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The newly opened ADC Fine Art East, located in Cincinnati.

Frameshop owners are finding that as the economy slowly re-
opens, orders for custom framing are increasing over the past
few months. Some feel that as families were asked to hunker
down and stay at home for work, school, and day-to-day liv-
ing, people were able to tackle more projects at home, includ-
ing improving their surroundings. Juggling all of the new safety
precautions needed to reopen a frameshop’s doors to keep
customers and staff safe
also presents a slew of unex-
pected tasks and expenses.
Hitting the ground running
seems to be the best way 
to tackle these challenges.
Smart frameshop owners
used the downtime to strate-

gize and catch up on previ-
ously neglected chores so
they would be well posi-
tioned when things began to
pick up. That seems to be the
case for Gallery 601, owned
and operated by Terry Begg

CUSTOM FRAMERS SEE 
AN UPTICK IN SALES

THE INDEPENDENT NEWS SOURCE

QUOTE OF THE MONTH:
“Many artists have had nothing to
do but create new work and they
are now beginning to frame them
for upcoming live shows, as well
as, virtual and online shows.”

Roger Chase, page 16

ART BASEL MIAMI 2020
CANCELED, REDWOOD
MEDIA SHOWS AND
WCAF 2021 FOLLOW SUIT

Citing the ongoing toll of the
pandemic in South Florida,
international travel restric-
tions, and quarantine regula-
tions; Art Basel announced
that it has canceled the 19th
edition of its Miami Beach
fair, scheduled to take place
at the Miami Beach Con-
vention Center in early 
December 2020. Several
satellite fairs that would run
concurrently with the show,
including NADA, Art Miami,
CONTEXT Art Miami, Aqua
Art Miami, Art Spectrum
Miami, and Red Dot Miami
have also been canceled for
the year, with many moving
online and working to plan
in-person shows for 2021.
“At this time, we are looking
to host a full schedule of

fairs for 2021,” says Eric
Smith, president of Red-
wood Media Group, organ-
izer of Art Spectrum Miami
and Red Dot Miami. “Addi-
tionally, we're planning a
series of virtual fairs which
is currently under construc-
tion. The first event will
happen in late October/early
November with another
planned for December
2020.” Four virtual events
for 2021 titled RAVE (Red-
wood Art Group Virtual
Events) is planned and will
include virtual exhibitor
booths, live-streamed edu-
cation and events, and
sponsor events. Go to page
20 for more about Red-
wood Art Group. In related
news, the 2021 West Coast
Art & Frame Expo and The
National Convention, slated
for January in Las Vegas,
has also been canceled.
Go to page 14 for details.

continued on page 12
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Bittan Fine Art is proud to feature the work of 
Pop artist E. M. Zax 

Polymorphs and Cultural Objects

www.bittanfineart.com      866-219-9161

Facebook: facebook.com/bittanfineart
Instagram: bittan_fine_art
Instagram: zax_artist
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Shown is 
“ Poetry in Motion”  
by Elena Bond, 
an oil on canvas 

measuring 64 by 62 
inches from MAC Art. 

Go to page 28.

INSIDE THIS ISSUE

What’s Hot in
Open Editions

This month’s What’s Hot in
Open Editions features a va-
riety of the latest best selling
open edition prints, some
available as print-on-demand
images, and it includes con-
tact information as well.

Page 30

Useful Re-opening
Preparations

Now is the time to lay the
framework to create a re-
bound of business by paying
attention to using marketing
dollars wisely, updating previ-
ous goals, and implementing
the proper safety protocols.

Page 22

Presenting 
New Art Releases

We present the New Art sec-
tion featuring current releases
of work in an array of medi-
ums, edition sizes, image
sizes, and price points, as
well as company contact in-
formation.

Page 28

Gemini Steps Up
During Pandemic

Gemini Builds It! & Show-
case Acrylics has found a
way to expand their cus-
tomer and product mix while 
utilizing their facility, materi-
als, and technology by offer-
ing safety supplies.

Page 18

Custom Framers
See Sales Uptick

Frameshop owners are find-
ing that as the economy
slowly reopens, orders for
custom framing have been
increasing over the past few
months, with some seeing
sizable orders.

Page 1

New Framing 
Products

In our New Framing Products
section, we present new 
custom framing releases from 
various companies, including
moulding introductions of new
collections and expansions of
existing lines.

Page 25
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IN OUR OPINION

Although the embers still
spark and smolder, and
the true extent of the

damage won’t be known for
some time, though, the process
to clean, re-energize, and re-
store has started in earnest.
Since March, the industry has
seen a large slice of itself fall-off
due to the pandemic and it’s ef-
fects. Several art galleries and
frameshops, such as those in
New York City and elsewhere,
simply closed without the inten-
tion of ever re-opening. Other
gallerists and framers, with an
eye on retirement or relocation,
were nudged (pushed?) to clo-
sure to advance their plan. Most
industry veterans peg the re-
duction to be in the range of 
20 to 25 percent. Only a soon
and speedy economic recovery
could mitigate those figures. 

Buoyed by government
grants and loans during the
early days of the virus, suppliers
and retailers within the industry
were able to scale back and
hang-in to fight for a better day.
While panic and fear legitimately

ebbed and flowed throughout
the spring and early summer,
businesses soon started to feel
firm ground beneath their feet.
Although sales picked up a little
they still were, and are, at a
modest level. However, gallery
and frameshop owners’ thinking
has evolved. Slowly the path-
way to renewed success 
revealed itself art galleries,
framers, and designers.

Although so much has
changed in running a business,
the foremost driver of success
have changed little. It’s all about
the customer and how you 
engage and communicate with
them. Among large consumer
product companies, Social
Media is lessening in value 
to marketers while traditional
media is staging a modest
resurgence. Our industry needs
to connect with the homebound
millions who are now emphasiz-
ing the aesthetics of their 
home and newfound work-
spaces. This is a spark in de-
mand that should burn very
brightly for years to come.

REBUILDING
HAS BEGUN!

John Haffey
Publisher 
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Bittan Fine Art Inc. in
Valley Village, CA, pres-
ents the work of Pop
artist E. M. Zax and a
piece from the artist’s
cultural objects and 
polymorph compositions 
collection was recently
acquired by musician and
songwriter, Phil Sous-
san. Zax’s multi-dimen-
sional art takes actual
objects that define cul-
ture, both current and
vintage, and uses them
as a canvas for his bold
color palette. Soussan,
a bass player and song-
writer for musicians Ozzy
Osbourne, Billy Idol, and
Vince Neil, added a guitar piece to his private collection. For
more details, call (866) 219-9161 or: www.bittanfineart.com.

New Work from Pop Artist E. M. Zax

Phil Soussan is pictured with his
newly acquired art by E. M. Zax.

Artist Tina Palmer of Tina Palmer Art, Richmond, VA, decided
to generate some excitement around her work by creating a
pop-up garden gallery in her own front yard for her neighbors.
“I’ve just been trying to figure out new strategies for my future
as an artist,” she says. “After eight weeks of quarantine, the
garden gallery was a much needed mental break. I basically
hung paintings from easels attached to huge trees in my front
yard and I put out a flyer for neighbors to come and bring their
own cocktail and enjoy an art show while practicing social dis-
tancing. I was so happy at the response from neighbors.” For
details, call (703) 798-1240 or visit: www.tinapalmergallery.com.

