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Avenue Custom Framing is located in Westwood, NJ.

In the world of custom framing, where timely access to vari-
ous types of materials—from moulding to matboards to glaz-
ing—is essential to keeping frameshops profitable; Covid-19,
the slowed economy, and the boom in home improvement has
created delays in manufacturing. Uncertainty has been felt
throughout all industries and companies have had to adjust
at the drop of a hat to get products to their customers. For
custom framers, delays and
limited access to materials
has created new challenges
in their own frameshop lead-
ing to design changes, cost
adjustments, and time frame
extensions. When trying to
keep the doors open and

jobs coming in, framers have
had to scramble. Josh Eich-
ner executive vice president
of Framerica, Yaphank, NY,
says that globally, delays are
being felt in all facets of busi-
ness. “The past year has seen

CUSTOM FRAMERS ADJUST
TO DELAYS IN SUPPLY CHAIN
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QUOTE OF THE MONTH:
“For many consumers, 
spending more time at home 
is the opportunity to enjoy a
pleasant experience of beautifying
their surroundings. The home 
has never been as important as 
it is now.”

Charles Galazzo, page 10

WORLD ART GROUP’S
NEW LOCATION

World Art Group has moved
its headquarters to a new
location in Richmond, VA, to
accommodate the changing
needs of the art publisher
as today’s business model
evolves, more employees
work from home, and the
company sees an increase
in sales over previous
years. Go to page 18.

BENTLEY ART 
PUBLISHING LAUNCHED

Art publishing industry 
veteran, Tony Barrett, has
formed Bentley Art Publish-
ing, a wholesale supplier of
fine art and photography re-
productions located in Elk
Grove, CA, that features a
personally curated image
collection. Visit page 16.

FOCUS ON FRAMING

In this issue, we Focus on
Framing and feature news
from the custom framing 
industry, present new re-
leases of moulding, mat-
board, fabric, and glass in
the New Framing Products
section; and the new And
Now For Something Com-
pletely Different page high-
lighting some of the most
creative custom framing
projects. Page 16.

FRAMING TECHNIQUES:
FRAMING PUZZLES

Industry expert John Ranes
II discusses the ‘ins and
outs’ of framing puzzles and
presents some important
techniques and materials to
help keep the piece secure
inside its frame and the
customer happy. Page 26.
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NEW LOCATION

World Art Group has moved
its headquarters to a new
location in Richmond, VA, to
accommodate the changing
needs of the art publisher
as today’s business model
evolves, more employees
work from home, and the
company sees an increase
in sales over previous
years. Page XX.
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Open Editions
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Open Editions features a va-
riety of the latest best selling
open edition prints, some
available as print-on-demand
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tact information as well.
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And Now For Something
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In our Focus on Framing
issue, we debut a section
highlighting some of the most
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country and describe the
products that they used.
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its headquarters to a new lo-
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Custom Framers 
Adjust to Delays

In the world of custom fram-
ing, where timely access to
various types of materials 
is essential; Covid-19, the
slowed economy, and the
home décor boom has cre-
ated delays in manufacturing.
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IN OUR OPINION

Finally, there seems to
be a little fresh air blow-
ing in! After more than

a surreal year, the Covid
cloud is lifting and a more
normal way of life is emerg-
ing. Each region of the coun-
try has its own path and
timetable but it’s clear, better
times are upon us. 

Demand for the art and
frame business has largely
been strong the last six
months or so and is ex-
pected to remain at least as
strong to the end of year.
Some industry veterans are
even more bullish suggesting
that as consumer demand
spikes our industry will nose-
out spending in other con-
sumer categories. As the
psychology of buyers im-
proves, their discretionary
activities, such as travel and
dinning out, will remain tem-
pered to some degree. Con-
sequently, some markets will
explode while others will lag.
Large cities, too, will recover
at very uneven levels as con-

founding problems will thwart
for many a return to pre-
Covid strength.

Most clients will be expe-
riencing an emotional re-
bound as they want to buy
for so many reasons, the
least of which is that they
can buy in person again. That
will be a huge emotional
wave that should carry the in-
dustry for some time.

For frameshop owners
and gallerists, each day really
does present a level of op-
portunity that hasn’t been felt
this way in years. However,
business isn’t going to walk
through the front door without
any help. As local businesses
“wake-up” there is going to
be a crescendo of marketing
messages racing to find con-
sumers. The noise will be
great but one can’t let it drown
out the pitch from a frame-
shop or gallery. Now is the
time to give your marketing 
effort your all. The return on
your investment will build im-
mediate and long term results.

THE GATES 
ARE OPENING

John Haffey
Publisher 
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Walker Fine Art, Den-
ver, presented a group
show titled, “Translu-
cent Reality” featuring
the work of artists
Mona Ray, Katie 
Kalkstein, Aaron Mor-
gan Brown, Bonny
Lhotka, Sara Sander-
son, and Melanie
Walker; whose large
scale immersive photo-
graphic installation,
“Sheltering Sky,” was
presented. In conjunc-
tion with Denver’s
Month of Photography,
the exhibit displayed
work utilizing traditional
and alternative photo-
graphic methods. For
details, phone (303) 355-8955 or visit: www.walkerfineart.com.

Walker Fine Art’s Translucent Reality

“Beneath a Sheltering Sky” by
Melanie Walker is photography
printed on kozo paper, wood, and
string measuring 10 by 15 1/2 by
10 feet, retailing for $35,000.

ADC West, located in
Cincinnati, OH, recently
welcomed a visit from
San Diego-based artist
Shima Shanti where
they sipped champagne
in the gallery’s new
kitchen, toured the
gallery, and experienced
The CUBE; a 20 by 20-
foot immersive art ex-
perience. “The kitchen
is the heart of the
gallery and is a great
gathering space for
clients, artists, and the
ADC team,” says pres-
ident Litsa Spanos.
“My dream has been to
host intimate dinner
parties along with big
events surrounded by
art. It’s all about an incredible and joyful experience and we
need it now more than ever!” Shima Shanti’s encaustic paint-
ing with beeswax and fire work is represented by the gallery,
as well as in the Blink Art Resource book. Call ADC West, at
(513) 723-1222, www.adcfineart.com. For more on Shima
Shanti’s artwork, call (619) 920-1954, www.shimashanti.com.

Artist Shima Shanti Visits ADC West

Pictured at ADC West’s new 
kitchen is, from left, artist Shima
Shanti, gallery director Cassandra
Pennington, art director Sandy
Eichert, assistant director Lauren
Simon, and president Litsa Spanos.

Banovich Art,
Livingston, MT,
debuts a new
glass series,
called “Natural
Reflections,” a
limited edition,
h a ndc r a f t e d
glass art collec-
tion by artist
John Banovich.
Partnering with
his friend Brent
Rogers—a 15-
year veteran of
working with
glass art—
Banovich’s collection is inspired by nature and all things wild.
Under the umbrella of the artist’s Banovich Wildscapes
Foundation, money generated through artwork sales is
channeled back into support efforts that promote habitat
protection, science-based wildlife management, and sustain-
able tourism. Call (888) 486-3160, www.johnbanovich.com.

Banovich Art’s Natural Reflections

“Poetry in Motion (KUDU)” by John
Banovich is a collector’s paperweight in
an edition of 100 measuring 3 1/2 by 3 by
1 3/4 inches, retailing for $195.

Addison Art Gallery,
Orleans, MA, held
an event featuring
an exhibition with
new works cele-
brating othe envi-
ronment in honor
of Earth Day. Con-
tributions were 
also made to the
Orleans Conserva-
tion Trust. During
the event, artists
Maryalice Eizenberg
demonstrated oil
painting and Amy Sanders demonstrated pastel painting. For
details, phone (508) 255-6200 or visit: www.addisonart.com.

Addison Art Celebrates Earth Day

“Summer Reprieve” by Paul Batch is an
oil on panel measuring 10 by 8 inches.
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many challenges, first with
Covid-related issues and
more recently with global sup-
ply chain,” he says. “It has 
affected all of us and will likely
continue throughout 2021 but
I think we are all feeling
blessed to have unprece-
dented demand on the back-
side of the pandemic.” 

