by Tre
Sorelle Studios measures 34
by 26 inches and retails for
$35. Telephone Roaring Brook
Art in Elmsford, NY, at (888)
779-9055 for further information, or visit the company’s
website located at: www.roaring
brookart.com.
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“Dreaming up to the Trees” by Michael
Broom measures 36 by 24 inches and retails for $52 as a giclée on standard paper.
Available to resize and print on standard
paper, cotton rag paper, canvas, acrylic,
metal, and wood. Call Image Conscious,
San Francisco, at (800) 532-2333, or go to:
www.imageconscious.com.
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Wild
“Wild” by Marika Moffitt
measures 36 by 24 inches
and retails for $43. For more
details, call Third & Wall Art
Group, located in Seattle, at
(877) 326-3925 or visit the
company’s website at: www.
thirdandwall.com.

Here are the
best selling prints
from some of the
leading open edition
publishers.
Oyster Two

Ocean Sigh II
“Ocean Sigh II” by Victoria Barnes
measures 18 by 18 inches and retails for $40. Telephone World Art
Group in Richmond, VA, at (804)
213-0600 or go to the website at:
www.theworldartgroup.com.

“Oyster Two” by Jeanette Vertentes is
available in various sizes and retails from
$40 to $140. For more information, call
Wild Apple in Woodstock, VT, at (800)
756-8359 or go to: www.wildapple.com.

Sky Energy I

Purplette

“Sky Energy I” by PI Studio is available in
any size and printed on paper, canvas,
acrylic, and metal. An 18 by 24-inch image
retails for $40 on paper. For further information, telephone PI Creative Art, Toronto,
at (800) 363-2787 or go to the website at:
www.picreativeart.com.

Yellowstone National Park–Grand Prismatic Spring
“Yellowstone
National
Park–Grand
Prismatic
Spring”
by
James Blakeway has an
image that measures 40 by 13 1/2 inches ($35). Call Blakeway Worldwide
Panoramas Inc., Minnetonka, MN, for further information at (800) 334-7266 or
visit the company’s website located at: www.panoramas.com.
ART WORLD NEWS

“Purplette” by Sophie 6 measures 12 by
12 inches and retails for $12. For further information, call Penny Lane Publishing, New
Carlisle, Ohio, at (800) 273-5263 or go to:
www.pennylanepublishing.com.
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OPEN EDITION PRINTS
SunDance
Graphics

“Near the
Farm II”
by Lucille Price

800.617.5532

Image Size:
20” x 16”
$18

9564 Delegates Dr., Building B, Orlando, FL 32837

www.sdgraphics.com

www.sundancegraphics.com

Editions
Limited

“Technicolor Trees 1”
(One of a set of three)
by E. Loren Soderberg
Image size: 24” x 24”
$35
Available as POD on
paper and canvas.

800.228.0928

www.editionslimited.com
E-MAIL: customerservice@editionslimited.com

4090 Halleck Street, Emeryville, CA 94608

Sagebrush
Fine Art Inc.

“Trust the Journey”
by
Katie Doucette
Image Size:
16” x 20”
$22

800.643.7243
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5165 South 900 East,
Murray, UT 84117

www.sagebrushfineart.com

Image Conscious
“White Oceans 10”
by Ian Winstanley
Image Size:
36” x 24”
$52 giclée on paper

Image is available to resize and print on standard paper, cotton
rag paper, canvas, acrylic, metal, and wood.

800.532.2333

Image
Conscious

www.imageconscious.com

“White Horse 3”
by Susan Vizvary

Image Size: 24” x 24”
$36 giclée on paper

Image is available to
resize and print on paper,
cotton rag paper, canvas,
acrylic, metal, and wood.

800.532.2333 www.imageconscious.com

Haddad’s
Fine Arts Inc.

“Repose”
by E. Jarvis
Image Size: 26” x 26”
Also available as
a custom size giclée.
800.942.3323
Fax: 714.996.4153

www.haddadsfinearts.com

E-MAIL: cfskeen@haddadsfinearts.com
3855 E. Mira Loma Ave., Anaheim, CA 92806
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CLASSIFIEDS
Not Technically Inclined or
Just Don’t Have the Time?

Industry veteran with over 40 years experience will help you build
a simple magnetic website, develop an effective marketing strategy,
and PRODUCE SALES for art galleries and frame shops
• Low cost and effective website
• Individual consulting and
• Clear instructions to get started
guidance
• Get free local promotion with
• Combined brick-and-mortar
Google
and digital marketing strategies
• Simple Facebook page
(brick-and-click)

Call Richard for a free 1-hour consultation at (805) 701-0397.
To learn more about affordable
advertising rates in Art World News
call John Haffey at 203.854.8566
or e-mail: jwhaffey@aol.com.

Classified
Advertising
Works

ART WORLD NEWS
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ADVERTISERS
COMPANY LISTING

PHONE

PAGE

COMPANY LISTING

PHONE

PAGE

888 Manufacturing Corporation ..........................................27

Michelangelo Moulding ......................................................15

www.888mfgcorp.com

www.michelangelomoulding.com

888.338.3318

877.422.8812

Bittan Fine Art Inc. ..............................................................7

Nuu Muse Contemporary Art Gallery ..................................17

www.bittanfineart.com

www.nuumuse.com

866.219.9161

214.469.9998

CJ Cowden ......................................................................17

Park West Gallery ..............................................................22

www.nuumuse.com

www.parkwestgallery.com

214.469.9998

800.521.9654

David Beavis Fine Art ........................................................21

Pease Pedestals ................................................................28

www.davidbeavisfineart.com

www.peasepedestals.com

435.602.1123

847.901.4440

Editions Limited..................................................................32

POD Exchange ....................................................................6

www.editionslimited.com

www.podexchange.com

800.228.0928

888.406.2858

Framerica ....................................................................1, 36

Sagebrush Fine Art ............................................................32

www.framerica.com

www.sagebrushfineart.com

800.372.6422

800.643.7243

Haddad’s Fine Arts Inc. ......................................................32

SunDance Graphics ..........................................................32

www.haddadsfinearts.com

www.sundancegraphics.com

800.942.3323

800.617.5532

Image Conscious ..............................................................32

Ten Plus Inc. ......................................................................13

www.imageconscious.com

www.tenplusframes.com

800.532.2333

888.944.8899

MAC Art ........................................................................2, 3

Tru Vue Inc. ......................................................................11

www.macfineart.com

www.tru-vue.com

954.990.5420

800.621.8339

Mark Shapiro Fine Art ........................................................25

Wall Moulding ....................................................................9

www.markshapirofineart.com

www.wallmoulding.com

203.257.5881

800.880.9315

Marta G. Wiley Studios......................................................19

Westport River Gallery ........................................................4

www.martawiley.com

www.westportrivergallery.com

480.861.4709

203.226.6934

Max Art Productions LLC ....................................................33

Wild Apple ......................................................................35

www.maxartpro.com

www.wildapple.com

702.478.3305

800.756.8359

Art World News, (ISSN 1525 1772) Volume XXVI, Number 5, is published 10 times a year by Wellspring Communications, Inc.,
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