Artist Brings Neighbors Together

Tina Palmer’s artwork hangs in her garden gallery.

MAC Art, with three Florida
locations: one in Ft. Laud-
erdale and two in Jupiter,
has teamed up with artist
Flavio Galvan to celebrate
those working on the front-
lines in a new series titled,
“Working Heroes.” With
proceeds from this series
going to the HCA Hope
Fund to benefit hospitals in
the fight against Covid-19,
the series features nurses,
doctors, postal workers, po-
lice officers, and firemen in
the artist’s Pop art style.
Each original painting is created with acrylic paint and oil ink, and
with MAC Art, Flavio has also created a line of fine art giclée prints.
Originals of the series was installed at the Aventura Hospital and
Medical Center, Aventura, FL, for the staff and patients to enjoy.
For more details, call (954) 990-5420 or: www.macfineart.com.

MAC’s ‘Working Heroes’ Collection

“Carried With Care” by Flavio
Galvanis is available as a giclée
measuring 24 by 24 inches.

Studio EL, Emeryville, CA, has signed abstract painter and
photographer Helena Cooper, to represent her bold and ex-
pressive abstract nature photography as giclées on paper and
canvas. Born in Sao Paulo, Brazil, Cooper studied painting at
the Escola Brasil Dois Pontos Art Institute of Brazil, which has
launched many of the country’s greatest contemporary artists.
She also attended The School of the Museum of Fine Arts in
Boston. For further information, call (800) 228-0928 or go to
the company’s website located at: www.studioel.com.

Studio EL Signs Helena Cooper

“Destination” by Helena Cooper is an open edition giclée on
paper and canvas in various sizes.
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Wild Apple
G r a p h i c s ,
Woodstock,
VT, has signed
artists Nancy
Green and
Megan Gal-
lagher to cre-
ate new art
co l lec t ions
available for
both wall
décor and art
licensing. “We
are pleased to
have signed Nancy Green and Megan Gallagher,” says John
Chester, co-owner of Wild Apple. “Their incredible art and creativ-
ity are an invaluable addition to our market offerings.” Green’s de-
signs draw upon the exotic and whimsical, inspired by Mexican
textiles, Iznik pottery, and Japanese Shibori. Gallagher is an avid
gardener and draws most of her inspiration from plants. Phone
(800) 756-8359 for more details or go to: www.wildapple.com.

Wild Apple Signs Two New Artists

“Cyanotype Tropical XI” by Nancy Green is
available in various sizes as print-on-demand
on canvas, fine art paper, or poster ($25-$65).

Anna Art 
Publishing Inc.,
located in Con-
cord, Ontario,
presents artist
Anna Razu-
movskaya ’s
new floral work,
as original oils
on canvas and
limited edition
giclées. For the
artist, creating
floral work com-
plements her
previous figura-
tive pieces but
is a bit of a 
departure. Edi-
tions are limited
to 50 and sizes range from 20 by 20 inches to 56 by 56 inches. 
For further information, telephone (905) 660-2218 or visit the 
company’s website located at: www.anna-art.com.

Anna Razumovskaya’s New Floral Work

“New Beginning 1” by Anna Razumovskaya is
an oil on canvas measuring 40 by 40 inches,
as well as a giclée on canvas in various sizes.

The annual Ptown Gallery Stroll,
featuring more than 30 galleries
in Provincetown, MA, took a 
different approach for its 2020
season as it has taken place dur-
ing the pandemic by offering the
gallery walk, in-person and virtu-
ally. On average, Provincetown
sees some 50,000 visitors and
residents a day during the Cape
Cod town’s summer season. As
tourist numbers are down, the
gallery community—home to
over 45 galleries—still wanted 
to offer the opportunity to 
see the new work, worldwide,
online at: www.ptownstroll.com.
Shown is “Sky High” by Jayne 
Adams, available from Bower-
sock Gallery. For details, call 
the gallery at (508) 487-4994,
www.bowersockgallery.com.

Ptown Gallery Stroll’s Virtual Tour

“Sky High,” an oil on canvas
by Jayne Adams, measuring
12 by 20 inches, available at
Bowersock Gallery.

To mark the
addition of TV
show, The
Rubin Report’s
first book to
The New York
Times best
sellers list for
two consecu-
tive weeks,
artist Caylin
Rose Janet is
publishing lim-
ited edition
prints. Janet’s
work, represented by B. Avery Syrig Fine Art Services, New York,
was created exclusively to develop an art collection that visualizes
the talk show’s underlying concepts (political and cultural) and
ideas. The series of limited edition giclées on archival matte mu-
seum-quality paper with a 1/2-inch border are titled, “Celebrating
The Rubin Report’s Success,” and are in an edition of 100, meas-
uring 12 by 18 inches. For further information, call (914) 707-3642
or go to the company’s website at: www.basfineart.com.

Artist Creates Collection for Book

“Order ∞ Chaos” by Caylin Rose Janet is 
a giclée on paper in an edition of 100, 
measuring 18 by 12 inches, retailing for $160.
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and Christine Otradovec, in
business since 1981 and lo-
cated in Boise, ID. Ms.
Otradovec says that busi-
ness is up 45 percent from
the pre-Covid-19 months.
“We have had a lot of work
come in, both framing, as
well as, artwork pur-
chased,” she says. “Having
time to spend in one’s
home—whether working
from it or just being quaran-
tined—people have time to
look at their walls and think
about a possibility of art-
work. Where as if all were
normal, many people these
days do not spend a whole
lot of time in their house.” 

One plus to more people
staying home has been an
uptick in online activity for
Gallery 601. “Many of our
sales have been through 
our website, with artwork
and some framing being
shipped all over the U.S.
and Canada.”

Ms. Otradovec says that
they have slowly been open-
ing with new
sets of rules
in place bas-
ed on the
CDC guide-
lines. “We
have re-
opened with
l i m i t e d
hours, re-
quiring face
masks, and
only allow-
ing two to
three peo-
ple in at a
time. We are also offering
private custom framing and
shopping hours, for those
customers who can not
make it down to the gallery
within the hours that we 
are open.” 

Being homebound has in-
spired customers to update
their surroundings. “Some
people are so excited to
change things up. Whether
it’s just a new frame or re-

framing artwork to suit their
house to actually purchasing
new art,” she says.

Knowing that not every-
one will be comfortable
heading out to shop freely
for quite a while, Gallery
601 is also planning on hold-
ing some virtual shows,

based on the events that
they had scheduled for this
year but were cancelled 
do to Covid-19. Featured
artists will include Idaho 
Natives John Horejs and
Shalece Fiack, African artist

Robert Aswani, and a
Gallery 601 collector-
favorite Will Bullas.

To keep business moving
and maintain the friendly 

relationships
that they
have spent
years build-
ing, the staff
has been
keeping in
contact with
their cus-
tomer base. 

“We have
been send-
ing out
newsletters
and we have
offered pick-
up and deliv-

ery. We are totally blessed
with customers who either
just drop artwork off at the
gallery or make arrange-
ments to have their artwork
picked up and they say ‘just
frame it how you think is
best because we trust you
guys.’ I mean, how nice is
that? We’d like to think this
uptick would go on forever,
but, realistically, until we get
a handle on the current pan-
demic, who knows. We’re
just grateful for what we
have at the moment.” 