Very few manufacturers
have not been affected.
“Everything that goes into
making moulding has been 
impacted. There have been
well-documented
lumber shortages,
but also chal-
lenges with car-
tons and trans-
portation. At
Framerica, we
have been able to
secure raw materi-
als throughout, but
at inflated pricing.”

Mr. Eichner
says that delays
were the result of
various factors.
“There have been Covid-re-
lated delays in the supply
chain that have yet to catch up
from last year’s closures,” he
says. “There have been de-
lays based on the resin pro-
duction out of Texas that
impacts industries through-
out. Transportation delays—
most especially on ocean
freight—continue to have im-
pacts. The list goes on. Our
distributor base has been 
excellent at managing their in-
ventories and stocking signifi-
cant amounts to weather any
delays. Where necessary we
have made special accommo-
dations.”

To meet the challenges cre-
ated during the pandemic,
Framerica has remained flexi-
ble. “We have added capac-

ity and brought in talented
new team members to help
navigate this new climate,”
Mr. Eichner says. “Overall the
impact has been positive, but
unpredictability can cause dis-
appointment. We expect this
demand to continue for the
foreseeable future. Inflationary
resistance is a variable but we
can all ride the wave in the
meantime.”

At Michelangelo Moulding
in Quebec, Canada; Charles
Galazzo, co-owner with his
brother Denis, says that there

have been major delays for
both the wood and poly-
styrene moulding models.
“Concerning wood moulding,
delays are due both to the
shortage of raw material for
production purposes, as well
as the surplus time for ocean
shipping,” he says. “With re-
gards to poly moulding, delays
are related to ocean freight.
But thanks to the abundant 
inventory from both of our
warehouses (Canada and
Mableton, GA), we have been
able to handle these shortcom-
ings better than expected.”

Having a strong inventory
reserve has helped the com-
pany fulfill orders. “Because
we carry a large inventory on
our most popular items, this
has created favorable oppor-

tunities for us, so our cus-
tomers keep coming back. I
do believe the surge in home
décor sales will slow down
somewhat when spending on
traveling and entertainment
resumes,” Mr. Galazzo says.
“However, at this point it is
still a long way off to predict
by how much this will affect
our industry. We expect even
after it is deemed safe, many
people will still fear boarding
the next cruise ship or interna-
tional flight.”

Making the most of the
décor boom is im-
portant for framers
to not miss out on
the revenue. “I
hope it continues,
and I believe it will.
For many con-
sumers, this is the
opportunity to enjoy
a pleasant experi-
ence of beautifying
their homes. The
home has never
been as important
as it is now.”

Mr. Galazzo says that the
extra cost of this is felt by all 
in the industry. “The cost of
merchandise has been af-
fected by rising demand. This
creates price increases all the
way from the purchase of raw
materials to shipping of fin-
ished products; in some case
these increases are astronom-
ical. This in turn will impact the
consumer, who will have to pay
the price in the end.”

For Chicago-based Bella
Moulding, the hard hit areas of
Europe caused some of their
delays but proper planning
has allowed them to have
enough product to offer.
“Most of the product that we
sell is manufactured in Spain

BLUMEN LUMEN KINETIC
AND INTERACTIVE ART 
INSTALLATION DEBUTS

SILVER SPRING, MD—
Blumen Lumen, a 25-foot-tall
interactive art installation, is
now complete in Downtown
Silver Spring, placed on the
corner of Georgia Avenue 
and Colesville Road. The 
kinetic installation, created by
FoldHaus, an art collective 
in the San Francisco Bay
area, is a large-scale sculp-
ture of flowers that change
colors and opens and closes
based on signals from the 
National Weather Service
(NWS). The art’s software 
interfaces NWS’ and reacts 
to the changes in weather.
Voice also activates the art
during the night.

Bringing Blumen Lumen to
life, its folded stainless-steel
flowers not only respond to
weather patterns and voice
but also open and close as
the sun rises and sets. At
night, their colorful display
can be influenced by people’s
voices adding a new dimen-
sion to its interactivity. Fold-
Haus creates interactive
experiences at the intersec-
tion of art, engineering, and
technology that bring people
together. Timelapse videos 
of Blumen Lumen’s installa-
tion can be viewed on Vimeo.
For more information, go 
to the website located at:
www.foldhaus.com.
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continued on page 12

continued from page 1

The Framer’s Workshop is located in Berkley, CA.
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and Italy,” says Mark LeBeau,
manager of sales and opera-
tions. “Both of these coun-
tries have been hit hard by
Covid-19—in fact both coun-
tries have had multiple lock-
downs which have caused
production delays. Addition-
ally, the ports have been
clogged with imports so there
have been delays in shipping
as well.” Bella Moulding is a
distributor for picture frame
moulding and a manufacturer
of custom designed acrylic
frames called Prisma Frames.
The company’s supply of
wood mouldings have
been seeing delays.
“Luckily, we have had
some healthy stock for
many of our items
going into the pan-
demic so that has
aided in keeping
framers supplied,” he
says. “We have made
some adjustments in
our buying to address
supply chain chal-
lenges currently. Our
website is kept up-to-
date with our stock to
allow framers to check our in-
ventory levels 24/7.”

This organized wealth of in-
ventory has allowed them to
run smoothly during 2020 and
today. “In terms of the pan-
demic, we have been seeing
business remain solid. We
hear from framers that they
have extended their lead
times to accommodate the in-
flux of business. Our lead
times have wholly remained
the same. 

“At the height of the pan-
demic, working with a stag-
gered staff schedule to
ensure employee safety, we
did the same when we first
came back (for the first
month),” he says. “Our regu-
lar turn around times were

back in place by July 2020
and continue today. With the
changes in competitors’ sup-
ply chain, we have been
blessed to have an increase in
corner sample requests which
we have been working dili-
gently to get out. The re-
quests have been significant
and we are proud to see that
we are back on track with
those requests. Also, like most
suppliers, we have made
changes to follow CDC guide-
lines for the health and safety
of our employees throughout
our facility and process.”

Mr. LeBeau feels that the
home improvement boom

could continue. “With more
folks staying at home and
wanting to love their surround-
ings and environment, the res-
idential market will continue to
experience strong business.
The commercial décor mar-
ket, I fear, will lag in its come-
back. We are hearing several
large companies who will be
working with less office space
and more employees working
from home. With folks digging
through closets, under beds,
people moving—there is
much to be framed.”

At Ten Plus Company in
Santa Fe Springs, CA, office
manager Jane Liao, says that
starting in the fourth quarter 
of 2020, delays affected
much of their product mix,
from their ready made frames,

polystyrene and wood mould-
ings, photo frames, mirror
frames, wall art, and decora-
tive mirrors.

“The main issue for us has
been in importing as delays in
ocean transportation have
been prevalent,” she says.
“When the delays began, I
thought that it might only be a
regional problem, such as
products coming from China.
We then looked into getting
supplies from other Asian
countries. We eventually saw
that it was felt throughout all
of Asia. Now, of course, we
see that it has affected the
whole world. It has caused us

to suffer delays because
it can be hard to substi-
tute some of our prod-
ucts, especially our
ornate wood frames.”

Ms. Liao says that
the home décor sales
uptick will most likely
level off soon. I believe
that we have seen the
best of it already and
that it will probably go
for another eight to 10
months more before we
go back to normal busi-

ness. With the delays in ship-
ping, the bigger issue is the
cost of ocean freight ship-
ments. These prices will in-
crease dramatically and the
cost of raw materials like
wood and lumber will also in-
crease overall.” 

From the custom framers’
perspective, juggling new op-
tions, whilst also keeping the
level of quality up has been
difficult. Kirstie Bennett co-
owner with her husband Jeff
Goldberg of The Framer’s
Workshop in Berkeley, CA,
says that many delays that
they have experienced are the
result of shipping problems—
one of which she can see al-
most outside of her window.

