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Shain Gallery opened in 1998 and is located in Charlotte, NC.

An influx of new gallery and frameshop owners have entered
the industry and many are taking notice. As the millennial gen-
eration comes of age, the modern workforce (including that of
the art and framing industry) is changing to represent their
sensibilities such as embracing technology, social media, and
entrepreneurship. Business experts note that new and small
businesses represent the majority of job growth in the U.S.
over the past few years and
are helping to create new
trends while also driving new
technologies. On the other
side of the spectrum are the
new wave of younger cus-
tomers who value small busi-
nesses and seek out unique

retail opportunities. In the
summer of 2018, Troy Cot-
trill and his family opened
Cottrill’s Landmark Art in Flo-
rence, SC, a custom frame-
shop and art gallery. He says
that while he knew it wasn’t

INDUSTRY WELCOMES A NEW
GENERATION OF OWNERS

THE INDEPENDENT NEWS SOURCE

QUOTE OF THE MONTH:
“Something to note about taking
great risk as entrepreneurs is 
that though difficult, there is
great hope in knowing that 
each day we are investing into
something that we own.”  

Benjamin Sullivan, page 16.

ARTEXPO NEW YORK,
[SOLO], AND [FOTO
SOLO] ON APRIL 4-7

The 41st annual Artexpo
New York, also featuring
[SOLO] and [FOTO SOLO],
will be held April 4-7 on 
Pier 90 in New York City.
Recently, structural con-
cerns by city inspectors
forced the four-day show 
to move from Pier 92 to the
newly renovated Pier 90 
located 100 yards away. 
Show preview on page 20. 

COPYRIGHT YEAR IN 
REVIEW 2018

In this month’s Legal 
Issues, Meaghan H. Kent
discusses some of the most
notable copyright law cases
in 2018 for the arts, as well
as an overview of copyright
law updates. Go to page 26.

ENTHUSIASTIC BUYERS
ATTEND SURTEX IN 
NEW YORK CITY

This year’s Surtex, co-
located with the National
Stationery Show and NY
NOW Winter Market in New
York City, moved to the end
of February (from May in
2018) and saw thousands
of attendees at the four-day
show. Many exhibitors
noted that buyers were 
enthusiastic about the mar-
ket and eager to see the
new trends in the licensing
industry. Go to page 22.

PPFA COMPETITION
WINNERS AWARDED

The winners of the 2018-19
PPFA International OPEN
and PRINT Framing Com-
petition were recently an-
nounced. Go to page 24.

continued on page 12

Click on advertisers’ 
Web addresses 

throughout the issue.

MAR19-Cover-PrimroseYellowWEB_Layout 1  4/1/19  12:31 PM  Page 1

www.framerica.com


FullPageAdTemplate_Layout 1  3/14/19  4:45 PM  Page 1

www.shimashanti.com


Alan Divers Art
(813) 254-5423

alandiversart@gmail.com
alandiversart.com

Leopard
Acrylic on canvas
32 by 60 inches

Alan Divers Art

Seeking gallery 
representation.
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“Somewhere on a Beach”  
by Thomas Arvid is a giclée 

on canvas, in an edition 
of 195, measuring 40 by 
30 inches, retailing for 

$1,950. Call Thomas Arvid 
Fine Art Inc. in Marietta, 
GA, at (770) 427-4110 or:
www.thomasarvid.com.

INSIDE THIS ISSUE

What’s Hot in
Open Editions

This month’s What’s Hot in
Open Editions features a va-
riety of the latest best selling
open edition prints, some
available as print-on-demand
images, and it includes con-
tact information as well.

Page 30

2019 WCAF Expo
Highlights

The Highlights page for the
2019 West Coast Art & Frame
Expo and National Conference
features some of the exhibitors
and events that were pictured
during the three-day event held
in Las Vegas recently.

Page 25

Eric Christensen’s
New Quadtych

Eric Christensen Fine Art &
Editions debuts “Season Fi-
nale” by Eric Christensen
comprised of four separate
images that can be placed in
any order to seamlessly cre-
ate different images.

Page 10

Industry Sees New
Wave of Owners

An influx of new gallery and
frameshop owners have en-
tered the industry of late and
bring with them updated
sensibilities such as embrac-
ing technology, social media,
and entrepreneurship.

Page 1

Gallery Lights:
Noteworthy Shows

Art galleries, their owners, di-
rectors, custom framers, staff,
clients, and collectors are fea-
tured celebrating show open-
ings where new work is deb-
uted, as well as various events
in this month’s Gallery Lights.

Page 29

Calendar: 
Industry Events

The Spring season brings
many industry shows includ-
ing Artexpo New York, Dallas
Art Fair, Art! Vancouver, Art
Market San Francisco, Frieze
New York, TEFAF New York
Spring, and Art Basel.

Page 28
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IN OUR OPINION

Call it mind over matter,
seeing the glass half
full, or simply being not

bright enough to know better.
One’s mental frame-of-mind
can make up for gaps in talent,
resources, and perceived op-
portunity. So often we lose
ourselves chasing the tangible
while missing pieces of the
puzzle that lead to success and
overlooking, perhaps, the most
important factor...attitude.