As Ms. Otradovec and
Mr. Begg head toward their
40th year in business, they
know that when there is an
economic downturn, there is
always a chance of improve-
ment. “We are heading into
our 40th year in business,
as an art gallery and
frameshop,” Ms. Otradovec
says. “Not bad considering
all the changes the art world
has seen over the past 10
to 15 years.” 

EASY LEAF PRODUCTS’
RECENTLY RELAUNCHED
WEBSITE HELPS FRAMERS
DURING DOWNTIME

LOS ANGELES—Easy 
Leaf Products, in the family 
of Neuberg & Neuberg 
Importers Group Inc., 
relaunched its website in 
February of this year 
making it easier to use for
customers looking for 
genuine gold and composition
metal leaf. Located at: www.
easyleafproducts.com, the
website is easier to navigate,
learn more about gold and
metal leafing, and place or-
ders 24 hours a day. This has
proven to be helpful to those
framers trying to use their
downtime to catch up on proj-
ects and keep business mov-
ing. “Updating the website to
be responsive was one of the
best business decisions I
have ever made,” says Larry
P. Neuberg, president of Neu-
berg & Neuberg Importers
Group Inc. “Customers can
now order any time of day on
any type of device. The timing
could not have been better for
the launch and completion as
it has kept us connected to
our customers and relevant 
to the industry that I love.” 
The website also features
more content and photos, 
including the company’s selec-
tion of genuine gold and gen-
uine silver leaf which includes
all of the industry’s standards
such as 24 karat, 23 karat, 
22 karat; as well as 18 karat
lemon gold, 12 karat white
gold, palladium, moongold,
and other precious metals.
They also offer a full range of
imitation gold leaf, also known
as Dutch metal leaf, imitation
silver leaf, also known as alu-
minum, and pure copper leaf.
Leaf brands featured on the
website include Giusto Manetti
(Italy), August Ruhl/Noris 
(Germany), and Nationalle
(Italy). Call (800) 569-5323 or:
www.easyleafproducts.com.

ART WORLD NEWSPAGE 12

FRAMERS SEE AN UNEXPECTED UPTICK

The Art of Custom Framing is located in 
Troy, MI, and has won awards in the Best 
of Detroit Magazine.

continue on page 14

continued from page 1

The Boise, ID-based Gallery 601 will celebrate
it’s 40th year in business in 2021.
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Art Bashi, owner of The
Art of Custom Framing, lo-
cated in Troy, MI, has had 
to change how he’s been
doing business to accom-
modate the new art-and-
framing landscape. “We
reopened in the beginning of
June, just four days a week
to the public with framing by
appointment only and with
75 percent of the employ-
ees working two days a
week spread across five
days,” he says. “Beginning
in July, as we worked on 
improving internal systems
and processes to deal with
employee and customer traf-
fic flow, we
i n c r e a sed
the work
schedule to
three days a
week while
keeping to
four days a
week to the
public.”

This tran-
sition has been difficult to
navigate as it now includes
keeping up on communica-
tion from customers in the
shop to creating schedules
for employees to imple-
menting the new social dis-
tancing and sanitizing rules. 

“During shutdown, I
came into the shop during
the week so that I can an-
swer phone calls and ad-
dress customer inquiries. I
had many projects dropped
off and when we opened
back up, it was a flood of
calls from people anxious to
come in for framing. We
have been very busy from
the opening bell.”

And the custom framing
orders have been varied.
“We have had about 100
customers with framing

since reopening,” Mr. Bashi
says. “Each job has been
averaging about three
pieces to be framed. 
We also have a large format
printing department and
those customers are 
averaging about 30 prints
each.”

Staying home seemed to
be all that was needed 
for customers of Mr. Bashi
to generate projects that
needed framing and/or
printing. “It seemed like our
customers could not wait
for us to open. They were
very eager and excited. 
We didn’t really need to do
any extra marketing as
being mostly restricted to

their homes did all the work
for us.”

But, that doesn’t mean
that he and his staff rested
on their laurels. “We contin-
ued posting an image a day
on both Facebook and Insta-
gram during the shutdown.”
The uncertainty of what
each day will bring with a
second wave of the pan-
demic presents a constant
struggle. “We will continue
the process of opening
slowly but I’m not sure we
will get to being open six
days a week this year (like
before Covid-19), but we
may add a fifth day with re-
strictive hours,” he says. 

“I did hire three new peo-
ple to help boost our online
presence, not only for So-
cial Media, but online selling

as well. It is worth noting
that I was able to bring back
most of the employees on a
part-time basis due to the
Michigan Workshare Pro-
gram where they can work a
certain amount of hours a
week with a minor deduc-
tion from their base unem-
ployment pay, but not affect
the additional $600 Cares
Act unemployment benefit.”

Roger Chase, owner of
Johnson City Custom Fram-
ing and Franken Frames,
Inc., Johnson City, TN, has
both a retail store and a
mail/online order business.
Under the state of Ten-
nessee mandate, Mr. Chase
had to close the doors of his

brick-and-mortar frameshop
for three weeks. It was in
that time that he was able to
continue business virtually.
“My online shop never had
to close and it became the
bulk of the business,” he
says. “I was down 50 per-
cent in April and 40 percent
in May, but June has
bounced back to being even
with last year’s sales. Also,
since reopening, retail has
picked up significantly over
the last six weeks with all 
of the specials that I am 
running.” 

Being proactive as he re-
opens has proven to be ef-
fective. “Many new orders
have been coming in since
reopening the retail shop
back up. In fact, the month

WEST COAST ART AND
FRAME EXPO, SLATED FOR
JANUARY 2021, CANCELED

LAS VEGAS—The 2021 West
Coast Art and Frame Expo
and The National Confer-
ence, sponsored by Picture
Framing Magazine and
scheduled for January 24 to
27 at the Rio All-Suite Hotel
and Casino, has been can-
celed due to the ongoing re-
strictions and health concerns
around the Covid-19 pan-
demic, show management
has said. “First and foremost
is our concern for the health,
safety, and comfort of our at-
tendees and exhibitors,” says
Deborah Salmon, trade show
director. “Then it would be our
ability to produce the high-
quality event that our loyal
customers look forward to
every year. We respect the
amount of time, resources,
and manpower that our ex-
hibiting partners, sponsors,
and instructors dedicate to
the trade event. Traveling 
has become quite challenging
with restrictions from many 
international destinations,
quarantine requirements, and
other factors that would ad-
versely affect attendees. 
Currently, there are mandated
meeting attendance limits
without a known release date.
With all the uncertainty, it is 
in everyone’s best interest
that this decision was made
now and not later in the year.”
Show management remains
dedicated to producing a live
event. While dates for a fu-
ture show are not available 
at press time, updates will be
forthcoming. Call (848) 444-
3138, www.wcafexpo.com.

ART WORLD NEWSPAGE 14

FRAMING ORDERS
continued from page 12

Shown is the brick-and-mortar space for Johnson City Custom Framing, 
located in Johnson City, TN, and owned by Roger Chase since 2002.

continue on page 16
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of May and June have been
two of my best months in
the last six months. We
have gone from basically
two orders to 40-plus or-
ders in two months on the
retail side. Online has gone
from roughly 75 orders per
month in April and May to
350 orders in June.”

