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Art World News
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THE INDEPENDENT NEWS SOURCE
WOMEN IN ART EXHIBIT
DRAWS BIG CROWD
Artist CJ Cowden and her
husband Clint, co-owners
of Nuu Muse Contemporary
Art in Dallas, recently celebrated March’s Women’s
History Month with a successful opening reception
and exhibition titled, “Women
in Art” featuring the work of
some 50 female artists from
all over the country. Go to
page 20 for more details.
WOMEN IN PHOTOGRAPHY
HONORED
In celebration of Women’s
History Month, East Greenwich, RI-based Blazing Editions and YJ Contemporary
Fine Art honored the work of
female photographers presenting their many different
perspectives. Page 8.

REDWOOD ART
GROUP ANNOUNCES
SPECTRUM BROOKLYN
Redwood Art Group is debuting its first live art fair of
2021, Spectrum Brooklyn,
to be held September 10 to
12, 2021, at the Expo Center, in the middle of Greenpoint. Spectrum Brooklyn
presents a curated group of
more than 60 independent
career artists, studios, and
galleries. Page 12.
FRAMING A CREATIVE
THREE-DIMENSIONAL
LEVITATED OBJECT
Framing objects using
three-dimensional “levitated” mounts with Tru
Vue’s Optium Museum
Acrylic can create a magical look for many types of
artwork. Visit page 26.

Robert Fontaine Gallery relocates to Palm Beach, FL. Page 16.

TECHNOLOGY KEEPS SALES
MOVING DURING COVID-19
If 2020 has taught fine art gallery and custom frameshop owners anything, it’s that having an effective software for running
the day-to-day business, as well as optimizing marketing and
customer communications, is vital. Many retailers felt as
though they were being forced to sell online which can all but
eliminate the “experience” of seeing, feeling, and falling in
love with a piece of art. As foot traffic and the ability to bring
in customers with openings distant settings helped. But
and events—even being able being able to get the most
to sell at art fairs—came to a out of each interaction is
standstill due to the Covid- made easier with the right
19 pandemic, bringing the software and guidance from
artwork and services to peo- industry and marketing prople virtually and by different fessionals.The bottomline for
continued on page 12
means like smaller, socially

Click on advertisers’
Web addresses
throughout the issue.

QUOTE OF THE MONTH:
“People are talking about a strong
desire to get back to in-person art
viewing. But the tech isn’t going
anywhere, so they just have more
tools in their toolbox for selling
than ever before.”
Tanya Van Sant, page 12
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Spectrum Brooklyn
Announced

Women In Art
Draws Big Crowd

If 2020 has taught gallery and
frameshop owners anything,
it’s that having an effective
software for running the dayto-day business, as well as optimizing marketing and customer communications, is vital.

Redwood Art Group is debuting its first live art fair of
2021 in September called
Spectrum Brooklyn, a curated group of more than 60
independent career artists,
studios, and galleries.

Artist CJ Cowden and her
husband Clint, co-owners of
Nuu Muse Contemporary Art,
celebrated Women’s History
Month with the exhibit,
“Women in Art” featuring the
work of 50 female artists.
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Framing A Creative
Levitated Object

Presenting
New Art Releases

What’s Hot in
Open Editions

Framing art and objects using
creative, three-dimensional
“levitated” mounts with Tru
Vue’s Optium Museum
Acrylic can create a magical
look for many types of artwork, such as a magazine.

We present the New Art
section featuring current releases of work in an array
of mediums, edition sizes,
image sizes, and price points,
as well as company contact
information.

This month’s What’s Hot in
Open Editions features a variety of the latest best selling
open edition prints, some
available as print-on-demand
images, and it includes contact information as well.

Page 26

Page 28

Page 30

AD INDEX
Page 34

Shown is “ Bamboo
Amongst Oaks 3”
by Pamela Sukhum,
an oil on canvas
measuring 48 by 36
inches. Visit: www.
infinitevisionart.com.
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IN OUR OPINION
A MODEST
SUCCESS WITH
REASONABLE
EXPECTATIONS
he bulk of Art World
News readers live on
the intersection of the
fine art and décor market.
The industry’s art and custom framing sales has routinely landed squarely in both
the retail categories. However, we are also somewhat
of a step-child to these larger
industry labels as our customers, goods, and services
often elude aggregate quantification and numerical analysis. Perhaps it’s our plight for
being special.

T

This time of year, annual
reports, analysis, and studies of the previous year filter
into the marketplace. As a
surprise to no one, the data
on 2020 is challenging to
read, decipher, and relate to
our industry. Purchase patterns were affected in unique
ways because of the pandemic while sales were similarly skewed and stretched

to benefit some segments
and locales while pinching
art galleries and frameshops
in others. However, it’s safe
to say that most of the industry weathered the storm
and ended 2020 a little better than initially feared.
Consequently, there is a
cloud of optimism starting to
form. Steady improvement
expected in the short term
and significant growth if
Covid leaves the scene. The
race has begun run to reconnect with people. Online
sales have certainly been the
start for many folks over the
last year and will continue to
be a stalwart, but truly good
health can’t be regained until
the selling of art and custom
framing returns to a face-toface experience. From selling by appointments, to
hosting events and receiving
walk-in traffic, each business
has to do what is right for
them. However, the direction
is clear, we need to meet
and greet our future, one
customer at a time.
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ARTISTS & PUBLISHERS
New River Fine Art’s Slonem Exhibit

Louise Cutler’s Virtual Exhibit Debuts

New River Fine Art in Fort
Lauderdale, FL, presents
“Through the Looking Glass”
exhibition that includes the
worldwide debut of glass
bunny salon busts, neon sculptures, glow boxes, unique
blown glass bunnies, bronze
sculptures, and more. An artist
talk moderated by gallery president Lisa Burgess included
Slonem talking about his new
collection, insights, and inspirations. “It’s an honor to present this new collection from
Hunt Slonem,” Ms. Burgess
says. “I have long admired his
work and am thrilled to be
working with an artist whose Hunt Slonem’s “Hot Pink with
career spans five decades and White Frame” is handblown
counts the Metropolitan Mu- glass, and velvet in an ornate
seum of Art, Whitney, Guggen- wood frame measuring 17 by
heim, and Prado Museums as 27 by 9 inches ($12,500).
but a few of the astounding 85
museums that have collected his work.” Retail prices for the
work range from $3,000 to $85,000. For more details, phone
(954) 524-2100 or visit: www.newriverfineart.com.