The worlds of business,
sports, and history are brim-
ming with tales of fortune and
success gained foremost by
the drive of an unyielding pos-
itive attitude. Coupled with
confidence and an energetic
approach, goals are reached,
kingdoms created, and tro-
phies won. The backdrop of
the art and framing market-
place is no different. The limits
of the transformational quality
of an attitude change are
boundless.

The internal dimension of 
a frameshop or gallery is the

quickest and most fertile
ground to plant the catalyst of
an improved attitude. A posi-
tive and pleasant point-of-view
has long been demonstrated
as a driver of enhanced pro-
ductivity across all business
functions. People simply act
and think better in a positive
environment. So, it’s logical to
expect a carry-over effect in
every facet of the business.
So why don’t more people af-
fect this change? Degree of
difficulty? Fear of change? Per-
haps because believing in a
better business, and life, is just
too hard for seasoned veter-
ans of the marketplace.

Maybe the impetus for an
attitude change should be in
the effect on the revenue line.
People like to do business with
pleasant upbeat individuals.
The positive persona of a
salesperson effects all clients
making a purchase decision. It
can increase sales volume, and
profitably. It’s magic and does-
n’t cost anything. So brighten
up and start selling.

ATTITUDE IS 
EVERYTHING

John Haffey
Publisher 
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Eric Christensen Fine Art & Editions Inc., San Jose, CA, de-
buts “Season Finale” by Eric Christensen, a limited edition
giclée quadtych comprised of four separate images featuring
the four seasons that can be placed in any order to seam-
lessly create different seasonal scenes. Available in three
sizes: 15 by 23 inches in an edition of 250 ($3,465), 20 by 30
inches in an edition of 125 ($5,120), and 24 by 38 inches in
an edition of 75 ($6,800), “Season Finale” can be framed,
but is best displayed gallery wrapped. “Eric has been wanting
to do a piece that mirrored what’s going on in wine country
throughout the year, and so he came up with ‘Season Finale’”
says David E. Sylvia, company president. For more informa-
tion, call (408) 445-1314 or: www.ericchristensenart.com.

Eric Christensen’s New Quadtych

“Season Finale” by Eric Christensen with Spring leading.

Deljou Art Group,
Atlanta, GA, has
signed mixed media
artist Srinjoy Gan-
gopadhyay and in-
troduces his ICON
collection of mixed
media on art board
with resin work
featuring reinter-
pretations of well-
known people. Orig-
inally from India,
Gangopadhyay
creates work in-
spired by Dada col-
lage, the internet
meme culture, col-
orful vinage Bolly-
wood billboards, and street and graffiti art. The retail price range
for his original work is $2,900 to $8,900. For more information,
call (800) 237-4638 or visit: www.deljouartgroup.com.

Deljou Signs Srinjoy Gangopadhyay

“Untitled” by Srinjoy Gangopadhyay is a
mixed media on art board with resin
measuring 36 by 36 inches.

Blue Gallery,
D e l r a y
Beach, FL,
and gallery
artist Marc
Lipp pre-
sented an
exhibition of
the artist’s
work and
donated one
of his paint-
ings to raise
money for
charity onboard the Windstar Surf cruise ship headed for the
Caribbean. The event and fundraiser was to benefit a chil-
dren’s school in Barbuda, a Caribbean island hit hard by Hur-
ricane Irma in 2017. Windstar matched the donation from the
sale of the painting and $5,000 was presented to the school
officials when the cruise ship anchored in Barbuda. Phone
Blue Gallery at (561) 265-0020 or visit: www.bluefineart.com.

Marc Lipp Painting Raises Funds

Smart Publishing’s Rami Rotkopf, right, is 
pictured with artist Marc Lipp during the
cruise ship exhibit and fundraiser.

Artist Tina Palmer,
Richmond, VA,
was featured in the
March 2019 edition
of Richmond mag-
azine as a notable
resident of the city.
“I moved to Rich-
mond almost two
years ago,” the
artist says. “My
husband and I
wanted to be near
the water and we
found a house we
loved on the
James River. I’m
still getting my feet
wet in the city’s art
community and I hope to have a couple of pop-up gallery shows
in the next year to test and see if I want my own gallery.” Some
of Palmer’s work is available in Chasen Galleries in Richmond.
Call (703) 798-1240 for more, or go to: www.tinapalmerart.com.

Tina Palmer Featured in Magazine

”Foxtrot” by Tina Palmer is an acrylic on
canvas measuring 48 by 48 inches and
retails for $5,200.
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Jean Marc Turner
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Mixed media oil painting 
on aluminum with 

fused glass and LED lighting

City Life

Colorful DaySpark in the Sky
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going to be easy, they were
committed to starting small
and building from there.
“Quite honestly, we went into
the first year really hoping to
bring in enough revenue to
‘keep the lights on,’”
he says. “We were
pleasantly surprised
to be able to turn a
slight profit by
month four and to
sustain this through
months five through
seven. We discov-
ered that while it is
important to have
the right equipment,
knowledge, and ma-
terials to execute
the business plan
associated with our
new frameshop and
gallery, it is as
equally important to
have a solid marketing plan.
You can offer the best prod-
ucts and services out there,
but if people don’t
know that you exist,
your life span as a
business will most
likely be short.”