Another aspect of Mr.
Chase’s online framing
sales surging, has been that
those frameshops that do
not offer online sales,
forced some people to seek
out new options. “I have
seen a big in-
crease in new
customers over
April through
May of local
customers to
my national
customer base
because they
could not get
framing com-
pleted as other
retail shops
were inaccessi-
ble. I was able
to meet the needs of those
customers.”

Mr. Chase believes that
his retail location’s uptick is
due to people wanting to
spruce up their homes as
they spend much more time
in them. But, he says that
the online side’s growth is
due to something different. 

“Many artists have had
nothing to do but create
new work and they are now
beginning to frame them for
upcoming live shows, as
well as, virtual and online
shows. I think that, in gen-
eral, framing customers are
very excited to get back into
things and my strategy to
get them excited is to offer
discounts and shipping spe-

cials. This point-of-view is
not necessarily about mak-
ing lots of money now, but
being able to survive, bring
in customers, and to stay in
business.” 

The influx of framing jobs
does set Mr. Chase’s mind
at ease, but with reasonable
expectations that the uncer-
tainty could arise again. 

“I see sales and work in-
creasing but that could
change if we have to shut
down again because of an-
other resurgence of Covid-
19. The online mail order will
continue to function well as
long as the art shows come

back,” he says. “If not, we
will have to rely on commis-
sioned work, virtual shows,
and online art and framing
sales.”

Ken Warren, co-owner
with his wife Pat, of the
Westport, CT-based West-
port River Gallery, cites
hard-earned customer loy-
alty as part of how they
have kept afloat. “If you
offer an honest product at 
a reasonable cost, you
never lose your cus-
tomers,” he says. 

“If you overcharge and
argue with a customer,
you’ve lost them. There is
no doubt the virus has
prompted more people to
work on and furnish their

homes, buy art, and have
their items framed. Framing
and art may not be essential
services, but to people
stuck at home it’s beyond
essential. It’s about quality
of life. Imagine being embar-
rassed during your Zoom
conference call when your
colleagues see a happy face
on the wall behind you in a
hideous frame? Better to
have a French bistro scene
in a classic frame with liner.
Your art and framing reflects
yourself.”

Westport, CT, has been 
a hot spot for Covid-19
cases, along with much of
the tri-state area, so many

people have been in quaran-
tine. “Pre-Corona, we are
judged by our clothes, car,
and the coffee we drink.
Now we are judged, not by
the bunny slippers and old
beat up, holey sweatpants,
which nobody on Zoom 
can see, but by our home
décor, such as our art and
our frame choices. Custom
frames are not that exciting,
but a good framer educates
clients about its value. 
We have had several dozen
orders since reopening, 
and we are working harder
than ever to encourage
clients to use framing to 
improve their homes.”

Mr. Warren knows that what

ART WORLD NEWS

FRAMING ORDERS
continued from page 14

continue on page 23

BRUCE MURRAY 
COLLECTION NOW 
AVAILABLE ONLINE

PHILADELPHIA—The 
Bruce Murray Collection of
photographs by both Bruce
Murray, Sr. (1893-1969) and
Bruce Murray, Jr. (1919-1991)
are now available at: www.
brucemurray.com. Shawn
Murray, company president
presents the work in six cate-
gories for sale. “I created the
website to offer the option of
online purchases of photo-
graphs from my grandfather
and father’s photographic
archive,” he says. The art-
work is available as archival
silver-gelatin fiber-base pho-
tographic prints and some as
archival pigment prints, hand-
printed or scanned from the
original vintage large format
photo negatives. Most are 11
by 14 inches in size, however
some are available in larger
sizes. The editions vary in
size. Some photographs are
limited editions and some 
are numbered open editions.
“With the current situation
with the Covid-19 pandemic,
it has been absolutely neces-
sary to offer a better online
presence to present this
unique art form,” Mr. Murray
says. Categories include
Americana Photographs –
Mid 20th Century, Hall of
Fame Baseball Photographs,
and Historic Photographs. 
For wholesale pricing, call
(215) 772-1515, or visit:
www.brucemurray.com.

Shown is Westport River Gallery artist J. Chillington’s oil on canvas titled, 
“Riverside Corners, Westport,” featuring the front of the gallery, measuring 
72 by 30 inches, and retailing for $8,500.
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While many in the art and
framing market struggle to
stay afloat and find new ways
to bring in sales, Gemini
Builds It! & Showcase
Acrylics, in Elgin, IL, has
found a way to expand their
customer and their product
mix. Utilizing their facility, ma-
terials and tech-
nology, they are
able to help
keep other busi-
nesses open by
offering much-
needed supplies
like sneeze
guards, protec-
tive panels, and
c o u n t e r t o p
shields from
their Showcase
Acrylics division.
“We are a 30-
year-old con-
verter of acrylic with the
materials and capabilities of
making custom items,” says
Courtney Wright, company
president and owner. “I was
watching Europe and how
they were handling the
spread of Covid-19 and de-
cided that we had better be
prepared to evolve as a com-
pany with this new need. It
wasn’t that we needed to cre-
ate a new substrate, but that
we needed to be ready to use
it to create a new product.”

Before the pandemic,
Gemini’s main product mix in-
cluded volume framing and
ecommerce, framing sup-
plies, furniture and décor dis-
play cases and pedestals,
printing and finishing packag-
ing, and creative services all
from their 50,000 square
foot, full-service facility. Ac-
cording to the Center for Dis-
ease Control (CDC),
businesses must implement
precautions and barriers to
protect their staff and cus-
tomers that allow for more

distance and less contact, as
well as an environment that
can be easily sterilized
throughout the day. Virtually
overnight, retailers, medical
facilities, restaurants, etc.
needed access to these bar-
riers and supplies in order to
conduct business. Gemini’s

products are made in their Illi-
nois facility which houses a
deep stock of acrylic allowing
them to quickly configure to
all environments. 

Ms. Wright says that they
knew that their customers
would need solutions immedi-

ately. “We approached them.
We are good at marketing

and started asking lots of
questions about their needs.
We did a Whole Foods roll
out of all of their stores and
that got us off the ground and
running.” 

Since Gemini has shifted
focus to meet the needs of

the pandemic,
they have done
tens of thousands
of pieces for cus-
tomers. “We did
our yearly aver-
age sales in
guards in the first
month and it was
more than we
could have imag-
ined. It is really a
great path for us
to help give busi-
nesses the op-
portunity to stay

open while also helping the
economy. What has meant so
much to us as a company,
has been our ability to change
course of what we normally
do to help our community,”
Ms. Wright says. “That is
key—we are helping at a time
that the whole world is strug-
gling. Our employees are ral-
lied around a common goal. It
has been monumental for our
staff to feel like we are part of
the recovery.” 

Gemini also offers paneled
sneeze guards, freestanding
counter shields, restaurant
shields, protective retail pan-
els, hanging sneeze guards,
portable acrylic dividers,
acrylic guard clips, acrylic
cleaning kits, temperature
check guards, hinged acrylic
sneeze guards, infrared ther-
mometers, and FDA and CE
certified disposable masks.

For further information, call
(800) 323-3575 or visit the
company’s website located
at: www.geminibuildsit.com.