Louise Cutler
Studio in Fort
Collins, CO,
presented her
new artwork
and poetry during a virtual
exhibit called,
“We Are Still
Watching.”
Featuring Cutler’s
newest
mixed media
work, the exhibit included a
walk-through
and Q&A with “Gloria Richardson” by Louise Cutler is
the artist via a mixed media with paper and acrylic,
Facebook Live. measuring 12 by 12 inches ($1,500).
The solo show
was also presented at 4 Chapter Gallery in Kansas City,
MO, which was also livestreamed on the gallery’s Facebook
page. For more details, phone Louise Cutler Studio at (719)
213-3115 or visit: www.louisecutlerstudio.com.

Gallery 601’s Raises Funds for School
Gallery 601,
Boise, ID, held
a fundraiser
for the Roots
Forest School,
Idaho’s first forest preschool,
in which $2,125
was donated.
The gallery offered a fine art
lithograph print
of painter Jane “Winter Carnival” by Jane Wooster Scott
W o o s t e r measures 25 1/2 by 21 3/4 inches.
Scott’s “Winter Carnival” at a reduced price of $250, with a donation from
each print of $125 going to the school. Call (208) 336-5899 for
more details, or go to: www.gallery601.com.
PAGE 8

Women in Photography Honored
In celebration of
Women’s History
Month, East Greenwich, RI-based Blazing Editions and
YJ Contemporary
Fine Art honored
the work of female
photographers presenting their many
different perspectives. Featuring the
work
of
Irene
Mamiye, Dagmara
Weinberg, Allyson “Spring Quarantine Window No.2” by
Monson, Debranne Dagmara Weinberg is on dye subliCingari, Bev Pettit, mated aluminum, framed in a white
and Kirsten Griffin, wood float frame in an edition of 25.
the collection brings
together artists from all over the country. Call the gallery at
(401) 398-1723 for details, or visit: www.yjcontemporary.com.
ART WORLD NEWS
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A&P
OBITUARY: Peter Arnot
Peter Arnot, co-owner with
his wife Vicki of Arnot
Gallery, New York, NY, passed away peacefully in his
sleep on February 22, 2021,
after an 8-month battle with
stomach cancer. He was 70
years old.
In 1972, Peter joined
Arnot Gallery as the fourth
generation of Arnot art dealers since 1863. Vicki and
Peter married in 1977 and
she joined the family business as its vice president. In
1979, Peter discovered and
began representing the work
of artist MALVA in the U.S.
“I am totally devastated as
we were wrapping up to
enjoy our senior years while
still continuing on in a smaller

way with authentications and certifications of paintings
by Édouard Leon
Cortès, as well
as all other artists
having originated
from our gallery,”
Vicki says. “Peter
was the fourth
generation and he
was very proud
of the accomplishments we achieved as partners.
But Peter was
a very special
person
whom
everyone
loved
and had only wonderful and respectPeter Arnot, right, with his wife and Arnot ful things to say of
Gallery co-owner Vicki Arnot.
him. I can tell you

that I have never known
anyone
as
passionate
about his work, his life,
and his family as Peter.”
The Arnots grew Arnot
Gallery over the years by
bringing the work of artists
from around the world to
their New York City gallery.
In 2009, the Arnots and
Arnot Gallery became the
exclusive American representatives for the original
paintings and limited edition
giclée prints of Italian artist
Luigi Rocca.
Peter was father to Nicole
and father-in-law to Dave. He
was predeceased by his parents Elfie and Herbert Arnot.

OBITUARY: Dean Morrissey
Greenwich Workshop artist
Dean Morrissey passed
away on March 4, 2021, in
Marshfield, MA. He was 70
years old.
“Dean first joined The
Greenwich Workshop in
2000, and he was such a
gentle giant—soft spoken
with a wonderful sense of
humor and a huge heart,”
says Vincent Grabowski,
president of the Seymour,
CT-based company. “He
was a self-taught artist with
a skill for storytelling like no
other. One of my favorite
memories of Dean was to
watch him interact with
young children who would
attend his book readings.
PAGE 10

especially. He will be
deeply missed by all,
but remembered most
in his art forever.”

Dean Morrissey.

He would bring a smile to
everyone’s face—parents

Born in Quincy,
MA, on October 1,
1951,
Morrissey
began drawing and
creating characters as
a child. Early in his
career, he worked
as a freelance book
cover illustrator for
more than 15 different
publishers in New
York and won numerous awards. He eventually wrote his own
stories, and had huge
success with his book “Ship
of Dreams,” which won a

Best Illustrated Book Award
from the Society of Illustrators and a New York Times
Book Review Best Illustrated Children’s Book
Award. In 1991 Morrissey
began to paint, turning his
stories into works of art
and in 2000, he signed with
The Greenwich Workshop,
quickly becoming one of
their most popular artists.
Morrissey is survived by
his wife of 33 years, Shan
(Crete) Morrissey; his
mother Mary (Luce) Zimbone; his daughter Ani C.
Morrissey, and is predeceased by his father Dennis
Morrissey and daughter
Kate C. Morrissey.
ART WORLD NEWS
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REDWOOD LAUNCHES
SPECTRUM BROOKLYN
IN SEPTEMBER

BUSINESS GROWS WITH TECHNOLOGY
continued from page 1
many is that those that
were able to survive—and
thrive—had the right tools in
place to make sales, handle
immediate inquiries, and create and maintain customer
engagement in a professional
and organized manner.