Part of their suc-
cess is the ease at
which they embrace
technology, not just
in their marketing,
but also as a way to
get customers ex-
cited about their
services and prod-
ucts. Utilizing soft-
ware that offers “view it before
you buy it” technology” has
helped attract a younger
clientele. Mr. Cottrill says
that having various platforms
to market to new people has
not been an issue thanks to
social media, but finding the
right target audience can be
time consuming. 

“Even though our cus-

tomers have been instru-
mental in helping us commu-
nicate about our business to
other potential customers
within our area, we have re-
cently started to advertise
more through social media

and are also attempting to
partner with local businesses
by offering discounts to their

employees as part of their
benefits package.”

Mr. Cottrill and his wife
Melissa view the next step
of the business to be finding
ways to meet the demands
of their new customer base.
“As we look into year two,
we are hoping to expand the
gallery side of our business
so that we can display and

offer more artwork by many
of South Carolina’s amaz-
ingly talented artists, as well
as international artists. We
want to have a business
where we can meet any need
our customers have, whe-
ther it be unique artwork or
helping them create special
memories through framing.”  

Benjamin Sullivan, co-
owner with Angela and Ron
Cabrera of Emanate Gallery:
Art & Framing in South Lake
Tahoe, CA, says that when
they opened their doors in
February of 2018, the idea
was to be a part of a bur-
geoning local economy,
while also adding to its cul-
tural scene. “Though the
year was full of monumental
challenges it has also come
with some pretty profound
victories in our business de-
velopment, as well as in our
personal lives,” Mr. Sullivan
says. “We chose to launch

this business start-
up in a part of town
that has recently
been renovated and
is building traction in
our community. Be-
cause of this, we
feel that we are not
only working to start
a new business but
also working to draw
much-deserved at-
tention to a part of
town that has yet to
reach its full visibility
and potential.” 

Opening a new business
comes with its own chal-
lenges though. “As a new
launch, we have learned
many new skills, such as 
negotiating our own lease,
managing a commercial 
construction project, build-
ing a thriving client base, and

AFA GALLERY CLOSES 
IN NEW YORK AFTER 
35 YEARS

NEW YORK—AFA Gallery
has closed its doors after 35
years. Gallery owner Heidi
Leigh said the closure is the
result of industry trends, as
well as her decision to pursue
projects that promote art and
culture at Château Belcastel,
her medieval castle located in
Aveyron, France, that houses
several art galleries, a bed
and breakfast, and historical
events including tours and
concerts. “I will always treas-
ure the time we shared in our
New York location and the 
exhibitions with so many ex-
traordinary artists who have
come to define the unique
collection of AFA,” she says.
“Since making this decision
I’ve begun managing projects
for two established artists and
will book exhibitions for them
in the E.U. and in the U.S.”
Thirty-five years ago, AFA,
then named Animazing Fine
Art, was first located on West
Broadway, and specialized in
conceptual and traditional ani-
mation art. With the emer-
gence of CGI, Animazing
exhibited cartoon expression-
ism and illustration art by pop
icons, like Charles Schulz and
Dr. Seuss, along with original
illustration art by American
contemporary Masters. In
2012, the gallery’s SoHo
branch re-branded as AFA
Gallery and the artwork be-
came focused on living con-
temporary surrealists whose
work was edgy and masterful.
Through the years, Ms. Leigh
has owned and operated a
dozen galleries across the
U.S. AFA and Animazing co-
existed from 2013 through
2016. The company split in
2017 and the Las Vegas Ani-
mazing Gallery is still in oper-
ation. For more information
on Château Belcastel, visit
the website at: www.
chateaubelcastel.com.
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NEW OWNERS ENTER THE INDUSTRY

Cottrill’s Landmark Art opened in 2018 and is
located in Florence, SC.

Framed On Main, located in Ashtab-
ula, OH, is a 40-year-old business
and in 2017, a new owner took over.

continue on page 14

continued from page 1

MAR19-CoverStory-pg1_Layout 1  3/29/19  12:06 PM  Page 1



FullPageAdTemplate_Layout 1  12/17/18  11:13 AM  Page 1

www.adcfineart.com


learning how to effectively
market,” he says. 

“Perhaps our most costly
learning curve has been de-
termining successful market-
ing efforts. After spending
marketing dollars on ineffec-
tive platforms and unmet 
expectations, trying to impl-
ement a strong marketing
strategy to see gainful 
return continues to be our
objective.”