HAW CONTEMPORARY
RAISES FUNDS 

KANSAS CITY, MI—HAW
Contemporary owners Bill
Haw and Emily Eddins re-
cently challenged their clients
to donate money in light of
the peaceful protests around
racial injustice in the U.S. 
The donations were matched
by the gallery up to $5,000.
As the goal of $10,000 was
met quickly, another $3,000
was donated by collectors to
match more donations. By 
the end of the fundraiser,
HAW Contemporary was able
to donate more than $16,000
to ACLU, Black Lives Matter,
Equal Justice Initiative, Force
Multiplier, KC Community 
Bail Fund, Know Your Rights
Camp, NAACP, NAACP 
Legal Defense Fund, and
One Struggle KC. In an 
e-mail, the gallery owners
thanked those that donated
money. “We knew all of you
would be supportive, but 
your willingness to step up
and contribute to help build 
a better future for this country
was truly inspiring. You did
this in one weekend! While
we have reached our goal
and are no longer matching
donations, let’s continue to
raise awareness and give to
the many organizations fight-
ing injustice.” 

Shown is Julie Blackmon’s
“Lindenlure, 2020,” an
archival pigment print, avail-
able in three sizes: 26 by 34
1/2, 36 by 46 1/2, 44 by 57
1/2 inches, each in an edition
of seven. For more informa-
tion, call (816) 842-5877 or:
www.hawcontemporary.com.
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GEMINI STEPS UP DURING PANDEMIC

Each business has unique
protection needs and 
Gemini works closely with
them to make sure staff and 
customers are protected.

Some of the acrylic barriers created by Gemini Builds It!
and Showcase Acrylics in Elgin, IL.
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Redwood Media Group
(RMG), Hinckley, OH, has
launched Redwood Art
Group, a new online division
and connector of collectors,
galleries, and artists, bring-
ing together the company’s
art fairs with a new web-
based art marketplace. This
new division, available at:
www.redwoodartgroup.com,
gives exhibitors and collec-
tors alike a 24/7 year-round
global platform for showcas-
ing, selling, and collecting
contemporary fine art. 

Redwood Art Group was
created to allow the experi-
ence of Redwood’s art fairs
in New York, Miami, Santa
Fe, and San Diego to go 
beyond the dates and desti-
nations of the events them-
selves. The new online art
shop is curated by art indus-
try professionals with more
than 68 years of combined
experience. “Redwood Art
Group puts all of Redwood
Media Group’s properties
into one website location, of-
fering ease of access to all
our fairs, plus the new On-
line Art Marketplace,” says
Eric Smith, CEO and owner
of Redwood Media Group.
“By selling original art on-
line, we not only expand our
mission of nurturing the ca-
reers of artists and galleries
but also give art enthusiasts
and collectors alike the op-
portunity to explore new
artistic horizons, to be
moved and transported by
the works of talented artists,
and to be part of our global
art community.”

Redwood’s art fairs fea-
ture contemporary and mod-
ern art and design and
attract nearly 100,000 atten-
dees annually. Those exhibit-
ing their work as part of the
new division have the poten-

tial exposure to those atten-
dees, as well as other art en-
thusiasts that access the
website.

Opportunities for galleries
are also available. “If you are
an exhibitor at one of our
fairs, you are invited to be-
come a seller on the Market-
place,” says Linda Mariano,
managing director of market-
ing. “This, of course, in-
cludes both galleries and
independent artists. Gal-
leries join the program and
list their artists and artwork,

creating a storefront for the
gallery that can become their
online selling platform. We
do also have a program for
the trade so designers, ar-
chitects, project managers,
and others can enjoy a trade
discount while selecting ex-
clusive artwork for their
clients and projects.” 

Currently, there are al-
most 200 artists and gal-
leries represented on the
Marketplace, with an aver-
age of 1,000 or more ex-
pected. “We want the
opportunity to showcase
and feature great artwork,
giving each of our fairs’ ex-
hibitors the ability to in-
crease their fair involvement
with a 365-day-a-year mar-
keting campaign,” she says.
“It’s an ideal way for an ex-
hibitor to maintain business
relationships, form new
ones, and make sales using

our online art marketplace
platform.”

Ease of use has also been
taken into account. “Func-
tionally, the artist or gallery
completes an application
and shows us what they
would like to make available
on the Marketplace plat-
form. Once approved, they
log in to their dashboard and
set up their storefront. Their
unique storefront is estab-
lished so they can utilize it
as their personal platform of
online sales. Of course, at
the same time, they are part
of Redwood’s Online Art
marketplace and an integral
part of all of our marketing
and promotion.”

While the project has
been in the works for over a
year, the timing has proven
to be advantageous as many
in the industry tries to find
their path during the global
pandemic. “The reason for
combining all of our art fairs
and the new Online Art Mar-
ketplace platform on one
website is precisely because
of the synergy that can be
derived from both working
together,” Mr. Smith says. 

“The Marketplace is an
augmentation to the art fairs
and the art fair experience.
Much like some of the virtual
viewing rooms that have
been developed because art
fairs are not possible right
now during the pandemic,
the Marketplace is an on-
going viewing room with
new works posted continu-
ally. There will always be
something new to see and
discover—just like going to
an art fair.”

Regarding the future of

CONNECTICUT ART TRAIL
CELEBRATES 25 YEARS

NORWICH, CT—The 
Connecticut Art Trail
launches its 25th anniversary
and celebrates with the
“Made in Connecticut” 
collaborative exhibition at
Wadsworth Atheneum Mu-
seum in Hartford, CT. Since
its inception in 1995, the CT
Art Trail has been guiding art
aficionados across the state
to 22 world-class museums
and historic sites. Today the
Trail includes more than dou-
ble the number of participat-
ing museums since it started,
plus a growing range of affili-
ate members including gal-
leries and art-based
environments. “When consid-
ering how to celebrate 25
years of collaboration, the an-
swer was clear—curating and
opening a collaborative exhi-
bition comprised of works
from all of our member muse-
ums, hosted by a member,”
says Carey Weber, volunteer
President of the Connecticut
Art Trail and Executive Direc-
tor of the Fairfield University
Art Museum. Shown is an
etching by Mathew Cerletty ti-
tled “Poison Apple,” printed
and published by Wingate
Studio and displayed at Cen-
ter for Contemporary Print-
making, Norwalk, CT. For
more details on the CT Art
Trail, call (860) 887-6882 or
go to: www.ctarttrail.org.
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REDWOOD’S NEW ONLINE MARKETPLACE

continued on page 24
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BUSINESS STRATEGIES

Consumers’ purchasing be-
haviors have undoubtedly
changed as a result of the
pandemic. You may have re-
lied heavily on foot-traffic to
your storefront or face-to-
face interactions to generate
leads. Alas, this is no more,
at least for the time being.
Covid-19 has disrupted our
personal and professional
lives in almost every way
imaginable. With regard to
the financial impact, it’s right-
fully concerning, but there
are things within your span
of control that you can do
now to lay the framework to
expedite the rebound of
your livelihood.

Shift Marketing
Dollars

While it’s easy for busi-
nesses to completely cut
marketing spending in times
of crisis, rely on data to
make informed decisions. In
order to make a quick recov-
ery post Covid-19, your
brand will need to remain rel-
evant and in front of your tar-
get audience, even in these
volatile times. Cut back
where it makes sense and
reallocate dollars to an area
that will function to fill the
pipeline with leads for future
follow-up sales. Consider
creating a lead generation
digital asset that website vis-
itors will be confident to give
their e-mail address.