HINCKLEY, OH—Redwood
Art Group is debuting its
first live art fair of 2021,
Spectrum Brooklyn, to be
held September 10 to 12,
2021, at the Expo Center,
located at 72 Noble Street
in the middle of Brooklyn’s
Greenpoint neighborhood.
Spectrum Brooklyn is Redwood’s newest art fair, and
presents a curated group of
more than 60 independent
career artists, studios, and
galleries. The contemporary
art and design fair will have
events, live performances,
sponsor parties, and present
the work of established and
emerging artists, fine art
photographers, galleries,
and designers that are local,
national, and international.
The show’s September dates
coincide with three other art
fairs—The Armory Show,
Clio Art Fair, and NADA. The
opening night reception will
be held September 10 from
4 pm to 8 pm and the public
fair hours will be September
10 to 11, from 12 pm to 8 pm
and on September 12 from
11am to 6 pm. Programming
for the show features Art
Labs, Art Talks, the Spotlight
Program, and the Discoveries
Collection which presents
highly collectible works that
are $3,000 or less. For more
details, phone (216) 225-0962
or go the show’s website at:
www.redwoodartgroup.com
/spectrum-brooklyn/.
PAGE 12

works with more than 1,000
galleries, museums, collections, and artist studios from
around the world.
New technology at ArtBase includes Online Viewing
Rooms (OVR) at the request
of their customers. “We are
about to release an online

past, and nurturing those relationships. I think they realize that they can’t depend on
their gallery spaces to bring
in new business. However, I
think they were heading in
this direction before the pandemic—2020 just pushed
them to take it seriously. A
good online presence also
allows galleries to expand to new markets
and different parts of the
country or world, that
they would have had access to in the past only
through art fairs.

Tanya Van Sant, president and CEO of ArtBase, a software company based in New York,
NY, says that during Covid19, they have gained new
customers, but not necessarily from galleries
and frameshops. “Growth
“People are talking
from gallery clients has
about a strong desire to
slowed, but it has exget back to in-person art
panded in other areas,”
viewing. So I think there
Ms. Van Sant says. ArtBase can be found online at the website: will be a bit of a pendu“We offer a collectors www.artbase.com.
lum swing,” she says.
and an artists product.
“But the tech isn’t going
Both of those areas saw a viewing rooms feature. This anywhere, so they just have
lot of expansion last year. could be used for private of- more tools in their toolbox
Art collectors who found fers and for more public web- for selling than ever before.”
themselves at home with site views. This product has
time on their hands decided been requested by our clients.”
Ms. Van Sant has also noto organize their collecticed that galleries are
tions. Same with artists.”
creating more livestreams
What this means for
and highly produced
galleries and frameshop
videos to post on Social
owners is that their artists
Media and look to them
and collectors are staying
for help to present
up-to-date on technology
targeted material. “Artand will expect the same
Base is a powerful tool
from them. And Artfor tracking all the details
Base’s gallery clientele
about a dealer’s clients
are doing just that.
and what those clients
want and collect, as well
“ArtBase offers an Masterpiece Manager software is found as history of what they
On Cloud solution and at: www.masterpiecemanager.com.
have been offered or puran Off Cloud solution,”
chased in the past,” she
she says. “The biggest difHaving an effective and says. “This is more important
ference we have seen is a easy-to-use online presence, than ever in this new data
large migration of our gallery made easier by software, is driven world where client relaclients over to our On Cloud how many have been making tionships are key.”
solution due to staff working sales. “I think that people have
from home and other loca- realized that their web presPaul O. Thomas, presitions. ArtBase on the cloud ence needs to offer more dent of LifeSaver Software
makes it much easier and these days. More videos, Inc., Canton, GA, says that
faster for staff to work from more interactive features, they, too, have gained new
multiple locations simultane- etc. And our galleries are customers during 2020 and
ously.” The company de- reaching out to their clients
continue on page 14
buted in 1993 and currently more than they did in the
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DAVINCI GALLERY
OPENS WITH COVID-FREE
BUSINESS MODEL

BEVERLY HILLS, CA—Artist
Arthur J. Williams Jr. has
opened DaVinci Art Gallery
calling itself the first Covid-19
free business with its use of
state-of-the-art UV lights
placed throughout the gallery,
touch-free sanitizing throughout the space, and a distance
of at least six feet between
each piece of art. Located at
499 North Canon Drive, the
gallery is also offering private
appointments. Mr. Williams
brings a unique perspective
as an artist—self-taught
whilst serving a sentence
in prison for counterfeiting
—and is infamous for successfully replicating the 1996
hundred-dollar bill, a story
covered by Rolling Stone,
VICE, Gizmodo, Forbes, featured on CNBC's American
Greed, and chronicled in
the book The Art of Making
Money by Jason Kersten. Mr.
Williams took what he learned
from studying the Masters to
create money-themed oil
paintings, which incorporate
the same level of detail found
in his counterfeit work. All his
works are painted in layers,
features many of the security
features found in real currency,
and include watermarks on
the canvases that can only be
seen when held up to light.
Call (312) 783-4680 or visit:
www.arthurjwilliamsjr.com.
PAGE 14

SOFTWARE SUCCESS
continued from page 12

that even with social distancing, technology makes sales
possible. “A few years ago,
we moved our software to
being Cloud-based so it
could be run from anywhere.
You were no longer tied to a
PC. Social distancing was certainly possible through use of
mobile devices and tablets,”
he says. “We came up with a
new product that allows for
anyone, regardless if they
are a LifeSaver customer or
not, to put website framing
on their existing website.
This low-cost solution has been a
game changer for
those that weren’t
able to open at all
or completely during the particularly
bad months of the
pandemic.”

ing from the windows-based
desktop model to the Cloud
version of LifeSaver pointof-sale. The new cloud version gives them a much
better visualization tool that
is fully integrated and can be
run from anywhere.”
What the future of doing
business means, Mr. Thomas
believes it will be some of
the old mixed with the new.
“No doubt that some things
have shifted to the Web and
will remain there but I believe
that in the framing industry
there will be a good mix of
both,” he says. “Framing is

else they can safely do business. We continue to keep
that in mind as we develop
all our products.
“Covid has been an extremely personal experience
for me and we empathize
with those that have lost in
business, in their families,
and with their friends,” he
says. “This is another time
that will go down in history.
But as I mentioned earlier,
we have always risen to
whatever challenge is placed
before us. You may be able
to knock us down, but we
never stay down. We will
never lose until we
give up and that
just isn’t in our industry’s DNA. We
are craftspeople,
business people,
artists, and small
business owners
and we don’t give
up.”