DR. SEUSS ARTWORK
PRESENTS THE LORAX’S
50TH ANNIVERSARY PRINT

NORTHBROOK, IL—Chase
Art Companies is celebrating
the 50th anniversary of Dr.
Seuss’ The Lorax with its first
print in six years. From the Art
of Dr. Seuss Collection, the
image is from the 1971 chil-
dren’s book by Theodor
Seuss Geisel, aka Dr. Seuss,
that went on to sell more than
375 million copies. The Lorax
50th Anniversary print is a
hand-pulled serigraph on
acid-free Coventry rag paper
measuring 26 by 55 inches.
The print is available in a lim-
ited edition of 295 Arabic
numbers, 99 Patrons’ Collec-
tion, 155 Collaborators’
Proofs, and 5 Hors d’Com-
merces. An additional 50
pieces were printed to com-
memorate the 50th anniver-
sary of The Lorax and are
reserved for matched number
anniversary sets. Chase Art
Companies is the exclusive
publisher for Dr. Seuss Art-
works. A limited edition
bronze maquette sculpture 
of The Lorax is also available.
For more information, phone
(888) 224-2731 or go to:
www.chaseart.com.
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continued from page 10

Framing Solutions is located in Edina, MN.

continued on page 14
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“From our house today we
can see 17 tankers gathering
outside the Port of Oakland
that have been stuck waiting
for personnel to unload,” she
says. “I look out to the Bay
daily and I’m convinced that is
where my moulding is.” Ms.
Bennett is referring to the
record number of cargo ships
anchored in the San Francisco
Bay, carrying containers full of
goods, that due to under-
staffing, could take months to
reach retailers’ shelves. The
back up has been reported up
and down the west coast and
experts say it could
last through the
summer.

Other than glass,
Ms. Bennett says
they have noticed a
delay in everything
else that they order.
“We just purchased
50 ready-made desk
frames for a com-
mercial client and
we were told that
particular frame will
not be in until June.
We just squeezed
out the most recent
order this week, but now we
feel we have to order in ad-
vance in case they order the
product again. Normally we
would wait for the order, and
in this case, have the vendor
drop ship to the client, saving
us shipping time and money.”  

Since normal practice at
The Framer’s Workshop has
been to order more than nec-
essary to have material on-
hand, Ms. Bennett says that
they have been able to meet
most customers’ needs in a
timely manner. “We are actu-
ally doing quite well this year
and have finally just hired an
extra person.” 

Custom framer Ahmad K.

Amin of the Westwood, NJ-
based Avenue Custom Fram-
ing says that he has exp-
erienced numerous supply de-
lays since mid-2020. “We
saw a surge in business last
year, but it came with many
challenges,” he says. “One of
which is delays in deliveries
and shipments. The majority
of the delays are in mouldings
arrivals but we have also ex-
perienced some delays in
Plexiglas and other framing
supply deliveries.”

Feedback given to Mr.
Amin from his suppliers has
been varied, but all pandemic-
related. “Supply chain disrup-

tion due to Covid-19 is the
main reason given, but to be
more specific the lock downs,
Covid-19 infections among
staff and understaffing, and
seaport closures were among
some of the reasons for de-
lays. All of them have had a di-
rect impact on our line of work
as we can not stock all of the
mouldings and supplies.”  

Projects took considerably
more time to complete, too.
“Our normal lead time is 10 to
14 days but due to the delays
in deliveries some orders take
as much as 30 to 45 days to be
completed,” he says. “This,
unfortunately, has cost us
some business.” Suppliers
know this and Mr. Amin says

some have been accommo-
dating. “Our vendors are will-
ing to help us ship products
from their other warehouses
in the U.S. and Canada, but
for a price. They are not usu-
ally willing to pick up the ship-
ping charges. The majority of
our customers understand the
existing circumstances sur-
rounding Covid-19 and are
willing to either wait or choose
a different product.” 

The current economy, and
that of 2020, has taught many
in the industry to be prepared
for anything. “Delays in ship-
ment and deliveries, product
unavailability, heavy shipping

charges, and other
Covid-related issues
have caused many
challenges, and un-
fortunately the pan-
demic is not over
yet,” Mr. Amin says. 

Micah Ruiz, man-
ager of Underglass
Custom Picture
Framing Inc. with two
locations in San Fran-
cisco, noticed that
delays came from
many different fac-
tors. “After being
closed for three

months straight, I wasn’t sure
what to expect coming back,”
he says. “The biggest hit at
the beginning was all of my
supply vendors changing from
delivering two to three days a
week to just once a week. So,
if they missed a mat or item
I’d have to wait a full week for
it to be re-delivered. On top of
that, one of my shops is ap-
parently at the end of their
route, so if they couldn’t get
to me during their normal de-
livery window they just didn’t
come. I once went four weeks
without receiving my mats/
supplies. Rather than starting
the next week with the shops
that they missed the previous

ART WORLD NEWS

FRAMING DELAYS
continued from page 12

Grafica Fine Art & Custom Framing is located in
Webster Groves, MO.

continued on page 24

NEW YORK GALLERIES
BAND TOGETHER WITH
GALLERIES COMMIT

NEW YORK, NY—Galleries
Commit, a worker-led collec-
tive committed to a climate-
conscious, resilient, and
equitable future for New 
York City galleries feature
some 60 city galleries. 
Current initiatives include a
public commitment letter, a
climate action database, 
and a collective land conser-
vation partnership with Art 
to Acres. One of the gallery
participants is Jane Lombard
Gallery where artists Eliza-
beth Schwaiger and Kristin
McIver’s recent exhibitions 
focused on the environment,
water, and climate change.
The gallery’s Orta installation
focused on Food-Water-Life,
including OrtaWater where
they purified Venice’s Grand
Canal for drinking. And artist
Dan Perjovschi, whose “My
Day” is shown, expresses
people’s relationship with 
the earth using permanent
marker on paper. Past initia-
tives of Galleries Commit
have included a survey of
gallery climate actions and 
a series of community round-
tables. 

For further information, 
telephone Jane Lombard
Gallery, New York, at (212)
967-8040 or go to: www.
janelombardgallery.com. 
For more details on Galleries
Commit, visit the website 
located at: www.galleries
commit.com.

PAGE 14
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Art publishing industry veteran,
Tony Barrett, has formed
Bentley Art
Publishing, a
wholesale sup-
plier of fine art
and photogra-
phy reproduc-
tions located in
Elk Grove, CA.
Launched in June
of 2020, the
company fea-
tures a personally curated
image collection by Mr. Bar-
rett and includes all genres 
and styles, including museum,
vintage, contemporary pho-
tography, and a variety of
decorative styles as open
edition giclées on paper and
canvas. 

“After almost 40 years in
the art and framing indus-
try—first in the UK and then
the U.S. from about 2000
onwards—I wanted to make
the next phase of my busi-
ness career suitable for my
age and not wanting to work
full-time forever,” Mr. Barrett
says. “The business model I
am creating is perfect for the
remote working system we
all seem to be getting used
to these days. I have built up
lots of relationships in the in-
dustry over the years and
am looking forward to work-
ing with many
of those peo-
ple on this
new project.”

The curated
collection of
approximately
16,000 im-
ages from 
500 artists
and photogra-
phers are
available on
the company’s
website located at: www.
bentleyartpublishing.com and

at: www.podexchange.com. Mr.
Barrett says that he expects

to have about
25,000 images
available by the
end of 2021. 

“Bentley Art
Publishing will
utilize the serv-
ices of POD Ex-
change to reach
many wholesale

clients who have their own
printing capabilities. The file

encryption system works
well and makes my artist

partners feel more comfort-
able, especially with interna-

tional clients,” he says.

The new company is 
not affiliated with any of 
Mr. Barrett’s previous 
companies. “Bentley Art
Publishing is a totally 
separate California-based
company. My wife’s family
(The Sher family) created
Bentley House 40 years 
ago which became Bentley
Publishing Group in 2000
when I joined, later becom-
ing executive vice presi-

dent.”

Mr. Barrett sees 
the new business
model that he has
adapted for Bentley
Art Publishing as a 
part of the new 
technological direction
much of the open edi-
tion industry has taken
over the years—even
more so during the
pandemic as work-
from-home has be-
come more of a
common occurrence. 

“I see the ability to
share encrypted files
as a publisher as 
the next logical devel-
opment of the digital

open edition revolution.
Shipping costs are getting
even more expensive and
Amazon is training cus-
tomers to expect fast 
delivery times. The ability 
for wholesale framers, 
designers and online retail-
ers to create their own 
products in-house makes
total sense from almost
every aspect.”