Statistics and plain old

common sense prove that
your subscribers are gold 
for your business. They will
comprise a large part of 
your sales and provide
word-of-mouth and Social
Media value, so make sure
you treat them well and 
provide unique content that
is sensitive to the current
situation. With more people
at home and online, it’s 
crucial to have consistent

and valuable content served
up to your target audience in
order to keep them engaged
with your brand.

Some content ideas to
consider could be educa-
tional webinars, how-to
videos, video interviews,
ebook, current promotions,
contests, community in-
volvement, live video Q&As,
and live product demos.

Review Your
Long-Term Goals

Focus on achieving long-
term results like e-mail/
user data collection, en-

gaged website visitors, and
a growing following on 
Social Media. One way to
stay ahead of the curve is 
to evaluate these metrics:
average time on webpage,
website pages per session,
website traffic by page, 
e-mail open rate, social 
engagement and following,
number of lead generation
downloads, and number of
e-mails collected. 

Maintain a
Business 
Continuity Plan

Prevention is key. Busi-
nesses must be resilient and
have a plan to either endure
environmental changes with-
out having to permanently
adapt, or the business must
change to a new way of
work that better suits the
new environmental condi-
tions. 

As a custom framer, you
are a maker. You are a cre-
ator of beautiful things.
There are so many re-

sources to help a business
continue its legacy of cre-
ativity and innovation and
downtime is a perfect oppor-
tunity to explore them.

Webinars are aplenty on
YouTube. Search Tru Vue’s
channel, CO–, and Creative
Capital, to name a few. Top-
ics include “Coping with
COVID: Financial Implica-
tions for Creative Individu-
als,” “Diversifying Revenue
Streams,” “Understanding
the Paycheck Protection
Loan,” and “What the Stim-
ulus Package Means for
Small Biz & Non-Profits.”

Small Business Programs
to explore include Small
Business Advocacy Council,
The Main Street Initiative,
Google: $340 million in ad
credits to support small
businesses, and Facebook
Small Business Grants 
Program.

While many states are
now allowing businesses to
begin re-opening, keep in
mind that it’s important to
also consider key details to
get back up and running. For
starters, be sure to check all
the state and local regula-
tions and guidelines regard-
ing re-opening. Beyond that,
here is a handy Back-to-
Business Checklist:

• Get up-to-date. Be sure
that your frameshop’s web-

IMPORTANT RE-OPENING PREPARATIONS

continued on page 24

With more people at home 
and online, it’s crucial to have 
consistent and valuable content
served up to your target audience
in order to keep them engaged

with your brand.

JUN20-Dept-TruVue-pg1_Layout 1  9/17/20  5:10 PM  Page 1



ART WORLD NEWS PAGE 23

he offers is an opportunity
to improve one’s surround-
ings, and it’s part of his job
to remind his customers of
the possibilities. 

“Either you can complain
and rearrange the chairs 
on the Titanic (Covid-19),
or in our case, we have
found ways to sell them
four chairs at an amazing
price even when the ship is
going down. It’s our job to
make it an essential need.

Who knows that the rest of 
the year will bring. But if 
I don’t make my products
necessary and relevant, 
I’m toast.”

Ann Shive, owner of
Crestwoods Frame Shop &
Gallery, Roanoke, IN, has
reopened her shop Tuesday
to Saturday, from 10am to
5pm. In 2011, Crestwoods
moved into a renovated
space in the old Coil Fac-
tory in town which allowed
them to expand. This move
is proving to be helpful with
social distancing guidelines.

“Our custom framing and
gallery area is quite large,
so social distancing is not

a problem,” Ms. Shive
says. But before she was
able to open the doors, her
and her staff kept busy. 
“I was working everyday 
to pay bills, post on Social
Media, and deep clean our
space. Our framer came in
as well to work on framing
we had taken in before 
the shutdown. Most of our
customers did come to
pick up their art or framing
during the shut down, and
we were able to social 
distance the transactions
without a problem. We also
offered to deliver art or

framing with no contact,
which worked as well.”

Ms. Shive says that she
also redid the business’
website. “We’re hopeful it
will boost inquiries and
sales as our community
opens up. Of course our
business has suffered, but
we have a wonderful clien-
tele which has helped to
keep our spirits up. I think
our community has been
lucky. Thankfully, most peo-
ple have taken the mask
wearing and hand washing
seriously.”

Koleen Kaffan is Editor in
Chief of Art World News.

FRAMING ORDERS
continued from page 16

Shown is Roanoke, IN-based Crestwoods Frame Shop &
Gallery’s custom framing work space.
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site, Google Business pro-
file, and storefront signage
are all updated to promi-
nently display pertinent 
information about your 
reopening, including any
changes in store hours and
safety precautions that
you’re taking to protect cus-
tomers.

• Maximize safety. Prepare
your store and workspace to
allow for maximum safety, in-
cluding creating hand sanitiz-
ing stations, clearing space
for social distancing, and
having masks on-hand for
staff and customers.

• Inform your staff. Brief
them on all in-store safety
procedures to ensure they
are comfortable returning 
to work and ready to 
inform and interact with 

customers.

• Spread the news on Social
Media. Post announcements
on your shop’s Social Media

channels to update cus-
tomers about your re-open-
ing details and procedures.
Also consider paying for
some “boosted” posts to
spread the word among your
followers and reach new 
potential customers.

• Handle with care. Stock up
on stickers and supplies for
the proper care and handling
of supplies like Tru Vue glaz-
ing products.

• Get ready to sell. As you
re-open, review your prof-
itability goals and sales strat-
egy (e.g., What options do
you have to recover sales?
What value-add products or
services can you offer cus-
tomers?) Also, be sure that

you have the right selling
tools on-hand with demos
and displays.

The unsteadiness of
which states are re-opening
different businesses has
created much instability.
While some re-opening
phases are suddenly scaled
back due to rising cases of
Covid-19, it is hard to feel
secure. It’s likely consumer
spending habits will not 
return to the way they 
once were, pre-pandemic—
at least not for some time.
But the best way to not only 
survive this, but to come out
of the other side poised for
success, is to be adaptable,
strong, innovative, and glean
lessons from your most 
dedicated customers and
social followers. A little bit 
of proactivity can go a long
way; you just need to find
the right angle for your 
business.

The best way to not only
survive this, but to come out 
of the other side poised for 
success, is to be adaptable,
strong, innovative, and glean 

lessons from your most 
dedicated customers 
and social followers.

BUSINESS STRATEGIES
continued from page 22

Redwood’s art fairs, Mr.
Smith says that safety is the
top concern. 

“Like so many art fair 
organizers, we’ve been very
cautious and concerned
about our exhibitors and at-
tendees over the last sev-
eral months. To date, we
have made the decisions to
adjust our schedule and
host Artexpo New York in
April 2021, Art Santa Fe in
July 2021, and Art San
Diego in October 2021. We
anticipate we will be able to
host Spectrum Miami and
Red Dot Miami during
Miami Art Week 2020 
beginning December 2
through December 6. We
are working with our part-
ners at Mana Wynwood, the

local health department, 
and will be implementing 
the guidelines necessary to
make our exhibitors and at-
tendees feel confident they
will be safe and comfortable
at the fairs.”