Offering
this
feature to everyAt Masterpiece
one in the industry LifeSaver Software is at: www.Lsscloud.com.
Solutions, maker of
helped to get the
Masterpiece Mancompany name and product such a tangible medium that ager software, gallery and
out, as well as offer a useful I believe when people feel frameshop owners came looktool to galleries and frame- comfortable, they will be ing for ways to make money
shops. “With the overall mar- going back to our frame- using their website. “There
ket being completely closed shops in person but in the has been a rush to implement
for the better part of three meantime, we have created e-commerce sales for our
months in 2020, we knew we the ability for them to do clients,” says Kevin Warr,
were not going to have the business with their existing president. “Being able to sell
stellar year,” Mr. Thomas clients—or others looking effectively online has made
says.
for framing after staring at the difference between survivtheir walls for months—on ing and closing for many
“We planned on, and pre- their new website framing.”
galleries in the last year.
pared, for being down considMany of our clients have been
erably but somehow—we’re
Mr. Thomas stresses how able to thrive, increasing their
still not sure how—we were adapting to change has to revenues in 2020 as a result
up a little over last year! We be at the forefront. “Our of the use of their websites
attribute a lot of it to the customers want, and need, for sales.”
great response we had with flexibility. We have been trythe website framing. Cus- ing to provide simple soluThe Parker, CO-based
tom framers took the tions that allow them that company has been serving
opportunity to improve their flexibility to do business in art galleries and art profesbusinesses by doing renova- light of the crazy situation sionals for 27 years. Mr. Warr
tions to their shops, whether we find ourselves in. They has found that the pandemic
physically creating better mar- want to be able to do busi- gave a little push to those
keting, or modernizing, during ness on the Web, out of the resistant to using software
the shutdown. This included store, in the store, at a comcontinue on page 16
many of our customers mov- mercial site, and wherever
ART WORLD NEWS
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ROBERT FONTAINE
GALLERY RELOCATES
TO PALM BEACH

PALM BEACH, FL—Robert
Fontaine Gallery has relocated from Miami to Worth
Avenue in Palm Beach and
is celebrating with a Spring
Exhibition. “As much as I
have long enjoyed Miami and
Miami Beach, it was difficult
to feel welcomed as a small
business in a city that celebrates big fish,” says Robert
Fontaine, gallery owner. “It
was time to try something
fresh in a market that is very
interested in art, not trend.
The new gallery is a little
smaller, but the space itself is
charming and very inviting. It
is not a cookie cutter space
and has so much character.”
The exhibition offers a
glimpse of the gallery’s collection of paintings and workson-paper by key Modern and
Contemporary artists, such as
Wolf Kahn, Ed Ruscha, Keith
Haring, Ellsworth Kelly, Donald Sultan, Andy Warhol, Tom
Wesselmann, Joan Miró, Roy
Lichtenstein, Carmen Herrera, Anthony Lister, Ben
Sack, Henrietta Harris, Vickie
Vainionpää, Ashley Oubre,
and Robert Rauschenberg.
Shown is Rauschenberg’s
“Publicon Station IV from
Publicons,” a mixed media
multiple including lacquered
wood with collage of fabrics,
bicycle wheel, enamel over
polished aluminum, Plexiglas,
and fluorescent light fixture.
Phone (305) 397-8530, www.
robertfontainegallery.com.
PAGE 16

SOFTWARE SUCCESS
continued from page 14

to help them sell virtually.
“Many art galleries resisted
the move to online selling
prior to the pandemic. This
was based upon the incorrect
notion that art collectors
wouldn’t purchase through
websites. With in-gallery patronage unavailable in many
places, these galleries have
been forced to embrace online sales. As a result we
are hearing from many clients
about enhanced e-commerce
website capabilities. We have
invested heavily in delivering
them. Art galleries now recognize that their Internet
business can be as important in their retail presence.
With it they can reach a
worldwide audience; many
of whom would never visit
the physical space.”
Mr. Warr says that his customers are also seeking out
tools for integration with website selling services, such as
Shopify, Magento, etc. as
well as gallery business consulting. This is why Masterpiece Solutions has teamed
up with Amber Markay Consulting for galleries who use
Masterpiece Software. Prepandemic, seeking out the
help of a consultant or art business advisor, could provide
creative ways to market and
present products and services to expand one’s customer base. During the
pandemic, it became a lifeline for many to take crash
courses in technology, how to
adapt to extreme situations,
and how to gain momentum in
the long term.
Katherine Hébert, business
advisor and owner of Gallery
Fuel, an online art gallery business consultancy, has been
able to help teach retailers
how to keep sales coming in
while also reaching out to new

customers that may be part
of the DIY boom of home improvement.
“Galleries have quickly embraced new technologies to
help generate sales and bring
a personal, human quality to
digital conversations and transactions,” she says. “Most are
web-based solutions, from
what I have seen. The top two
software capabilities my gallery
subscribers have focused on
are video and e-commerce
channels. Video was the first,

Gallery Fuel is located online
at: www.galleryfuel.com.

and perhaps, easiest technology to adopt. Suddenly
galleries were going live on
Instagram and scheduling
artist talks and studio visits
over Zoom. Virtual tours
were done via FaceTime. On
some occasions, they may
have needed to become
proficient with video editing
software to polish videos for
posting on their website with
intros and outros and help to
clean up the audio.”
But the shift to selling
online has been the main
goal. “E-commerce channels
have been an area of investment,” Ms. Hébert says. “If
they were not already using

an online marketplace to
showcase and sell art, they
joined and built a presence.
Integrations were put into
place to tie the gallery website to the marketplace and
e-mail service provider when
possible. Some kept e-commerce in-house and implemented an online payment
system, like Stripe, to enable purchases directly from
the gallery website. Instagram also developed a shopping capability, and many
galleries are now selling directly from the platform.”
She also notes that it has
become vital to use technology to improve operational
efficiency, especially with a
small staff. “Gallery management software is a big
one. I have had a few clients
finally invest in a system designed specifically for the
gallery industry. Their goal is
to take advantage of capabilities to make their websites
more dynamic, improve the
digital experience of viewing
art, and add OVRs for exhibitions. They also wanted to
manage their clients and
prospects better to maximize sales opportunities.
Nobody wants to leave
money on the table because
they are not organized with
their sales process.” Gallery
Fuel members can also network, collaborate, share ideas
and concerns, and support
each other on the site’s new
online forums. Online courses
are also available at: www.
galleryfuel.com.
“Since Covid changed
the business environment, I
have been working with
clients one-on-one more,”
Ms. Hébert says. “Their
challenge is being able to
put systems in place to get
it all done. They are trying
to stay consistent with their
continue on page 18