Some hurdles, Mr. Sulli-
van says, has been finding
the right POS software—
one that manages financial
stability while the business
expands, as well as making
strategic decisions on equip-
ment purchases and other
upgrades. “We question, at
what point do we feel like we
have enough of a steady
client base to make large in-
vestments into the busi-
ness? Making money, costs
money, and man-
aging our liquidity
versus capital has
proved to be a
delicate dance.
With the incredi-
ble demands that
year-one puts on
a small business,
we have had little
time to get a 
bigger picture of
where our indus-
try is headed na-
tionally.” 

Framed On Main, located
in downtown Ashtabula, OH,
had been an established
business for many years be-
fore new owner Chris DiGia-
como took it over in May of
2017 and moved it’s location
in town. For him, the chal-
lenges became getting the
word out on the move, bring-
ing in new clientele, while
also retaining the collector

base that had been built up
over the years. “We were
lucky enough to have had a
successful first year and
what we discovered was the

love and support Ashtabula
has for the arts,” Mr. DiGia-
como says. “With the cor-

rect amount of marketing 
we were able to get the
word out.” 

He also notes that net-
working with other busi-
nesses, talking to dist-
ributors and sales represen-
tatives, and staying up-to-
date on trends via the
Internet have all helped to
keep him ahead of the

game. “Getting advice from
our distributors, such as Lar-
son Juhl, has helped in many
ways like directing us to re-
sources available on the Inter-

net and answering
any questions that 
I may have about 
the industry. They’ve
also informed me of
what other shops
are doing to bring
customers in.”

In September of
2018, Sibyl Alleyne
opened Indigo Art
and Frame Shop in
Flower Mound, TX,
a community that
she has lived in for
15 years. She no-
ticed that people in
her area appreciated
local shops and
were eager to sup-
port those in their
own community.
“Our mission is to

help meet the need for qual-
ity custom framing options
and art outside of the Big

Box format,” she
says. “Our cus-
tomers are seeking
both an experience
and personal serv-
ice. Unfortunately,
‘Mom and Pop’
shops are becom-
ing very rare
today.”

Consistent cus-
tomer flow has
been a challenge
for Ms. Alleyne, as
she works out the

best ways to keep people
excited about her business.
“So far, our primary struggle
has been determining the
key to establishing consis-
tent customer flow. We have
been experiencing peaks
and valleys which make it
difficult to plan and project
operations. Social media has

FLINN GALLERY’S 
90TH ANNIVERSARY

GREENWICH, CT—The Flinn
Gallery, a non-profit, educa-
tion-oriented exhibition space
that attracts close to 10,000
visitors annually, is celebrating
90 years. The 2019 anniver-
sary season of the gallery will
feature exhibits that take a
contemporary look at tradi-
tional themes. Located on the
second floor of the Greenwich
Library, the gallery creates
original exhibits with local 
and national artists who offer a
multitude of different art experi-
ences. “The future of the Flinn
is in the hands of the next gen-
eration of art-loving volunteers
who care deeply about the
Greenwich Library and the
people in the community,” says
committee chair Lillian Tung
Lum. “Through art and volun-
teering, the Flinn has estab-
lished itself as a cultural
magnet that brings artists and
viewers together.” The Gallery
Committee, comprised of over
50 volunteers, curates six exhi-
bitions a year from September
through June. The gallery also
runs a lecture series through-
out the year. Upcoming lec-
tures include one from British
artist and filmmaker Brian
Catling and one from program
director of art, law and busi-
ness at Christie’s Education In-
stitute, Noah Kupferman.
Shown is a piece of art from
the gallery by Lori Glavin, “Col-
lapse Into Blue,” a collage on
paper measuring 64 by 55
inches. Phone (203) 622-7947
or go to: www.flinngallery.com.
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NEW BUSINESS OWNERS
continued from page 12

Emanate Gallery: Art & Framing opened in 2018 and
is located in South Lake Tahoe, CA.

Indigo Art and Frame Shop opened 
in 2018 and is located in the North
Dallas area of Flower Mound, TX.

continue on page 16
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been our friend and we have
a large network of followers.
In an effort to minimize the
slow times, we stay in con-
stant contact with them and
try to come up with new and
exciting ways to involve
them in ongoing events at
the gallery.”

Ms. Alleyne has also
found that it’s not just
younger people that respond
to social media, but also
their parents and beyond.
“Much to my surprise, older
people are also very active
on social media. I would say
our average customer is 30
to 60 years old and predom-
inately female. Quite a few
of our customers have re-
tired, or left the workforce
and are pursuing their pas-
sion. The kids are grown up
and they finally have the 
time and the money. This
shows us that we must re-
member to never underesti-
mate a potential customer in
our marketing.”

Industry trends and
strategies are also important
to Ms. Alleyne. “We are in
communication with our 
vendors and they are very
supportive and instrumental
in keeping us current,” she
says. “They share innovative
and exciting product lau-
nches with us, as well as
helping us with advice and
resources when we en-
counter an issue or problem.
Because we are so new,
whenever we find ourselves
with a dilemma, we immedi-
ately reach out to vendors
and similar businesses in the
industry for advice and as-
sistance. 

“We have found that peo-
ple in the art industry want to
help each other survive be-
cause of our shared love of

art and the desire to ensure
it remains an integral part of
society.”