As the pandemic is an
every-changing occurrence,
it is difficult for any event to
plan dates and locations.
Each day, as the Covid-19
crisis continues, new chal-
lenges on how day-to-day
life will be handled are intro-
duced.  

“Art fairs are an interac-
tive experience, art is an in-
teractive experience, and art
is integral part of the human
experience. Art lovers are
itching to get back to that
experience—whether in gal-
leries, artists’ open studios,
museums, or art fairs,” Mr.

Smith says. “When we can
once again engage in those
experiences safely, we will.
And when we do, we will
also know that we can con-
tinue the conversation and
the experience through on-
line capabilities. The pan-
demic has given us the
opportunity to evolve and
enrich the in-person con-
nection with online experi-
ences, which will ultimately
enrich the time between
fairs. Imagine not only meet-
ing the artist or gallery
owner at a fair, but then tak-
ing a virtual tour of their stu-
dio or gallery a week or two
later, increasing the connec-
tion and amplifying the ex-
perience.” 

The launch of the Red-
wood Art Group also ex-
pands their reach to a new,
younger demographic. “This

new normal also brings a
younger audience into the
mix, as well as emerging
artists and young- to mid-
level galleries,” Ms. Mari-
ano says. 

“Just because you live in
Portugal doesn’t mean you
can’t meet and collect an
artist from Miami, or a
gallery that only exhibits at
Art San Diego now has the
opportunity to reach collec-
tors and attendees from
Red Dot Miami. The physi-
cal and the virtual come to-
gether in new ways, bringing
artists, galleries, collectors,
and art enthusiasts together
to enjoy the enrichment that
art brings to all of our lives.”

For more information on
the newly launched Red-
wood Art Group, visit www.
redwoodartgroup.com.

REDWOOD ART GROUP
continued from page 20
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NEW FRAMING PRODUCTS

Tru Vue’s Smaller Optium Sizes
Tru Vue of
McCook, IL,
o f f e r s
s m a l l e r ,  
single-sheet
sizes of 
O p t i u m  
M u s e u m
Acrylic in
3mm. Sizes
include 16 by
20, 20 by 24,
24 by 32,
and 32 by 40
inches. Tru
Vue will con-
tinue to offer
sheets at 36 by 40, 40 by 60, and 48 by 90 inches for larger
projects. Phone (800) 621-8339 for more details, or visit the
website located at: www.tru-vue.com.

Framerica Expands Illusions Profile
Framerica,
Ya p h a n k ,
NY, has ex-
panded its 
I l l u s i o n s  
profile, de-
signed to
allow for a
single mould-
ing to appear
stacked. The
collection is
now avail-
able in the
company’s
entire woods
col lect ion.
“Demand for the Illusion’s profile has been growing steadily,
even over the past 3 months,” says executive vice president
Josh Eichner. “We’re excited to make it available in all of our
wood tone finishes.” For further information, phone (800) 372-
6422 or visit the website located at: www.framerica.com.

Fotiou Debuts Magnolia Collection
Fotiou, located
in Woodbridge,
O n t a r i o ,  
presents the 
M a g n o l i a  
Collection of
m o u l d i n g ,
hand crafted
in Italy. Fea-
turing eight
fashion for-
ward colors,
Magnolia has
a rich textured
finish and a
warm pallet of
colors that are hand-rubbed with a hint of gold and silver leaf.
Call (800) 668-8420 or go to: www.fotiou.com.

Michelangelo’s 362 Series Debuts
Michelangelo
M o u l d i n g ,
Champlain, NY,
has added the
362 series, to
their growing
floater collec-
tion. With four
finishes (black,
white, and two
greys), the 362
features a 
1 1/8-inch face
and delicate,
complementary
accent lines.
For further in-
formation, call
(877) 422-8812 or go to the company’s website located at:
www.michelangelomoulding.com.
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NEW FRAMING PRODUCTS

Delta Offers Stretcher Bar Profiles
Delta Picture
Frame Co.,
Miami, of-
fers a wide
variety of
stretcher bar
p r o f i l e s .
Four of our
profiles are
dual use al-
lowing for
more op-
tions without
taking up
more space.
for further in-
format ion,
phone (800) 327-5482 or go to the company’s website lo-
cated at: www.deltapictureframe.com.

Giò Designs Introduces New Colors
Giò Designs,
Carrollton, GA,
introduces six vi-
brant, metallic
colors in their
slender K344
profile. In addi-
tion to black,
gun metal, and
pewter, these
frames are also
available in blue,
green, orange,
pink, purple, and
red. Sizes in-
clude 3 by 3, 3 by 7, 3 1/2 by 9, 4 by 6, 5 by 5, 5 by 7, and 8
by 10 inches. For further information, call (800) 674-3344 or
visit: www.giodesigns.com.

Ten Plus Presents New Ready Frames
Ten Plus Inc., lo-
cated in Santa
Fe Springs, CA,
introduces two
traditional ready
frame items, the
T P - 2 5 5 G ,
shown, and TP-
255AG. Featur-
ing gold and
antique gold fin-
ishes, sizes
available include
8 by 10, 16 by 20, 20 by 24, 24 by 36, and 36 by 48 inches.
For further information, phone (562) 404-0088 or visit the
company’s website located at: www.tenplusframes.com.

Gemini’s Portable Acrylic Dividers
Gemini Builds
It!, Elgin, IL, has
made portable
acrylic dividers
available to help
retailers reopen
their business,
while also meet-
ing social distanc-
ing precautions.
Utilizing the
c o m p a n y ’ s
unique capabili-
ties of wood,
acrylic, and pai-
nting expertise,
they can design
and create por-
table acrylic dividers to meet the retailer’s needs. Measur-
ing 36 by 72 inches, with locking casters and a wood frame
and base, this acrylic guard offers safety and mobility. Gem-
ini has a full line of shields and guards made in the USA and
are shipped nationwide. For more information, call (800)
323-3575 or visit: www.geminibuildsit.com.
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Framing Fabrics’ Liner Profiles

Framing Fabrics from Neuberg & Neuberg Importers Group
Inc., Los Angeles, offers a complete range of liner profiles,
manufactured from durable poplar wood, primed, finger-joined,
and in standard 10-foot lengths. The company’s collection in-
cludes tapered liners, french bevel liners, scoop liners,
shadow box liners, wedge liners, mat liners, reverse liners,
and stretcher bars. For more information, call (800) 832-2742
or go to: www.framingfabrics.com.

Crescent’s Official Team Color Guide
Crescent Cardboard
Company, Wheeling,
IL, offers the com-
pany’s official color
guide for team colors
that make it easy 
for framers to find 
the exact matboard
matches. With 17
pages,the guide 
covers all major col-
lege/university school
colors, as well as, 
professional sports in-
cluding baseball, foot-
ball, basketball, and
hockey. For more de-
tails, call (888) 293-
3956 or go to: www.crescentcardboard.com.

The Aziza Series from Presto Frame
Presto Frame Co.,
Bethel, CT, offers
the Aziza line of
wood moulding in-
spired by the pat-
tern of Tilapia fish
skin. When applied
to the Aziza
rounded profile it
mimics the curve of
the fish’s body. Col-
ors include pewter,
gold, white, gray,
blue, and brown.
For further informa-
tion, call (800) 431-
1622 or visit the
company’s website
located at: www.prestoframe.com.