For further information,
call Bentley Art Publishing 
at (925) 997-7145 or go 
to the company’s website 
located at: www.bentleyart
publishing.com.

BELLA MOULDING 
ANNOUNCES FIRST
SPRING CREATIONS 
DESIGN WINNER

CHICAGO—Bella Moulding
has announced that framer
Amanda Cianella of
Framezilla is the winner of 
its first Spring Creations De-
sign contest. The Creations
Grand Prize will be a trip 
to the West Coast Art and
Frame Expo trade show in
Las Vegas but as the country
is still in the process of re-
opening due to Covid-19, 
the 2021 grand prize would
be $1,000 cash. Using 
Bella’s Prisma acrylic product,
Cianella framed a piece by
emerging Chicago artist 
Kayla Mahaffey titled, 
“Disjointed,” an acrylic and
aerosol paint on wood panel.
Custom painting the clear
acrylic Prisma gave the de-
sign a sleek and modern 
feel and helped match the 
artwork. Framezilla has two
locations in Pittsburgh, the
Strip District and the Point
Breeze neighborhood. 

For more information on
Kayla Mahaffey’s artwork,
visit: www.kaylamay.art. To
contact Framezilla, phone
(412) 281-1022 or go to:
www.framezillapgh.com. 
For further information on
Bella Moulding, call (888)
248-6545 or go to the com-
pany’s website located at:
www.bellamoulding.com.
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BENTLEY ART PUBLISHING LAUNCHED

Alphonse Mucha’s “Champenois 
Imprimeur” is part of Bentley Art
Publishing’s Vintage collection.

“Wine on the Jetty” by Ronald West is part
of the company’s Decorative collection.
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World Art Group has moved
its headquarters to a new lo-
cation in Richmond, VA, to
accommodate the changing
needs of the company. “At
World Art Group, we recently
transitioned all of our produc-
tion (printing
and shipping)
to our Raleigh,
NC, facility,”
says owner
Lonnie Lemco.
“As a result,
the company
did not need 
as much ware-
house space.
Also, because
of the pan-
demic, we’ve
learned that our
team is just as productive—if
not more so—working from
home. Going forward, our
team will work both from
home and at the office, de-
pending on roles and per-
sonal preferences.” The new
location at 3005 West Mar-
shall Street, Richmond, VA,
23230, features some 9,000
square feet of space. The
phone number will remain 
the same. 

The new headquarters is
situated in the Historic Dis-
trict Neighborhood called
Scott’s Addition, a revitalized
area featuring the city’s brew-
ing scene, with cideries, 
taprooms, and distilleries
housed in converted ware-
houses, as well as street 
murals, restaurants, and 
entertainment centers. “The
new building is an industrial
space with great natural light-
ing, high ceilings, brick walls
on the interior, and beautiful
wood floors in the offices and
mezzanine areas. The space
has a lot of character and is a
great setting for our creative,
merchandising, and market-
ing teams.”

Mr. Lemco notes that the
pandemic has changed how
business—and the office envi-
ronment itself—is conducted.
Moving World Art’s location
now was the right move for the
company as sales continue to

see a boost. “The impact has
been positive, as we’ve im-
plemented a flex work envi-
ronment. We have great
people that work with pur-
pose, plus everything we do
is focused on saying ‘yes’ to
our customers,” he says. 

“Of course, we’ve benefit-
ted from the pent-up demand
and surge in the home and
wall décor business. E-com-
merce has enjoyed a huge
boost as a result of the pan-
demic with more people buy-
ing online. Once the travel and
hospitality businesses fully
open and recover, we should
see further improvement.”

Like others in the art and

framing industry, business
has been steadily improving
and Mr. Lemco knows that
this trend can continue for
those that have been proac-
tive over the past year. “Our
2020 was up over 2019, de-
spite the tough first few
months of the pandemic,” he
says. “We’ve had double
digit increases over the last
six months and continuously
improving as the markets
open back up. Business in
the U.S. is very strong at the
retail level, particularly for the
home décor and accessory
businesses. Retail in Europe
is much tougher, as many
countries are struggling to
stay open due to the surges
in Covid-19 cases.” 

Adapting to the new busi-
ness landscape meant chang-
ing how work is conducted.
“The biggest impact was on
travel, as our sales team
spends significant time on the
road visiting our customers

worldwide, ex-
hibiting and
walking trade
shows, etc. We
adjusted by 
creating virtual
meetings on
Zoom that simu-
lated our in-per-
son meetings.”

M o v i n g  
forward, Mr.
Lemco says

that the new location and work
schedule will help keep the
momentum going for World
Art Group. “Other than imple-
menting a flex work environ-
ment, we plan on staying the
course in terms of art creation
with over 150 new images
every week, and working to
provide elite services to our
customers.” For more de-
tails, call (804) 213-0600 or:
www.theworldartgroup.com.

NIELSEN CELEBRATES
50TH ANNIVERSARY 
IN BUSINESS

WHEELING, IL—This year
marks Nielsen’s 50th year 
in business. The company
brings custom framers high
quality aluminum frames fea-
turing innovative design solu-
tions in a wide assortment of
profiles, colors, and exclusive
anodized finishes. Aluminum
is an inert material that does
not outgas or contain acids
and is recommended for 
conservation framing. 
Crescent Cardboard 
Company recently acquired
the U.S. businesses of
Nielsen Bainbridge from 
NBG Home. Through the 
acquisition, Crescent added
Nielsen aluminum moulding
to its family of products, as
well as Bainbridge artboard,
matboard, foamboard, and
mounting board; and Nurre
Caxton wood moulding. The
Nielsen 2021 catalog is avail-
able for download from the
website located at: www.
nielsenbainbridgegroup.com,
along with Bainbridge’s 
Color and Style Guide 2021,
Foam and Mount 2021, 
Papermat’s Matboard 
Catalog 2021, and Nova-
core’s Matboard Catalog
2021. For further information,
telephone Crescent Card-
board Company at (847) 537-
3400 or visit the company’s
website located at: www.
crescentcardboard.com.
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WORLD ART GROUP’S NEW LOCATION

World Art Group’s new headquarters is lo-
cated in Richmond’s Scott’s Addition area.

The new location is 9,000 square feet.
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AMERICAN FINE ART

American Fine Art, located in
Scottsdale, AZ, is hosting
an exhibit titled, “The Span-
ish Masters,” highlighting
select original work of Mas-
ters from the 19th and 20th
centuries, including Pablo Pi-
casso, Salvador Dalí, and
Joan Miró. The special exhi-
bition offers the best that
the art world has to offer
bringing together more than
150 paintings, drawings, lith-
ographs, engravings, and
sculptures that testify to the
artists’ ingenuity and inven-
tiveness. 

Artwork available is in a
variety of styles, media,
subject matter, and price
ranges, affording collectors
at every level the opportu-
nity to acquire works by
some of the greatest artists
of all time. “The Spanish
Masters” will be available
through June 20th, 2021. A
custom-tailored portfolio of
available works is also 
available to those unable 
to visit the exhibit at the
gallery by contacting Ameri-
can Fine Art. 

Picasso’s highly cele-
brated Papier Collé works
created during the Synthetic
Cubism period, are high-
lighted in the exhibit. This
collection embodies the
emerging art forms of col-
lage, Cubism, and lithogra-
phy. It has been said that
the artist never felt that Cu-
bism was ever anything less
than the equivalent of tradi-

tional painting, stating in an
interview with art critic Mar-

ius de Zayas: “We all know
that art is not truth. Art is 
a lie that
makes us re-
alize truth, at
least the
truth that is
given to un-
derstand.” 

A change
of pace from
the Analyti-
cal and Syn-
t h e t i c
Cubism in-
corporated
in this col-
lection, are
the Picasso
ceramic works that sur-
round the interior are also
included in the exhibit. All of

these ceramics were made
at Madoura Pottery, which

is now famous
due to the fact
that Picasso
made ceramics
there and spent
27 summers cre-
ating in this fasci-
nating medium.
Additionally, the
gallery offers
original exposi-
tion lithographs
created by Pi-
casso to promote
his ceramic expo-
sitions during his
lifetime. 