In 2017, Monica Ormes
took over Sheldon’s Custom
Framing in Ephrata, PA. “It
was both exciting and terri-
fying at the same time,” she
says. “I had been the framer
for Sheldon’s for almost 13
years before I bought the
shop, so I had a bit of an
upper hand in regards to ex-

perience. But that being
said, it opened whole new
world on the actual business
end of things. The first year
taught me a lot about taking
over a 40-year-old business
and making it my own with-
out changing the integrity
and vision that the original
owners had created.”

What she learned was to
have balance. “It took me a
while to find my way as far
as being the framer and a
business owner at the same
time. It’s a huge undertaking
and I’m not certain I was ex-
pecting all of the behind the
scenes work that it takes to
keep a business going. Now
I do my best to designate a
portion of my time to just the
business side of things.” 

To do so, Ms. Ormes
brought in another employee

to keep up on the workload.
To stay ahead of trends and
industry news, Ms. Ormes
looks to trade magazines, as
well as the websites of com-
panies like Tru Vue where
tips, trends, and techniques
are shared. 

One time consuming as-
pect of bridging an estab-
lished business with the
sensibilities of today’s busi-
ness world, is finding a 

way for them to
work together.
“We have been
working tirelessly
for the last few
months to build
our website,”
Ms. Ormes says.
“We are currently
in the process of
adding our huge
library of art and
handmade fine
jewelry to it and
it has been quite
a project. We
know that it will be
worth it though
when it’s all in one

place on the Internet.”

Mr. Sullivan of Emanate
Gallery says that, even with
all of the risks and hard
work, building a business 
on something that you love
makes it worth it. “Some-
thing to note about taking
great risk and following 
our dreams as entrepre-
neurs is that though difficult
at first, there is great hope 
in knowing that each day 
we are investing into some-
thing that we own. To ac-
knowledge that this year 
has been the richest year 
of learning for all of us, is 
an understatement. As we
grow as a business, we 
are also excited to see our
artists succeed.”

Koleen Kaffan is Editor in
Chief of Art World News.

ARATA FINE ART 
RELOCATES FROM SAN
FRANCISCO TO BENICIA 

BENICIA, CA—Arata Fine
Art Gallery has returned 
after a seven year hiatus 
and re-opened in the flourish-
ing downtown Benicia art
scene, after being previously
located from 2009 to 2012 in
San Francisco’s North Beach
neighborhood. The new loca-
tion is 637 First Street, and
the grand opening was held 
in January. Owned and oper-
ated by Geraldine “Geri” 
Arata Pruett and John Pruett,
the gallery joins 11 other art
galleries already located on
First Street. Arata represents
the work of 25 selected artists
from Benicia and the greater
Bay Area and features paint-
ings, sculpture, photography,
and jewelry. These 25 
artists will have featured 
solo shows over the next two
years. Shown is “One-Eyed
Jack” an acrylic painting by
gallery artist Richard Rico.
While the owners loved their
gallery in San Francisco’s
North Beach district, most
people that visited the area
were there to eat and drink,
making it not conducive to 
retail sales. “There was a 
real sense of community and
rich history in San Francisco,”
Ms. Arata says. “We were
looking for an area that had
the same sense of community
and Benicia has not disap-
pointed us.” For further 
information on Arata Fine 
Art Gallery and their new 
location, phone (707) 297-
6151, or visit the website 
located at: www.aratafineart
gallery.com.
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NEW BUSINESS OWNERS
continued from page 14

A new owner took over Sheldon’s 
Custom Framing in Ephrata, PA, in 2017.
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The 41st annual Artexpo New
York held Thursday, April 4th
to Sunday, April 7th has relo-
cated to Pier 90 in New York
City, from its previous loca-
tion, Pier 92, and will feature
Artexpo’s main gallery,
[SOLO], [FOTO SOLO], and
the Rising Artist Gallery. The
move is the result of a recent
city inspection revealing that
two of the West Side piers
that previously housed the
event were determined to be
structurally unsound. 

“Due to the move to Pier
90, space is significantly re-
duced this year,” says Linda
Mariano, managing director 
of marketing for Redwood
Media Group, owner and 
producer of the show. “We
will have just under 300 ex-
hibitors from 28 countries in-
cluding galleries, art pub-
lishers, and artists all show-
casing the work of about
1,000 artists.” Attendee to-
tals are expected to hit
35,000 over the four-day
event, with more than 5,000
being trade. “Nothing, other
than the floor plan configura-
tion, will be different with this
year’s show though,” Ms.
Mariano says. “All of the
other usual sections will be
present. Programming, in-

cluding Meet the Artist ses-
sions and live demonstrations,
the Topics & Trends Education
Program, and the Spotlight
Program, are also all in place.”

New to this year’s show is
the Platinum Pavilion featuring
major gallery and art dealer

booths. Ms Mariano says
that Artexpo is “still the
place to see the newest
collections from estab-
lished galleries and artists,
to discover emerging and
on-trend artists, to lock in
new works from estab-
lished galleries and
artists, and to learn in-
dustry trends and tips
and meet experts in vari-
ous art industry
specialties.” 