Roma Debuts The Arber Collection
Roma Moulding,
Woodbridge, On-
tario, presents the
Arber Collection of
refined wooden fin-
ishes on 12 new
mouldings. Wood
textured veneers
overlay six unique
profiles available in
two finishes: light
walnut and gray
oak. Constructed
from finger jointed
pine, the Collec-
tion features a
clean, contempo-
rary style. Phone
(800) 263-2322 for 
further information,
or visit: www.roma
moulding.com.
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NEW ART

Poetry in Motion

MAC Art, Fort Lauderdale, introduces Elena Bond’s “Poetry in
Motion,” an oil on canvas measuring 64 by 62 inches. Price
available upon request. For further information, telephone 
(954) 990-5420 or go to the company’s website located at:
www.macfineart.com.

For the Girls
Thomas Arvid Fine Art
Inc., Marietta, GA,
presents “For the
Girls” by Thomas Arvid
as a giclée on canvas 
in an edition of 195
measuring 24 by 43
inches, and retailing for
$1,950. For more details,
call (770) 427-4110or go
to the website at: www.
thomasarvid.com.
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WHAT’S HOT IN OPEN EDITIONS

Kenya Couture I

“Kenya Couture I” by Moira Hershey is
available as print-on-demand on canvas,
fine art paper, and poster paper in sizes
from 6 by 6 inches to 54 by 54 inches
and retailing from $22 to $80. Call Wild
Apple in Woodstock, VT, at (800) 756-
8359 or visit: www.wildapple.com.

Contemporary Flower
Jar III
“Contemporary Flower Jar III” by
Northern Lights Creative measures
24 by 24 inches and retails for 
$25. For more details, call Roaring
Brook Art, Elmsford, NY, at (888)
779-9055, or visit the website lo-
cated at: www.roaringbrookart.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.

Topiary Still Life

“Topiary Still Life” by Cindy Jacobs meas-
ures 18 by 12 inches and retails for $16.
For further information, telephone Penny
Lane Publishing, New Carlisle, Ohio, at 
(800) 273-5263 or go to the website at:
www.pennylanepublishing.com.

Sunrise Valley

“Sunrise Val-
ley” by Faith
Evans Sills is
a large for-
mat custom
giclée on
matte paper
measu r i n g
24 by 36
i n c h e s
($102). Call
A.D. Lines in
Monroe, CT,
for more de-

tails at (800) 836-0994 or visit the com-
pany’s website at: www.ad-lines.com.

Leopard Spots III

“Leopard Spots III” by Carol Robin-
son is an open edition giclée, gallery
wrapped, measuring 60 by 40
inches. The retail price is $199.99 For
further information, telephone Classy
Art Wholesalers in Houston, TX, at
(800) 372-8007 or visit the company’s
website located at: www.classyart.net.

Poetic

“Poetic” by Allison Pearce is avail-
able in any size and printed on paper
and canvas. A 30 by 30-inch image re-
tails for $80 on paper and $108 on
canvas. For further information, tele-
phone PI Creative Art, Toronto, at
(800) 363-2787 or go to the website
at: www.picreativeart.com.
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Serenity Vases

“Serenity Vases” by
Elizabeth Medley
measures 24 by 12
inches and retails 
for $20. For further in-
formation, telephone
SunDance Graphics,
located in Orlando, FL,

at (800) 617-5532, or go to the website at: www.sdgraphics.com.

Equestrian Beauties
–Halt
“Equestrian Beauties–Halt” by
Kristine Hegre measures 20 by
16 inches and retails for $36.
Also available in multiple sizes.
Telephone Rosenstiel’s, Lon-
don, at (011-44) 207 352 3551
for further information, or go to:
www.rosenstiels.com.

Gentle Reader

“Gentle Reader” by Karen Hollingsworth
measures 36 by 24 inches and retails for
$35. Available to resize and print on multiple
substrates. Call Image Conscious, San
Francisco, at (800) 532-2333 for more in-
formation, or visit the company’s website
located at: www.imageconscious.com.

Sunflower Field

“Sunflower Field” by Natalie Carpentieri
measures 28 by 22 inches and retails for
$25. Phone Galaxy of Graphics in East
Rutherford, NJ, at (888) 464-7500 or go 
to: www.galaxyofgraphics.com.

Tree of Life

“Tree of Life” by Studio W is a giclée on
matte paper measuring 24 by 36 inches
and retailing for $105. Call World Art
Group in Richmond, VA, at (804) 213-
0600 for further information, or visit the
website at: www.theworldartgroup.com.

Super Bowl LIV – Kansas City Chiefs

“Super Bowl
LIV – Kansas
City Chiefs”
by Christo-
pher Gjevre
has an image
that meas-
ures 40 by 
13 1/2 inches ($39.95). Call Blakeway Worldwide Panoramas Inc., Min-
netonka, MN, for details at (800) 334-7266 or visit: www.panoramas.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.
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“Make a 
Brighter Day” 
by Jen Bucheli

Image Size: 16” x 20”
$18

OPEN EDITION PRINTS
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9564 Delegates Dr., Building
B, Orlando, FL 32837

SunDance
Graphics

E-MAIL: customerservice@editionslimited.com
4090 Halleck Street, Emeryville, CA 94608

“Technicolor Trees 1”
(One of a set of three) 
by E. Loren Soderberg
Image size: 24” x 24” 

$35 
Available as POD on
paper and canvas. 

Editions 
Limited

“Trust the Journey” 
by 

Katie Doucette
Image Size: 
16” x 20” 
$22

Sagebrush 
Fine Art Inc.

“Veris” 
by Marc Allante
Paper Size: 
24” x 36”

Image Size: 
24” x 36”  

Image 
Conscious

800.532.2333  www.imageconscious.com

“Metamorphosis 
in Blue” 

by Duy Huynh
Paper Size: 
24” x 26”

Image Size: 
24” x 24”

Image 
Conscious

www.haddadsfinearts.com
E-MAIL: cfskeen@haddadsfinearts.com

3855 E. Mira Loma Ave., Anaheim, CA 92806

“Repose”
by E. Jarvis

Image Size: 26” x 26”
Also available as 

a custom size giclée.

800.942.3323
Fax: 714.996.4153

Haddad’s 
Fine Arts Inc.

800.532.2333    www.imageconscious.comwww.sdgraphics.com     www.sundancegraphics.com

800.228.0928
www.editionslimited.com

5165 South 900 East,
Murray, UT 84117

Available to resize 
and print on 

multiple substrates.

Available to resize and print on multiple substrates.

800.643.7243     www.sagebrushfineart.com

800.617.5532
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Art World News
Custom Book Publishing
PHONE: 203.854.8566 
e-mail: jwhaffey@aol.com
www.artworldnews.com

Professional

CATALOGUE PUBLISHING
Wellspring Communications, Inc., 

parent company of Art World News, 
presents its Custom Book Publishing

division to offer the trade a complete
line of editorial, design, and printing

options to create elegant hard- 
and soft-bound catalogues and books.

CREATIVE COST
EFFECTIVE

INVENTORY LIQUIDATION
Over 6,000 

expertly crafted
maritime prints
ready for fast 
volume sale.

View the entire collection at 
WWW.MARITIME-PRINTS.COM     860 399 6922
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