In his quest to
transcend easel
painting, Miró 
expanded picto-

rial space across vast 
canvas fields, using an in-

creasingly simplified lan-
guage to turn accidental or
fortuitous motifs into calli-

graphic signs. This simplifi-
cation of form can be 
seen in Miró’s constellations
and his Music and Magic
collection. Another special
feature of “The Spanish
Masters” is a look at the
method of printmaking 
from the Master printmaker,
Joan Miró. 

This collection of litho-
graphs are rare working
proofs directly from the 
family printmaker that
worked with Picasso and
Miró among other 20th cen-
tury Masters to execute
their artistic visions. It
shows the development of
the composition as color
fields and black are applied
to conceive the exact
shape, form, and language
that Miró envisioned. A rare
insight from the artist, print-

maker and atelier.

From the beautifully
Surrealist mind of Sal-
vador Dalí, the gallery 
is most excited to offer
the complete Imagina-
tions and Objects of 
The Future suite, includ-
ing such iconic themes
and figures as his lob-
ster telephone and soft
clocks. This bold mixed
media creation by Dalí
brings the color and
imagination only he 
had light years before
his time, this collection 

will continue to reveal 

SPANISH MASTERS: PICASSO, DALI, MIRO

Pablo Picasso’s “Nude Blue Bow”
measures 28 by 23 inches.

From Joan Miró’s Mallorca Series.

continued on page 21
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AMERICAN FINE ART

something new every time 
it is viewed. 

American Fine Art is an 
international leader in fine 
art and Scottsdale’s premier
fine art gallery specializing 
in 19th–21st century Mas-
ters of fine art exhibited 
in prominent museums and 
private collections around
the world. The gallery offers
complimentary consultation
for both experienced and
novice collectors. For more
information, call (480) 990-
1200 or visit the gallery’s
website at: www.warhol.me.

AFA
continued from page 20
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AMERICAN FINE ART

The Spanish Masters
exhibit offers the best

that the art world has to
offer bringing together

over 150 paintings,
drawings, lithographs,

engravings, and 
sculptures that testify

to the artists’ ingenuity
and inventiveness.

American Fine Art is an
international leader in

fine art and Scottsdale’s
premier fine art gallery

specializing in 19th–21st
century Masters of 
fine art exhibited in

prominent museums 
and private collections

around the world.

American Fine Art, Inc.
3908 N. Scottsdale Rd.  

Scottsdale, AZ 
85251

480.990.1200
gallery@warhol.me

Warhol.me
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week, they started the route
from the beginning again. I
don’t think anyone was really
prepared for any of this. Be-
sides that, there have been
more backordered and dis-
continued mouldings than
ever. I’ve had more than a few
shipments being held for un-
known reasons. It seems like
it’s getting better, but it’s still
pretty up in the air.”

For Mr. Ruiz, an average
framing project was slated to
have a turnaround for the cus-
tomer within three weeks,
and would usually be done in
two. Currently, turnaround is
at six weeks. “We are busier
than we’ve ever been. We’re
feeling totally blessed and try-
ing not to complain and just
keep building. As much as
there are a lot new frustra-
tions, there have been a lot of
silver linings and I think it’s im-
portant to focus on them at
times like this. The pandemic
has taught us a lot of pa-
tience,” he continues. “I had
my ordering and inventory
down to a science and I knew
exactly when to order each
piece to timeout out every
project perfectly. None of that
matters anymore. We’re
learning to roll with the
punches and being as under-
standing and kind to our ven-
dors as we want our clients to
be to us. It’s not really any-
one’s fault and it’s not fair to
pass the blame. We’re all in
this together and we should
act like it.”

Susan Kaulbars, owner of
Framing Solutions in Edina,
MN, says that some of the
delays that she has encoun-
tered, centered around sup-
pliers having to temporarily
closing their offices and ware-
houses at the beginning of

the pandemic. “Once our sup-
pliers reopened and started
shipping again—around Mid-
June 2020—we experienced
limited supplies and backo-
rders,” she says. “As I use
over 20 curated vendors’
samples for my moulding pro-

files, I’m not as dependent on
any one particular supplier as
opposed to those who only
focus on one or two vendors.” 

Because Ms. Kaulbars has

not had to rely on a small
group of vendors, her ability
to get supplies has been eas-
ier. “Periodically, I have had
an individual moulding backo-
rdered, however, as my turn
times are six to nine weeks
out due to demand for cus-
tom framing, most mouldings
are back in stock when they

are actually needed for a
framing project. Having been
a former sales rep for nearly
eight years for a vendor dis-
tributor of framing projects, I
understand the international
supply chain for goods is
often disrupted.” 

Since the entire world has
been changed due to the pan-
demic, Ms. Kaulbars says that
her customers have been real-
istic. “They have been very
patient as they experience

this in other custom retail
areas as well,” she says.
“My timelines for framing
have been altered as much by
the initial shutdown and the
continued customer orders,
more so than the backorders.
I have, however, altered what
products that I purchase from
suppliers. Instead of asking

for length moulding, I ask for
chop. I request a physical bin
check and most will look to
see if any inventory isn’t ac-
counted for in their system. I
am also very pro-active at the
time of the initial design con-
sultation to discuss turn
times, and possible supply
disruptions. If there are is-
sues, or rushed time lines, I
can adjust what is needed
then, not after the fact.”

With her background as 
a framing sales rep, Ms.
Kaulbars knows the impor-
tance of having a good rela-
tionship with one’s suppliers.
“Understanding that ‘I am’
my vendor’s customer, I know
that they are doing their best
to supply ‘us.’ Many supply is-
sues are not in their control,”
she says. “A vendor wants to
have happy customers (the
framer) just Iike I want my
frameshop’s customer happy.
Patience goes a long way.”

Lynn Bozzay, co-owner
with her husband Lary of
Grafica Fine Art & Custom
Framing in Webster Groves,
MO, says that uncertainty at
the beginning of the pan-
demic brought with it delays
in her own business, as well
as getting supplies. “Even
though we had to close for
two months, we have been
far busier than usual through-
out the pandemic. The avail-
ability of materials has
improved; but, for a while, it
was pretty dicey with the
slow downs in production,
layoffs of employees, and
shipping delays. But, it has
gotten much better,” she
says. “Clients have been ex-
tremely generous with their
patience and understanding
the whole time.”

Koleen Kaffan is Editor in
Chief of Art World News.

FRAMING DELAYS
continued from page 14

Avenue Custom Framing in Westwood, NJ, has been in 
business for more than 40 years.

Underglass Custom Picture Framing Inc. has two 
locations in San Francisco.
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Bittan Fine Art is proud to feature the work of 
Pop artist E. M. Zax 

Polymorphs and Cultural Objects

www.bittanfineart.com      866-219-9161

Facebook: facebook.com/bittanfineart
Instagram: bittan_fine_art
Instagram: zax_artist
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FRAMING TECHNIQUES

By John Ranes II, CPF,
GCF
Do you frame puzzles? This
is a common question that
we framers often hear from
potential customers and prob-
ably with more frequency dur-
ing the Covid-19 pandemic
that has created a buyers’
frenzy on puzzles that has
not been seen in years. This
relaxing and challenging pas-
time has gained huge atten-
tion as families gather at
home looking for new things
to do with their time. We
have always framed puzzles
and realize that, like anything
from fine original art to
sports jerseys, a puzzle well
framed is another way of
personalizing your home
décor with something you
created yourself. 

Like many inexpensive art
forms, a puzzle can be
framed very basically with
simple mouldings, or it can
be treated with the maxi-
mum WOW presentation in-
corporating multiple mats,
liners, and floating compo-
nents. It all depends on how
open the customer is to in-
vesting a bit more for a fin-
ished design appearance.
(Not really all that different
than other projects that we
engage at the design table.)

When the customer
states, “This it is JUST a
puzzle,” you might be selling
a frame and glass only, but
this shouldn’t restrict you
from reaching for a moulding

that offers a bit more pizzazz
and fun to the design. 