Returning to
this year’s show
after a five-year
hiatus are Deljou

Art Group. Also fea-
tured will be new col-
lections from returning
exhibitors such as
JBIS Art, Anna Art
Publishing, Smart
Publishing, Mattson’s
Fine Art, Artblend,
and Agora Gallery. 

The curatorial
theme for 2019’s Art-
expo New York is [TRANS-
FORM]—examining the power
of art, how it challenges the
status quo, changes our per-
ceptions, and pushes us to
see ourselves and others
from a new perspective. The
[SOLO] section highlights 
established and independent
emerging artists and [FOTO
SOLO] features fine art pho-

tography from abstract, con-
temporary and realist photog-
raphers. 

The schedule of interactive
and educational pro-
gramming includes 
a series of Topics 
& Trends seminars,
moderated panel dis-
cussions, and Art
Talks all taking place

in the show’s main Education
Pavilion. Subjects and themes
include Trending In Today’s Art
World, Success Secrets of
Amazing Fine Art Photogra-
phers, Copyright and Trade-
mark Law, Origins of Insp-
iration, Art Licensing, and
Media Transections & Contem-
porary Photography Influences.

The annual Opening Night
Reception will take place from
4 p.m. to 8 p.m. on Friday,
April 5. Tickets for the Open-

ing Night Reception are priced
at $25. General admission
tickets for Artexpo New York
are $20 a day and a multi-day
pass that includes access to
all three shows from Friday,
April 5, to Sunday, April 7, is
$40. Thursday, April 4, is the
only trade-only day. For more
information go to the website
at: www.artexponewyork.com.

PPFA MEMBER JOSEPH
DELLERT EARNS MASTER
CERTIFIED PICTURE
FRAMER DESIGNATION

SAN FRANCISCO—Joseph
Dellert, owner of Artisans 
of San Francisco, is the lat-
est member of the Profes-
sional Picture Framers
Association (PPFA) to be
awarded as a Master Certified
Picture Framer (MCPF).
Dellert has been a member 
of the PPFA for 20 years, 
and with this new designation,
joins some 70 other MCPFs
worldwide. In 1999, he 
became a Certified Picture
Framer (CPF). At this year’s
PPFA Convention in Las
Vegas, hosted by the West
Coast Art & Frame Expo, 
Mr. Dellert submitted four
framed items using high
preservation standards. 
The items were canvas art, 
a photograph of San Fran-
cisco, needle art, and a 
3-dimensional shadowbox
with a baseball theme. The
MCPF examiners would 
then take apart the items for
scoring. Many of Mr. Dellert’s
custom framing projects at 
his shop include custom built
shadowboxes, family photos,
prints, posters, custom 
mirrors, artwork, and more.
He also offers home services.
“To be able to present a 
framing option that will 
endure the ages and make
the art standout has always
driven my design sense,” 
he says. Mr. Dellert bought
Artisans of San Francisco in
1998, and was the fifth owner
of the business that first
opened in 1947. Recently, 
the business moved to a 
new location at 2549 Irving
Street in the Sunset district 
of San Francisco. For more
information on Artisans of
San Francisco, call (415) 
921-0456 or go to: www.
artisansofsf.com. To reach 
the PPFA, visit the website 
at: www.ppfa.com.
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ARTEXPO NEW YORK MOVES TO PIER 90

“Soleil et Lavande” by Samir Sammoun
from Sammoun Fine Art, Quebec. Visit:
www.sammoun.com.

“Warhol Troupe” by Craig Alan is
available from Deljou Art Group,
Atlanta. Phone (800) 237-4638 or
visit: www.deljouartgroup.com.

MAR19-News-ArtexpoNY_Layout 1  3/29/19  12:40 PM  Page 1



ART WORLD NEWS PAGE 21

HalfPageStacked_Layout 1  3/29/19  1:42 PM  Page 1

www.podexchange.com
www.peasepedestals.com


This year’s Surtex, co-located
with the National Stationery
Show and the NY NOW win-
ter Market at the Javits Cen-
ter in New York City featured
work of some 1,000 profes-
sional artists from 200 artists/
agents/licensor exhibitors to
its four-day show. Normally
held in May, the show moved
to February. This change for
some on the art publishing
side meant it was a quick trip
to New York from the West
Coast Art & Frame Expo in
Las Vegas that ended a few
days before Surtex began. 

Anita Petersen of Wild
Apple made the trip from one
show to the next, bringing
more than 500 new images
with her. “We presented both
our January and February

2019 collections, and the
February collection was liter-
ally completed the Friday be-
fore the show. Therefore, the
books had never been seen
before,” she said. “Our trend
was ‘Country Christmas,’ a
look we think is going to be a
hit for Christmas 2019.” Ms.
Petersen also taught a class
during the show called What
the BLEEP is Art Licensing
(And Why Retailers Should
Care). “Art Licensing can be
a complicated business. Our
goal was to talk about how

important art licensing is to
product development in home
décor and how the work we
do impacts what retail buyers
will be purchasing down the

road. The audience had a
great time and asked lots of
questions.”  