ART WORLD NEWS

MartaGWileyStudios-DEC20_Layout 1 12/26/20 2:01 PM Page 1

Blue Lepa Zena – New Color Series

Pop Renaissance

Happy – Colorful Dog Style

Abstract Sunset – New Abstract Style

Marta G. Wiley Studios
In conjunction with POD Exchange’s Permission To Print (PTP) program
www.PODExchange.com

www.MartaWiley.com
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TRUTH IN PHOTOGRAPHY,
AN INTERACTIVE WEBSITE
LAUNCHES

DALLAS—An open-ended
interactive website called
Truth in Photography has
launched and presents an
ongoing dialogue about photography, ethics, and social
change through a collection
of images. The project will
launch new virtual exhibitions
quarterly and question “the
singular truth of photography
by presenting multiple points
of view, featuring a diversity
of curators, photographers,
critics, and historians, integrating vernacular photography, photojournalism, and fine
art photography.” The Winter
2021 Edition Features three
curated Exhibitions: Looking
for Truth in a Digital Age, The
Ethics of Truth, and Community and Cultural Identity. All
exhibitions can be viewed
free worldwide at: www.truth
inphotography.org. The exhibition also features recorded
Zoom conversations with
African-American photographer and filmmaker Thomas
Allen Harris, author of Bending the Frame: Photojournalism, Documentary and the
Citizen Fred Ritchin, and
cultural director of Magnum
Photos Pauline Vermare.
Shown above is a 2011
photograph by Mary Kang
of Rishi Panchami, an
annual Hindu festival. An
important component of
the project is the ability
for visitors to upload their
own photos to the website
through its Share Your
Truth page. View the
exhibition online at: www.
truthinphotography.org.
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SOFTWARE SUCCESS
continued from page 16

normal sales and marketing
activities, but now art galleries are trying to do more
with the initiatives they put
in place to do business
online. I help them design
a workflow that fits their
resources and constraints.
I also help prioritize what
projects could significantly
impact the gallery and
their artists’ bottomline. That
sometimes involves identifying what technology to use,
how to use it for maximum
benefits, and what to put on
hold for the future.”
Using a software program
also makes it easier to look
beyond their own community. “Galleries had to make
a significant investment in
time and money in developing new digital tools with
software and technology.
They are being rewarded by
expanding their reach for
their artists. Some of my
clients who normally served
their small region are now
shipping artworks off to new
international clients. Buyers
are also now accustomed to
using technology as part of
their collecting experience.
We will undoubtedly see a
hybrid business model going
forward.”
Mohammed Elyas, owner of
FramersOnly, an online idea
sharing group has seen a
shift for frameshop owners
towards using Social Media
and e-commerce as a way to
keep business flowing in. He
is also the owner of two custom frameshops in the tristate area. “A lot of shops
are doing Facebook Live
livestream events and selling
products during them, which
is really good,” he says. “I
personally am using Calendly which allows me to
make Zoom calls, upload

customer files, schedule
drop offs, etc. It has worked
out really well so far to keep
me organized when it comes
to customer engagement.”
Mr. Elyas says that framing customers that are able
to visit their favorite custom
framer’s website and upload
an image of their artwork or
object to be framed and then
choose moulding and accessories using online visualization software have lead to
sales that might have been
lost during this time.

The online group is located
at: www.framersonly.com.

He uses this tool on his
own businesses’ websites.
“This was really a lifesaver
for us during the pandemic.
The customer is very involved in the design process
and can pick whatever mat
or frame that they want.
Framers have the opportunity during this process to
bring the customer into the
designing of their work
which helps to make it a
personal exchange—something that may be sorely
missed today.”
Conversations on Framers
Only.com have included
frameshop owners looking
to implement practices that

they can use now and in the
future beyond COVID-19.
Mr. Elyas says that having
the ability to adapt with
whatever is being thrown
at you is a great trait to
have in this industry. “For
all of us, there was definitely
a learning period in the beginning, but now it’s became
kind of a normal situation
to not know what each day
may bring. Adapting is always a good business
practice, especially when it
comes to implementing software and technology. I don’t
think the regular, in-store retail shopping is going to go
away, but I think there will be
a mix of the two together.
And as e-commerce, software, and Social Media
marketing is introduced to
custom framing customers,
I don’t think you can take it
back from people.”
With that in mind, Mr.
Elyas says that embracing
these new ways of doing
business are necessary to
sustain relevancy in the
industry. “Introduce e-commerce to your customers
no matter how big or
small...get on it,” he says.
“That is the future. Many
people could never have
imagined that they would
order their groceries online,
let alone through an app on
their phone, but today it is
very commonplace. Those
that may not have been
comfortable buying online,
and not in a traditional
brick-and-mortar setting, are
doing so everyday. People
do still want that in-store experience but their resistance
or fears of e-commerce are
disappearing. This opens the
door for many in the custom
framing industry.”