And, of course, suggest-
ing Tru Vue Conservation
Clear Glass or Museum
Glass still makes sense in
reducing the potential fading
of their puzzle. After all,

when being framed for a
family room or rec room, the
customer still would like
their framed piece to retain
its original color for more
than a year.

A framed puzzle featuring
Wallace & Gromit, a British
claymation comedy TV show
and movie franchise, was
treated in such a way, with a

black cap moulding that
adds a bright green accent
line along its crown. It works
nicely with black edging
around the puzzle’s perime-
ter and, as suggested, the
mode is “Fun,” and that’s
part of the presentation.
Puzzlers (yes, that is a word

that the pan-
demic taught 
me truly ex-
ists) have fun
doing puzzles
and so the
presentation
should reflect
that same
mood.

Mou n t i n g
puzzles is very
different and

customers are sometimes
concerned that they need to
do something special prior
to bringing in it in to their
framer. In truth, a simple un-
derstanding of what a puzzle
is makes the answer easy
and straight forward. Puz-
zles are printed posters
mounted to a thicker sub-
strate, chipboard, blue or
gray stock that is cut into

many pieces—but the key is
that it is still a decorator
grade poster. When we
frame inexpensive décor art
like posters, prints, and pho-
tos we want them to lay flat
without undulation to a
sturdy substrate. So it
seems logical that these
puzzles could be mounted in
a similar manner.

We ask our clients to
bring the puzzle to us laying
on a sturdy piece of board.
Some puzzlers will use the
commercially-made rolls or
folding boards for transport
but getting the puzzle to the
shop in one piece is the key.
Once in the shop, the puzzle
can be flipped with foamcore
boards in a “sandwich fash-
ion” where dry mount adhe-
sive can be positioned,
tacked and trimmed. 

Flip again to orient the
board on the mounting sub-
strate which might be a
sheet of foam board, or one
already mounted with a
sheet of colored matboard
or fabric. (This latter idea
would be when you design
the puzzle to float above a
colored background.)

For those that are squ-
eamish about flipping the
puzzle over, an extra set of
hands is helpful and/or the
use of office binder clips will
keep the components from
shifting. Although many of

THE INS AND OUTS OF FRAMING PUZZLES

Framing puzzles requires
specific treatment but also
opens the door for creative,
customized accents.

continued on page 27
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us like to use Modge Podge
or Puzzle Saver brushed on
the surface, this
framer would
prefer to see the
puzzle as clean
and clear as orig-
inally assembled.
These craft store
products will
work to adhere
but they some-
times will pro-
duce a slight
“haze” over the
surface of the
printed surface.
And once this
adhesive coating is applied
to the surface it makes the
task of putting it into a dry
mount press a little tricky
with potential sticking to the
release papers.

Another example of fram-
ing a puzzle straight into a

frame is “Missing Migrants”
by Charley Harper of Cincin-
nati, OH. This renowned
artist has had many of his
pieces made into 300 to

1,000 piece puzzles and 
published by Pomegranate
Communications.

Perhaps it is because puz-
zles were a bunch of pieces
sitting on a table, but the idea
of “floating” them, mounted
on foamcore board with addi-

tional matting around the
base background has always
been a great design. We
chose a red core black mat
to mimic the red line in our
black capped moulding. 

The “Flags of the World”
puzzle uses many varied col-
ors, but red appears in a
large majority so the design

works well. Of course the
neutral but dramatic black
mat—black frame allows the

colors of the flags to pop. In
addition to framing puzzles,
our business, The Frame
Workshop, Appleton, WI;
also sells gift and home
décor products including
puzzles from five different
publishers. Framing them
well gives our customers
new potential ideas of ways
to decorate their home, as

well as show-
casing the puz-
zle itself.

John Ranes II,
CPF, GCF, is an
award-winning
framer, industry
writer and educa-
tor, Tru Vue Con-
sultant. To con-
tact The Frame
Workshop, call
(920) 731-2913
or go to: www.
theframework

shop.com. Call Tru Vue, Mc-
Cook, IL, at (800) 621-8339
or go to: www.tru-vue.com.

This Nielsen metal moulding offers a
sharp reverse profile against the angular
structure to the artist’s minimalistic style.

A Wallace & Gromit puzzle is framed
with black cap moulding that adds a
bright green accent line along its crown.

FRAMING TECHNIQUES
continued from page 26
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THE FRAMING PROCESS

By Richard Houser
Many times a customer
would come to our framing
studio with a desire to have
their ideas translated into a
finished product...immedi-
ately! When the 2018 clos-
ing of Aaron Brothers
occurred, we have had a
larger number of their cus-
tomers visit us with expecta-
tions of a same day or next
day turnaround. I explain to
them that timeline is not real-
istic at our studio as we are
currently running a four- to
six-week backlog, and based
on the complexity of their
design ideas and frame
choices, that may not have
been realistic for Aaron
Brothers either.

On the surface, a custom
frame job can appear quite
simple. Just attach four
frame corners together,
mount the painting and voilà,
a finished job. For works on
paper just add some glass.

But then the inevitable
question: why does it take
so long and cost so much to
just do that?

Here’s why. First there is
a sometimes intensive de-
sign session where the
frame corner samples, mat
samples, glass and Plexi
samples, and fabric samples
must be present for the 
customer to be able to 
visualize the finished prod-
uct. All of this must be 
acquired and housed in a

professional business envi-
ronment. Good commercial
business space rent is 
expensive. Displays, design
and assembly tables, spe-
cialized equipment, and
great framing talent are ex-
pensive as well.

Next a good frame de-
signer must try to translate
what is in the customers
head into an actual design to

meet their expectations.
This takes years of practice
and experience. Oftentimes
the customer has no idea
what they want and, if they
do not communicate well, it
can be deep detective work.
At our studio we stay with
the customer to reach that
“I love it” moment no matter
how long it takes. Good 
design experience is a native
ability honed by years of 
experience.

When a design is finally
agreed upon then we physi-
cally get to work. We order
the frame itself and miter
and vise join it by hand. The

ordering activity by itself can
produce a moulding that is
out of stock or discontinued.
We then go on a hunt to find
it one the secondary market,
or have to call the customer
back in for a redesign if 
we cannot find it elsewhere.
Then, when the moulding
does arrive, we do a close
inspection for color and fin-
ish match to the sample, and
cosmetic damage. We find

that to be the case about
50% of the time and it must
be dealt with. It can take
days or even weeks to finally
have a run of moulding that
is acceptable to us and joins
properly.

Next we must do the
same thing with the mat
boards, the fabrics (if the job
requires a fabric mat or
liner), and any other compo-
nent that will go into the job
such as spacers, special
backing paper and special
hanging hardware. Finally we
must procure and closely in-
spect the glass or acrylic
glazing being used, as it

often has fine scratches or
imperfections present that
may not be seen until the job
is nearly complete. In that
case, we must completely
disassemble the piece and
replace the glass, or offend-
ing glazing piece.

After we pass over those
hurdles, we must now actu-
ally build the job. This means
hand cutting the mats per-
fectly (we do not use com-
puter cutters in our studio),
hand wrapping the mats/
liners perfectly with live
glues and adhesives, making
the backings, and then as-
sembling the final product
without a spec of dust, 
fingerprint or visible flaw
anywhere. This is highly
stressful, even for someone
to be doing day after day.

And then there is actually
mounting the artwork, which
deserves a separate discus-
sion. Because we museum
hinge mount most of the art-
work, other than canvases
and sometimes photos, we
must take the time to make
friends with the artwork.
What is its age, medium,
paper type? What size is it,
is it square and true, does it
have damage, was it prop-
erly prepared by the artist?
What type of hinge should
be used? As importantly,
does the customer under-
stand the visual results of
hinge mounting in the form

CREATIVE FRAMING: WHAT COULD GO WRONG?

continued on page 29

At our studio we stay with 
the customer to reach that 

“I love it” moment no matter 
how long it takes. Good design 

experience is a native ability
honed by years of experience.
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of slight hinge impressions,
permanence of adhesion,
variations in appearance 
of the artwork under 
different mounting circum-
stances? Again, once all 
of that is achieved, then 
we have to do the actual
work, which can sometimes
be as intricate as heart 
surgery. Think in terms 
of mounting an authentic
Marc Chagall drawing,
which we have done.