Lonnie Lemco of World Art
Group was encouraged by
the enthusiasm, as well as the
crossover of attendees to all
three shows. “It was better
than expected,” he said. “We
had several dozen appoint-
ments, so it was
great to see our reg-
ular customers. We
also met lots of new
customers—some of
which were attending
or exhibiting at NY
NOW. The timing
was challenging as it
followed several other
shows that we walk,
and/or exhibit, includ-
ing Heimtextil, the
WCAF Expo, and
World Market in Las
Vegas.”

Seham Marchese of PI
Creative said that she wasn’t
sure what to expect. “Surtex
was a crapshoot for us. With
the new dates and bad weather
we were not expecting much.
Taking this into consideration
we were pleased with the re-
sults. The attendees were a

mix of both new and old clients.
Although the timing of the show
was different from last year,
we were surprised at the num-
ber of wall décor buyers that

attended the show.”

Jan Weiss of Image
Conscious said that
new contacts were
made and many atten-
dees were drawn to
their imagery with 
animals, as well as
the company’s some-
what quirky and unique
images. “By moving
the show up to Febru-
ary in conjunction with
NYNOW, I feel that it

helped increase attendance
and foot traffic with a good
mix of the industry,” she said.

At the Galaxy of Graphics
Licensing booth, Jon Fader
noticed that as the industry
evolves, buying habits at the
show have changed. “We have
been exhibiting at Surtex for
about 15 years and notice that

on the licensing side (not the
flat fee sale side) customers
don’t really commit on the spot
to a deal,” he said. Next year’s
Surtex will take place Febru-
ary 2 to 5, 2020, at the Javits
Center and will again be co-lo-
cated with the National Sta-
tionery Show and the NY NOW
show. Visit: www.surtex.com.

FRAMERICA INTRODUCES
CHALKED COLLECTION
WITH WOOD TONE FINISHES

YAPHANK, NY—Framerica’s
new Chalked Collection fea-
tures wood tone finishes that
are cerused to accentuate 
the graining. “Cerusing was
invented hundreds of years
ago to draw out the detail 
and character of wood
grains,” notes Josh Eichner,
executive vice president. 
“The technique created a
beautiful ‘chalk’ effect, which
is where the collection gets 
its name.” Available in five
colors, Chalked’s profiles
range up to 3 inches. For 
further information, telephone 
(800) 372-6422 or visit the
website located at: www.
framerica.com.

LARSON-JUHL EXPANDS
LANCASTER COLLECTION
WITH LANCASTER II

NORCROSS, GA—Larson-
Juhl has extended its 
Lancaster I collection with 
a modern, refined look called
Lancaster II. With a tighter
wood grain finish and stack-
able profile, Lancaster II has
three modern profiles ranging
from 13/16 to 1 1/8 inches
wide. For further information,
call (800) 438-5031 or visit
the company’s website lo-
cated at: www.larsonjuhl.com.
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ENTHUSIASTIC BUYERS ATTEND SURTEX

Shown at the World Art Group booth
are, from left, Freddy Clark, Grace
Popp, Jennifer Goldberger , and 
Natalie Sizemore.

Taking a quick break at the Wild Apple
booth are, from left, Shawn Harned,
Jess Aiken, and Clair Hunt.

At the PI Creative booth 
are, from left, Katrina
George, Seham Marchese,
and Fredi Claproth.
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PPFA COMPETITION WINNERS

The winners of the 2018-19
Professional Picture Framers
Association (PPFA) Interna-
tional OPEN and PRINT Fram-
ing Competition were recently
announced during the
West Coast Art & Frame
Expo in Las Vegas. The
entries, were displayed
near the PPFA booth
and winners were an-
nounced during a recep-
tion, emceed by Robin
Gentry, MCPF, chair of
the Competition Board;
and Valerie Becker,
MCPF, incoming chair.
“The competition this
year went very well, 
in that we had good 
participation with a lot 
of unique framing con-
cepts,” Ms. Becker said. 

In the PRINT category
where custom framers had to
frame a digitally printed can-
vas titled “Waterfront I” by
James Burghardt, provided
and printed by Studio EL,
Emeryville, CA; first place was
awarded to Joseph Boutell
co-owner of Pasadena, CA-
based Source on Lake. “We
used the artwork as our inspi-
ration,” he said. “The piece has
a very urban feel and is made
up entirely of geometric squ-
ares, so we created a frame
that also had a similar feeling.
Using raw wood, the frame
was finished and textured 
to look like oxidized/rusted
metal.” Made by hand, the
frame consisted of 1/4-inch
maple wood strips. To hold the
canvas, a beveled float frame

with the sides beveled inward
to disappear was constructed
so that the image appeared to
float in the middle. Interior float
frames and cross bars were

cut with lap joints and then
glued and pinned. The exterior
frame was vised and then V-
nailed. The top frame (to cre-
ate the lip),
was placed to
have steps at
the back of
the frame, and
was vised,
glued, and pin-
ned to the
top of the ex-
terior frame.
Glazing was
Tru Vue’s Optium Museum
Acrylic.