Koleen Kaffan is Editor in
Chief of Art World News.
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FRAMERICA’S TUNGSTEN
ALLOY INCLUDES MORE
TEXTURED EMBOSSING

YAPHANK, NY—Framerica
has expanded its Tungsten
Alloy line of moulding featuring a metallic look that resembles steel to include more
textured embossing. “Tungsten is on trend with Stainless,” says Framerica’s vice
president Josh Eichner. “The
added texture gives it an
even more industrial, designforward look.”
For further information, phone
Framerica at (800) 372-6422
or visit the company’s website
at: www.framerica.com.
DECOR MOULDING
RELEASES SPRING 2021
BROCHURE
HAUPPAUGE, NY—Decor
Moulding & Supply has
released its Spring 2021
Extreme Savings brochure
featuring styles ranging from
wood tones to classic contemporary gold and silver.
The company’s popular
matte blacks and whites,
linen liners and full line of
stretcher bars are also in
the brochure. It can also
be viewed online at:
www.decormoulding.com/
catalogpages.aspx.
For further information, call
Decor Moulding at (800)
937-1055 or go to the company’s website located at:
www.decormoulding.com.
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WOMEN IN ART DRAWS BIG CROWD
Artist CJ Cowden and her
husband Clint, co-owners of
Nuu Muse Contemporary
Art in Dallas, recently celebrated March’s Women’s
History Month with a successful opening reception
and
exhibition
titled,
“Women in Art” featuring the work of
some 50 female
artists from all over
the country. More
than 150 people attended the event and
also helped raise
money for In My
Shoes, a community
living program in
Dallas that provides
support specifically
towards
pregnant,
homeless women.

Because of the high attendance, Mrs. Cowden says
sales were made during the
reception. “We have been
able to sell six pieces of art
so far and have many private
appointments scheduled for
the remainder of the exhibi-

portunities to show their
work. My hope is to give
them the inspiration and
courage to show their work
publicly, as well as help them
continue to grow as artists.”
Cowden had her first juried show in 2017 and
is both an award-winning and published
artist. She has shown
her oil on canvas abstract work in Paris,
Spain, and New York.
She describes her art
as an essential part of
sharing her message of
peace, hope, and joy
with the world.

With this exhibition,
Cowden hopes to do
the same for other fe“The opening remale artists. “Not only
ception was a huge “Whirlwind” by CJ Cowden is an oil on
did we feature some
success,” Mrs. Cow- canvas measuring 48 by 48 inches ($4,000). spectacular
women
den says. “The event
artists, but it is a show
itself was about highlighting tion which runs to the end that gave back to the comwomen artists, celebrating of March.”
munity in a way that supports
their multitude of talents,
women. The organization that
and helping them achieve
Being a working full-time we chose to benefit from this
greater success in the art artist since 2016, she knows show was In My Shoes. They
world.”
help
empower
women to learn
On
display
and develop the
were
original
life, job, and parpaintings, sculpenting skills nectures, and phoessary to live a
tography, as well
comfortable life.
as the latest
For the women
clothing line of
artists that we
a local fashion
presented in this
designer. “We
exhibit, it is imporfeatured women
tant for them to
from as far away
know they have a
as Hawaii to
voice in the art
local Dallas/Fort More than 150 people attended the Women in Art
world, and by givWorth
artists exhibition held at Nuu Muse Contemporary Art.
ing them the opand had a great
portunity to show
mix of established to the challenges facing female in a professional gallery it
emerging artists,” she says. artists. “Women artists strengthens that voice.”
“Twenty-five of the artists struggle to have their art
were present at the opening shown in modern times, and
For further information,
reception and discussed also throughout history. call Nuu Muse Contempotheir artwork and inspira- Women are greatly underval- rary Art at (214) 469-9998
tions with patrons.”
ued as artists with fewer op- or: www.nuumuse.com.
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AMERICAN FINE ART
NEIMAN’S CENTENNIAL RETROSPECTIVE AT AFA
The largest retrospective of
LeRoy Neiman’s work is on
exhibit at American Fine Art
(AFA) in Scottsdale, AZ, and
will feature more than 300
works by the legendary
American artist, also referred to as the Chronicler
of The Good Life.

100th year anniversary of
his birth, which will be
this June, AFA’s exhibit is the most
complete retrospective of Neiman’s work
—ever.

works in a variety of media,
sizes, and price ranges and

Neiman worked in
oil, enamel, watercolor, pencil drawings, pastels, serigraphy, and some
lithographs and etchings. His prolific career began in 1954
and he went on to
produce about six different serigraph subjects a year. He was
creating artwork, including illustrating a
monthly column in
Playboy magazine,
until his death at the “Muhammad Ali” by LeRoy Neiman
age of 91 in 2012.
measures 27 by 41 inches.

“LeRoy Neiman: 100 Years”
opened to the public on
Thursday, March 11, 2021,
at the 12,000-square-foot
showcase art gallery located
in Old Town Scottsdale, on
the southwest corner of
Scottsdale Road and Main
Street in the heart of the
Arts District of Scottsdale.
This special exhibit offers
collectors an opportunity
to purchase some of the
most important works of
art and iconic imagery that
LeRoy Neiman created in his
career that spanned some
AFA’s all-encompassing showcases the full breadth
58 years. American Fine Art
Inc. acquired the remaining exhibit features original of Neiman’s catalogue. He
inventory from
his publisher
in 2008, four
years before
the
artist
passed away.
Since then,
they
have
become the
largest dealer
of Neiman’s
work in the
country and a
destination for
the ultimate
Neiman collector. Cele- LeRoy Neiman: 100 Years, the largest retrospective of the artist’s work,
brating
the opens at American Fine Art, located in Scottsdale, AZ.
PAGE 22

was known as the Chronicler of The Good Life because he painted many
different subject matters. Although he pioneered the
world of sports art, his brush
and pen went far beyond
that. He captured moments
in sports history like no artist
had and created highly collected portraits of famous
athletes, raising them to
the level of other notable
figures in his portraiture from
world leaders to celebrities
and musicians. Some of
his most sought-after works,
however, are from his
African Safari collection, including the animal portrait
and resting animal series.
Neiman’s Femlin works—
created from his time with
Playboy magazine and which
brought him a vast amount
of exposure and notoriety
—are also included in the
retrospective.
LeRoy Neiman is one of
the most widely recognized
American sports and leisure
artists in history, and he has
taught his audience to cherish and memorialize the
beauty in a fleeting moment.
From yachting on the French
Rivera to a winning touchdown, Neiman not only
painted it all but painted it all
live. More than 300 pieces
are featured and available
for sale to the public in this
must-see collection. Unlike
the Smithsonian, Metropolicontinued on page 23
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AMERICAN FINE ART
AMERICAN FINE ART
continued from page 22

tan Museum, or the Chicago
Institute of Art the original
artwork on display at American Fine Art is offered for
sale and available to the general public.

“New York Stock Exchange” by LeRoy Neiman measures 30
by 26 inches and is an iconic image from his career.