The situations discussed
are really just the tip of 
the iceberg. There are 
many more aspects to this
and each custom framing
project has its own unique
challenges. There is a 
whole different set of cir-
cumstances for doing 
other types of projects, 
such a Plexiglas boxes, 
display cases for objects,
war medals, jerseys, flags,
and the like.

Finally we are tasked with
ensuring that everything 
has come together as 
the customer expected, and
that they will be really
pleased with the overall 
job. The piece needs to
“sing” in appearance. This
is highly subjective, but if 
it does not, we must dis-
cover why and address 

the situation. It must pass
muster with us before 
the customer ever lays eyes
on it.

So, the next time you
have a customer bring in 
a piece to be framed, re-
mind them of just how 
vast and extensive the 
job can be so that they 
have realistic expectations.
And, if they are patient 
and willing to learn about
what a framing job entails,
they will get a superior
piece of work.

Richard Houser is a veteran
of the fine art gallery and
frameshop industry with 
a history of publishing, 
marketing, and sales—both
wholesale and retail. He
currently owns a marketing
consultancy, Art and Frame
Copywriter, a B2B and
B2C marketer and copy-
writer to art, framing, and
creative businesses. He
has a passion for every-
one’s success in the 
industry and is currently 
developing an online and
offline sales funnel system
for fine art galleries and
custom frameshops. For
further information, phone
(805) 701-0397, send an 
e-mail to: Richard@artand
framecopywriter.com, or 
go to his website located
at: www.artandframecopy
writer.com.

THE FRAMING PROCESS
continued from page 28

The piece needs to “sing” 
in appearance. This is highly 
subjective, but if it does not, 
we must discover why and 

address the situation. It must 
pass muster with us before the
customer ever lays eyes on it.
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NEW FRAMING PRODUCTS

Framerica Presents Assisi Line

Framerica, Yaphank, NY, presents Assisi, an antiqued, moon-
lit silver finish featuring black shadow shading making it an
ideal photo frame for black and white photography. Part of the
company’s Vintage Collection, Assisi’s classic tone and de-
tail add a timeless look to any photo, including color photo-
graphs. Phone (800) 372-6422 or: www.framerica.com.

Delta Adds Two New Mouldings

Delta Picture Frame Co., Miami, debuts two new silver and
gold leaf mouldings, B3408 and B3409. Measuring 7/8 of 
an inch wide by 1 1/8 inches tall, the profile works well on
modern and slim designs. For further information, telephone
(800) 327-5482 or go to: www.deltapictureframe.com.

Michelangelo’s New Stem Profiles

Michelangelo Moulding, Champlain, NY, has a new series of
stem profiles featuring a design element with feathered sepia
wash on the leading and outside edges of the face. Finishes
are soft silver, bronze, gold, and pewter, and the moulding meas-
ures 3/4 of an inch by 1 3/8 inches. Call (877) 422-8812 or go
to the company’s website at: www.michelangelomoulding.com.

Gemini’s Stylish Magnet Frames

Gemini Builds It!, Elgin, IL, offers stylish and chic magnet
frames made of 1-inch pieces of clear acrylic creating a 
2-inch total depth. With four Earth magnets, the magnet
frames help to elevate the artwork. Custom sizes are avail-
able with no minimum purchase. For more information, call
(800) 323-3575 or visit: www.geminibuildsit.com.
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Bella Moulding’s Prisma Frames

Bella Moulding, Chicago, presents Prisma custom corner
frames that are made out of a solid sheet of high-grade acrylic.
Available as a floater profile in any width, shape, or finish; Prisma
features 49 vibrant colors, as well as clear. Contrast with a sec-
ond color in the interior for dramatic impact. The moulding will
accommodate a standard 3/4 of an inch artist canvas. For more
details, call (888) 248-6545 or go to: www.bellamoulding.com.

Tru Vue’s Smaller Optium Sizes

Tru Vue, McCook, IL, offers smaller, single-sheet sizes of
Optium Museum Acrylic in 3mm. Sizes include 16 by 20, 20
by 24, 24 by 32, and 32 by 40 inches. Tru Vue will continue
to offer sheets at 36 by 40, 40 by 60, and 48 by 90 inches
for larger projects. Phone (800) 621-8339 for more details,
or visit the website located at: www.tru-vue.com.

Giò Designs Introduces New Colors

Giò Designs, Carrollton, GA, presents N095 and N096 pro-
files featuring seven hardwood-inspired finishes, created to
resemble finishes found in nature, including natural birdseye
maple, ivory birdseye maple, whitewash ash, grey oak, brown
pine, tan oak, and ebonized walnut. The two profiles are avail-
able in photo (tabletop) frames and wall frames in 4 by 6, 
5 by 5, 5 by 7, 8 by 10, 10 by 20, 11 by 14, and 16 by 20
inches. Call (800) 674-3344 or visit: www.giodesigns.com.

Ten Plus Presents New Readymades

Ten Plus Inc., located in Santa Fe Springs, CA, introduces two
new readymade frames, TP-M3WA and TP-M3G. Sizes in-
clude 8 by 10, 9 by 12, 11 by 14, 12 by 16, 16 by 20, 18 by
24, and 20 by 24 inches. Custom sizes are also available. For
further information, phone (562) 404-0088 or visit the com-
pany’s website located at: www.tenplusframes.com.
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NEW FRAMING PRODUCTS

Framing Fabrics’ New Sample Book

Framing Fabrics from Neuberg & Neuberg Importers Group
Inc., Los Angeles, offers the 2021 Designer Edition Fabric
Sample Book. Containing more than 300 swatches of spe-
cially selected fabrics to include silk, linen, suedes, and more,
the book costs $50. Everything is in stock and available with
a no minimum order quantity. In addition Fabric Corner Sam-
ples can be purchase individually or in sets. For more details,
call (800) 832-2742 or go to: www.framingfabrics.com.

Studio Moulding Introduces Chalet
Studio Moulding,
in Carson, CA,
introduces the
Chalet Collec-
tion featuring
one profile in five
finishes. The nat-
ural color tones
enhance the
wood grain play-
ing on trends in
popular furniture
home décor and
interior design.
The angle pulls
the eye into the
subject with a
spacious 1 1/4-
inch rabbet. For
more details, call
(800) 262-4174 or go to: www.studiomoulding.com.

Crescent’s Official Team Color Guide

Crescent Cardboard Company, Wheeling, IL, offers Crescent
Couture, an exclusive gallery collection of fine matboards. Fin-
ishes include spun platinum, pebbles, crushed leather, and bul-
lion in various sizes. For more details, call (888) 293-3956 or go
to the website located at: www.crescentcardboard.com.

Roma Adds to La Galleria Collection

Roma Moulding, Woodbridge, Ontario, adds to its La Galleria
Collection with five vibrant, unique, versatile colors on two
simply classic profiles. Multiple layers of finish are delicately
applied to finger-jointed pine with an attention to detail to high-
light the perfect balance between depth of color and hue vi-
brancy. A finishing layer adds a final sheen, bringing out the
juxtaposition of high and low tones. Phone (800) 263-2322
for further information, or visit: www.romamoulding.com.
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AND NOW FOR SOMETHING 
COMPLETELY DIFFERENT

Framed by Kosal in Monroe, CT
“Odyssey” is a dia-
mond dust foil variant
by artist Adam Pobiak
and it was created
using Crescent’s Rag
White Mat 2238 as a
base mat that was cut
using the Wizard Z se-
ries. It was then
painted with water-
based Jacquard Pearl
Ex powdered
pigment. The
frame is raw 
unfinished wood
from Decor
Moulding. The
design was cre-
ated using gesso, acrylic paint, clear coat, and finished with wax. For
details, call (203) 261-2552 or visit: www.framedbykosal.com.