Throughout his lifetime,
Neiman was awarded a multitude of awards, including
the Lifetime Achievement
Award from the Muscular
Dystrophy Association, the
Award of Merit from the
American Athletic Union, and
the Gold Plate Award from
the American Academy of
Achievement. His incredible
talent to capture the energy

of the moment in unique colors has made him a popular
acquisition amongst museums and private collectors.
Neiman retired from his
publisher in 2010, two years
before passing away. American Fine Art was fortunate
enough to purchase the remaining inventory from his
publisher before that in 2008
and has continued to be the ultimate destination for Neiman.
American Fine Art has
been a leader in the international art market for nearly
three decades, as well as a
destination and anchor in Old
Town Scottsdale’s Arts Discontinued on page 24

The LeRoy Neiman: 100 Years show at American Fine Art is a retrospective featuring more than 300 works of art.
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AMERICAN FINE ART
AMERICAN FINE ART
continued from page 23

trict. They specialize in the
original 19th to 21st century
Masters of fine art including
but not limited to: Andy
Warhol, Norman Rockwell,
LeRoy Neiman, Joan Miró,

Andrew Wyeth, Pablo Picasso, and Marc Chagall.
American Fine Art is located
on the SW corner of Scottsdale Rd. and Main St. in Old
Town Scottsdale, AZ. For
more details, contact a consultant at (480) 990-1200, or
go to: www.warhol.me.

American Fine Art, Inc.
3908 N. Scottsdale Rd.
Scottsdale, AZ 85251
480.990.1200 • www.Warhol.me
Neiman’s “San Francisco By Day” measures 38 by 29 inches.

LeRoy Neiman is one of the most widely recognized American sports
and leisure artists in history, and he has taught his audience to cherish
and memorialize the beauty in a fleeting moment.

The American Fine Art location by night!
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FRAMING TECHNIQUES
FRAMING A CREATIVE LEVITATED OBJECT
Custom framing can, quite
literally, elevate the art or
object, while also providing
an important barrier of
protection. A three-dimensional “levitated” mount
using Tru Vue’s Optium Museum Acrylic can create a
magical look for many types
of artwork. In this article, the
artwork is a magazine, but it
also works well with items
such as:
• Flags
• Papercuts
• Documents
• Crocheted doilies
• Comic books
The mounting method
works by applying even,
gentle pressure to the artwork to hold it in place
against the glazing. Depending on the design and the
artwork, it may be simple
mechanical pressure from
the positioning of the artwork, or pressure can come
from batting placed behind
the artwork. This pressure
works to hold the artwork in
place, with no adhesives or
stress, between the backing
and the acrylic.
Of course we all know
that artwork should never
touch the glass, and that
is still true. However, in this
type of design we use
acrylic, not glass. Acrylic
has very different thermal
properties as compared to
glass, so there is very little
chance that condensation
will form on it. With a presPAGE 26

entation like this, acrylic is
mandatory.

times its height. I placed it
under the front cover and folded the flaps at
the top and
bottom around
to the back of
the magazine. I
then removed
the Mylar and
used a burnishing bone
to crease the
folds so that
the Mylar would
wrap
tightly
around to the
back of the
magazine and
placed it back
inside the front
cover. Next, I
cut a piece
A framed magazine featuring a threeof black foam
dimensional “levitated” mount using
board about
Tru Vue’s Optium Museum Acrylic.
1/8 of an inch
The magazine is held to a (3mm) smaller than the magslightly undersized backing azine and placed it on the
with Mylar. Given the maga- back of the magazine, face
zine’s weight and the slick down, and wrapped the Mylar
paper it is printed on, it flaps to the back of the board.

needs more support than
can be given by the pressure
mount alone. To start,
I cut a piece of Mylar slightly
narrower than the width of
the magazines and about 1 1/2

The flaps are secured
with a strong double-sided
tape, burnished well. Then
the mounted magazine is
mounted to the background
mat with dots of glue and

tape to hold it in place while
the glue dries. Keep in mind
that the adhesives are not in
contact with the magazine,
just the foam board.
Every part of the magazine is now mounted, with
only the front cover free.
This is where magic happens, and it’s ridiculously
easy. Instead of cutting the
mat and foam board strips to
line the sides of the frame to
give 1/8 of an inch (3mm) or
more clearance from the glazing, I cut them to be about
1/16 of an inch (1.5mm)
smaller than the height of the
mounted magazine. Once the
frame is fit, the slight pressure holds the cover down
and the magazine in place.
Optium Museum Acrylic is
essential to the success of
this design. Its thermal properties allow placing the artwork directly against it, and
its antireflective coatings
mean that there are virtually
no reflections, especially important with an all-black design like this.
Give it a try with some
samples for your store and
you’ll be able to sell design
that will really impress your
customers with your framing
magic. Your sales of Optium
Museum Acrylic (and your
profits) will increase!

Call Tru Vue, McCook, IL, at
(800) 621-8339 for more information, or visit the website
at: www.tru-vue.com.
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Bittan Fine Art is proud to feature the work of

Pop artist E. M. Zax

Polymorphs and Cultural Objects

Facebook: facebook.com/bittanfineart
Instagram: bittan_fine_art
Instagram: zax_artist

www.bittanfineart.com

866-219-9161
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NEW ART
Boombox

Bittan Fine Art Inc., Valley Village, CA, presents E.M. Zax’s
“Boombox,” part of the artist’s Cultural Objects collection.
Measuring 14 by 28 by 8 inches, the retail price is $2,500. For
further information, call (866) 219-9161 or go to the company’s
website located at: www.bittanfineart.com.
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Satya

MAC Fine Art Galleries, Fort Lauderdale, FL, introduces
“Satya,” an oil on canvas by René Romero Schuler, measuring
33 by 33 inches. Price available upon request. For further
information, call (954) 990-5420 or visit: www.macfineart.com.
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WHAT’S HOT IN OPEN EDITIONS
Stormy Gray
Landscape
“Stormy Gray Landscape” by
Cynthia Coulter measures 36
by 24 inches and retails for
$35. Call Roaring Brook Art,
Elmsford, NY, at (888) 7799055 for further information,
or visit the website located at:
www.roaringbrookart.com.

Autumn Aurora Whites
“Autumn Aurora Whites” by Carol
Robinson measures 36 by 36
inches and retails for $40. For
further information, telephone
Galaxy of Graphics in East Rutherford, NJ, at (888) 464-7500 or go
to the website located at: www.
galaxyofgraphics.com.

Market Day

Here are the
best selling prints
from some of the
leading open edition
publishers.
Terracotta Flower Lady I
“ Te r r a c o t t a
Flower Lady I”
by Flora Kouta
is a print-on-demand image available on various
papers, canvas,
and
specialty
products
like
acrylic, metal,
and wood. The
24- by 36-inch
image retails for
$40. For more
details, call PI Creative Art, Toronto, at (800)
363-2787 or go to: www.picreativeart.com.

No Alcohol Beyond This Point II

“Market Day” by Jill Martin measures
30 by 40 inches and retails for $48. For
more information, call Third & Wall Art
Group, located in Seattle, at (877) 3263925 or visit the company’s website
located at: www.thirdandwall.com.

Ocean Sigh I
“Ocean Sigh I” by Victoria Barnes
measures 18 by 18 inches and retails
for $60. The image is available on fine
art cotton rag paper in editions of 950
with artist signature. Phone World Art
Group in Richmond, VA, at (804) 2130600 or: www.theworldartgroup.com.
PAGE 30

“No Alcohol Beyond This Point II” by
Ronald West measures 36 by 24 inches
and retails for $52 as a giclée on standard
paper. Available to resize and print on standard paper, cotton rag paper, canvas,
acrylic, metal, and wood. Call Image Conscious, San Francisco, at (800) 532-2333,
or go to: www.imageconscious.com.
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Horizon
“Horizon” by Stephane Fontaine
measures 36 by 24 inches and
retails for $70. For details, call
Canadian Art Prints and Winn
Devon Art Group Inc., Richmond, BC, Canada, at (800)
663-1166, or go to the company’s website located at:
www.capandwinndevon.com.

Here are the
best selling prints
from some of the
leading open edition
publishers.
Floral Skull

Sunburst Neutral
“Sunburst Neutral” by Danhui Nai is
available as print-on-demand on canvas,
fine art paper, and poster paper. Retail
prices range from $20 to $78. Call Wild
Apple in Woodstock, VT, at (800) 7568359 or visit: www.wildapple.com.

I Can Do All Things
Through Christ
“I Can Do All Things Through Christ” by
Cindy Jacobs measures 12 by 16
inches and retails for $15. For further information, call Penny Lane Publishing,
New Carlisle, Ohio, at (800) 273-5263
or go to the company’s website at:
www.pennylanepublishing.com.

“Floral Skull” by Daniela Santiago is an
open edition gallery wrapped giclée on canvas measuring 40 by 60 inches. The retail
price is $159.95. Phone Classy Art Wholesalers in Houston, TX, at (800) 372-8007 or
visit at: www.classyart.net.

Beach Dunes

Super Bowl LV Champions–Tampa Bay Buccaneers
“Super Bowl
LV
Champions–Tampa Bay
Buccaneers”
by Christopher
Gjevre has an
image
that
measures 40 by 13 1/2 inches ($40). Call Blakeway Worldwide Panoramas
Inc., Minnetonka, MN, for further information at (800) 334-7266 or visit the
company’s website located at: www.panoramas.com.
ART WORLD NEWS

“Beach Dunes” by Jane Slivka measures 28
by 22 inches and the retail price is $25.
Phone SunDance Graphics, located in Orlando, FL, at (800) 617-5532 or go to the
company’s website at: www.sdgraphics.com.
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OPEN EDITION PRINTS
SunDance
Graphics

“Sunflower With
Leaves II”
by Lanie Loreth
Image Size: 16” x 20”
$18

800.617.5532

www.sdgraphics.com

9564 Delegates Dr., Building B,
Orlando, FL 32837

www.sundancegraphics.com

Editions
Limited

“Technicolor Trees 1”
(One of a set of three)
by E. Loren Soderberg
Image size: 24” x 24”
$35
Available as POD on
paper and canvas.

800.228.0928

www.editionslimited.com
E-MAIL: customerservice@editionslimited.com

4090 Halleck Street, Emeryville, CA 94608

Sagebrush
Fine Art Inc.

“Trust the Journey”
by
Katie Doucette
Image Size:
16” x 20”
$22

800.643.7243
PAGE 32

5165 South 900 East,
Murray, UT 84117

www.sagebrushfineart.com

Image
Conscious

“The Sun, the Stars,
and Moon”
by Erin K. Robinson
Image Size: 18” x 24”
$28 giclée on paper

Image is available to resize
and print on standard paper,
cotton rag paper, canvas,
acrylic, metal, and wood.

800.532.2333

Image
Conscious

www.imageconscious.com

“Southern Comfort”
by Jane Schmidt
Image Size: 24” x 24”
$36 giclée on paper

Image is available to
resize and print on paper,
cotton rag paper, canvas,
acrylic, metal, and wood.

800.532.2333 www.imageconscious.com

Haddad’s
Fine Arts Inc.

“Repose”
by E. Jarvis
Image Size: 26” x 26”
Also available as
a custom size giclée.
800.942.3323
Fax: 714.996.4153

www.haddadsfinearts.com

E-MAIL: cfskeen@haddadsfinearts.com
3855 E. Mira Loma Ave., Anaheim, CA 92806
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CLASSIFIEDS
Not Technically Inclined or
Just Don’t Have the Time?

Industry veteran with over 40 years experience will help you build
a simple magnetic website, develop an effective marketing strategy,
and PRODUCE SALES for art galleries and frame shops
• Low cost and effective website
• Individual consulting and
• Clear instructions to get started
guidance
• Get free local promotion with
• Combined brick-and-mortar
Google
and digital marketing strategies
• Simple Facebook page
(brick-and-click)

Call Richard for a free 1-hour consultation at (805) 701-0397.
To learn more about affordable
advertising rates in Art World News
call John Haffey at 203.854.8566
or e-mail: jwhaffey@aol.com.

Classified
Advertising
Works
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