Lionheart Custom Framing, Atlanta
An acrylic on can-
vas self-portrait
by artist is Niki
Zarrabi is framed
with Fotiou’s
Hawthorne or-
nate silver 9951si
moulding and
with Larson-
Juhl’s flax
sand 123962
as the inner
liner. Glass 
is Tru Vue’s
M u s e u m
Glass. “Typi-
cally we will
do the hand-
painted extensions but this was the first time ever that the artist
did it,” says Austin Yapp, framer and co-owner with Alton Baker.
“The artist is local to the Atlanta scene and our client brought
her the frame to extend her drips and then brought it back to us
to have the Museum Glass installed between the liner and the
frame.” For more information, call (678) 515-4573 or go to the
website located at: www.lionheartframing.com.

Underglass Custom Picture Framing
Inc. in San Francisco

The artwork fea-
tured is a chunk 
of the Berlin Wall
painted by artist
Thierry Noir. The
chunk is floated in a
welded steel frame
from Atomic Frame
Co. mounted on
black silk. The glass
is Tru Vue’s Optium
anti-reflection acrylic.
For more details,
telephone (415) 252-
9844 or visit the
website: www.under
glassframing.com.

Studio 71 Picture Framing and
Gallery, Hillsborough, NC

Artist Phil Gibson’s “The Big Lebowski” print is signed by one
of the stars of the film, Jeff Bridges, who also drew a face on
his image. The frame was created using Bella Moulding’s Cigar
Brown Cap (#554641) and the fillet is custom made from wood
and brown paint. The mat is also custom, made from wood, dirt,
glue, and lacquer to replicate a bowling lane floor. The glass is
Tru Vue’s Museum Glass. A pocket was added to the back of
the piece to hold a certificate of authenticity. For more informa-
tion, call (919) 732-5569 or go to: www.gallery71nc.com.
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WHAT’S HOT IN OPEN EDITIONS

Neutral Study

“Neutral Study” by Aerial Snow measures
24 by 36 inches. The retail price is $70. Call
Canadian Art Prints and Winn Devon Art
Group Inc. in Richmond, BC, Canada, at
(800) 663-1166, or visit the company’s web-
site: www.capandwinndevon.com.

High Desert Sky I

“High Desert Sky I” by
Silvia Vassileva is avail-
able in various sizes on
paper and canvas retail-
ing from $70 to $300.
Telephone Wild Apple in
Woodstock, VT, for
more information at (800) 756-8359 or go to: www.wildapple.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.

White Blossoms

“White Blossoms”
by Lori Deiter
measures 12 by
18 inches and re-
tails for $16. For
further information,
telephone Penny
Lane Publishing
in New Carlisle,
Ohio, at (800)
273-5263 or go
to the website at:
www.pennylane
publishing.com.

Glistening Dusk
“Glistening Dusk” by Mike
Calascibetta measures 40 by
30 inches and retails for $40.
For further information, tele-
phone Galaxy of Graphics, lo-
cated in East Rutherford, NJ,
at (888) 464-7500 or go to 
the website located at: www.
galaxyofgraphics.com.

Blue Passage

“Blue Passage” by Wendy Kroeker
measures 36 by 36 inches and re-
tails for $115. The image is available
in any size and printed on paper,
canvas, metal, acrylic, and wood. Call
PI Creative Art, Toronto, at (800)
363-2787, www.picreativeart.com.

No Alcohol Beyond This Point II

“No Alcohol Beyond This Point II” by
Ronald West measures 36 by 24 inches
and retails for $52 as a giclée on standard
paper. Available to resize and print on stan-
dard paper, cotton rag paper, canvas,
acrylic, metal, and wood. Call Image Con-
scious, San Francisco, at (800) 532-2333,
or go to: www.imageconscious.com.
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Inspiring Dunes

“Inspiring Dunes” by Peter Laughton is a
large format custom giclée on matte paper
measuring 36 by 24 inches ($102). Call
A.D. Lines in Monroe, CT, for more infor-
mation at (800) 836-0994 or visit the web-
site located at: www.ad-lines.com.

Sandpiper Beach
Landscape
“Sandpiper Beach Land-
scape” by Cynthia Coulter
measures 36 by 24 inches
and retails for $35. Call Roar-
ing Brook Art, Elmsford, NY,
at (888) 779-9055 for further
information, or visit: www.
roaringbrookart.com. Crackled Marshland II

“Crackled Marsh-
land II” by Jennifer
Goldberger meas-
ures 16 by 32
inches and the re-
tail price is $95.
Phone World Art
Group in Richmond,
VA, at (804) 213-
0600 or go to the
company’s website
located at: www.the
worldartgroup.com.

Corner Flower Stand

“Corner Flower Stand” by Liz Jardine
measures 36 by 36 inches and retails
for $60. For more details, call Third &
Wall Art Group, located in Seattle, at
(877) 326-3925 or visit the company’s
website at: www.thirdandwall.com.

Garza Azul

“Garza Azul” by Lucca Sheppard meas-
ures 24 by 36 inches and retails for $30.
Phone SunDance Graphics, located in Or-
lando, FL, at (800) 617-5532 for further
information, or visit the company’s web-
site at: www.sdgraphics.com.

Bristol Motor Speedway

“Bristol Motor
Speedway” by
Chr istopher
Gjevre has an
image that
measures 40
by 13 1/2
inches ($35). Call Blakeway Worldwide Panoramas Inc., Minnetonka, MN, for
further information at (800) 334-7266 or visit the company’s website located
at: www.panoramas.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.
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“Paradise and
Palms I” 
by Nicolas 
Biscardi
Image Size: 
36” x 24”     
$30

OPEN EDITION PRINTS
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9564 Delegates Dr., Building B, 
Orlando, FL 32837

SunDance Graphics

E-MAIL: customerservice@editionslimited.com
4090 Halleck Street, Emeryville, CA 94608

“Technicolor Trees 1”
(One of a set of three) 
by E. Loren Soderberg
Image size: 24” x 24” 

$35 
Available as POD on
paper and canvas. 

Editions 
Limited

“Trust the Journey” 
by 

Katie Doucette
Image Size: 
16” x 20” 
$22

Sagebrush 
Fine Art Inc.

“Colors of Camogli” 
by Nancie King Mertz
Image Size: 25” x 35”   
$54 giclée on paper

Image 
Conscious

800.532.2333  www.imageconscious.com

“Spring Fling No. 1” 
by Suzanne Nicoll
Image Size: 24” x 24”
$36 giclée on paper

Image 
Conscious

www.haddadsfinearts.com
E-MAIL: cfskeen@haddadsfinearts.com

3855 E. Mira Loma Ave., Anaheim, CA 92806

“Repose”
by E. Jarvis

Image Size: 26” x 26”
Also available as 

a custom size giclée.

800.942.3323
Fax: 714.996.4153

Haddad’s 
Fine Arts Inc.

800.532.2333    www.imageconscious.comwww.sdgraphics.com     www.sundancegraphics.com

800.228.0928
www.editionslimited.com

5165 South 900 East,
Murray, UT 84117

Image is available to resize
and print on standard paper,
cotton rag paper, canvas,
acrylic, metal, and wood.

Image is available to 
resize and print on paper, 
cotton rag paper, canvas,
acrylic, metal, and wood.

800.643.7243     www.sagebrushfineart.com

800.617.5532
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SERVICES

Art World News
Custom Book Publishing
PHONE: 203.854.8566 
e-mail: jwhaffey@aol.com
www.artworldnews.com

Professional

CATALOGUE PUBLISHING
Wellspring Communications, Inc., 

parent company of Art World News, 
presents its Custom Book Publishing

division to offer the trade a complete
line of editorial, design, and printing

options to create elegant hard- 
and soft-bound catalogues and books.

CREATIVE COST
EFFECTIVE

INVENTORY LIQUIDATION
Over 6,000 

expertly crafted
maritime prints
ready for fast 
volume sale.

View the entire collection at 
WWW.MARITIME-PRINTS.COM     860 399 6922

Not Technically Inclined or 
Just Don’t Have the Time?

Industry veteran with over 40 years experience will help you build 
a simple magnetic website, develop an effective marketing strategy,

and PRODUCE SALES for art galleries and frame shops
• Low cost and effective website
• Clear instructions to get started
• Get free local promotion with 
Google
• Simple Facebook page
Call Richard for a free 1-hour consultation at (805) 701-0397.

• Individual consulting and 
guidance
• Combined brick-and-mortar 
and digital marketing strategies 
(brick-and-click)
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