Other winners included:
2nd Place: Deborah Hill, MCPF
and Dean Cardenas, Art Incor-
porated, San Antonio, TX.
3rd Place: Sarah Beckett,
MCPF, SB Framing Gallery,
Milwaukee, WI.

Honorable Mention: JM Gallo,
ASAP Moulding, Canoga
Park, CA.
First Time High Point Entry:
Rachel Oleson, Art Heads
Commercial Art and Framing,
Sherwood, OR.
Judges Award sponsored
Frame Ready by Adatasol:
Paula Digati and Renate 
Eschmann, Color Wheel,
McLean, VA.
Berkman Award: Andrew Web-
ster, Master Framers, Saint
Paul, MN.
Popular Choice, sponsored
by Picture Framing Magazine:
Christine Hasenhundl, Hako-
Oja Studio; Wainwright, Al-
berta, Canada. 

In the OPEN category, par-
ticipants could frame anything
that they wanted. First place
was awarded to Sarah Beck-
ett, MCPF, of SB Framing

Gallery, Milwaukee WI. Ms.
Beckett also took home
awards for First Time High
Point Entry, and Judges Award
sponsored by Frank’s Fabrics.
“I had entered three other
times in the PRINT category,
though this is my first entry in
the OPEN Competition,” she
said. “Winning this year was

an honor. Validation from my
peers that my design and
quality of picture framing adds
to my growth as a framer.”

Ms. Beckett framed some
photographs of an eclipse
taken on her vacation. “I wan-
ted to highlight the photos and
subtly tell a story. By creating
a star chart in the matting with
beading, I believe I accom-
plished that without taking
away from the images.” The
framing was created using
Bella Moulding and fabric
from Frank’s Fabrics that were
adhered to 8-ply Crescent
Rag board with aid of Ms.
Beckett’s Valiani CMC. Glaz-
ing was Tru Vue’s Optium 
Museum Acrylic.”

Other winners included:
2nd Place: Christine Hasen-
hundl, Hako-Oja Studios;

Wainwright, Alberta,
Canada.
3rd Place: Janine
Buechner, MCPF,
Artist Guild LLC,
Sturgeon Bay, WI.
Honorable Mention
and Judges Award
sponsored by Ver-
mont Hardwoods:
Sue Davis, CPF,

Master Framers, St. Paul, MN.
Popular Choice, sponsored
by Picture Framing Magazine:
Julie Marcoux and Alain Vi-
gneault, Galerie d’Art Vigneault;
Repentigny, Quebec, Canada.

For details on the 2019-20
Competition, visit the website
located at: www.ppfa.com.

CREATIVITY REIGNS AT THE 2018-19 COMPETITION

Sarah Beckett’s winning OPEN Competition submission.

Joseph Boutell’s winning PRINT
Competition submission.
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2019 WCAF EXPO HIGHLIGHTS

Pictured at the Image Conscious booth are, from left, key 
accounts manager John Munnerlyn and president George 
Leeson along with some of the new releases presented so that
customers could touch the art to feel the different textures.

At the World Art Group booth, co-owner Lonnie Lemco, 
fifth from the right, is pictured with his whole team in front 
of some of their more than 1,000 images that they debuted
during the WCAF Expo.

At the Michelangelo Moulding booth, co-owner Charles
Galazzo, center, is flanked by, from left, sales director – U.S.
Lyn Harris and Florida sales associate Paco Guaida where
two new barnwood mouldings (429 and 430) were debuted.

Armed with a database of more than 1,100 new images by
artists such as Katie Doucette and Jennifer Pugh are Sage-
brush Fine Art president and co-owner Michael Singleton and
sales manager Pansy Winterburn.

West Coast Art & Frame Expo trade show director Deborah
Salmon and director of trade show marketing Bruce Gherman
celebrate during the show’s 20th anniversary cocktail recep-
tion held on the first night of the three-day tradeshow.

Wild Apple co-owner John Chester, center, is pictured with,
from left, director of marketing Anita Petersen, and director 
of sales Shawn Harned, at the company’s booth where some
300 new images were on display.
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LEGAL ISSUES

by Meaghan H. Kent
2018 was a busy
and eventful year
for copyright law.
This article will pro-
vide you with a
high level overview
of the copyright
law updates most
relevant for those
in the arts, includ-
ing: registration,
fair use, and graffiti
art. Feel free to call
or send me an e-mail if you
want to discuss any of these
cases in more detail.

Registration or Appli-
cation Requirement for
Litigation: For many
years, there has been a 
split among the courts as 
to whether registration is 
required for filing copyright
infringement litigation or
whether a pending applica-
tion for registration is suffi-
cient. The Supreme Court
has accepted certiorari to
resolve this split. Fourth Es-
tate Public Benefit Corp. v.
Wall-Street.com LLC, 138
S. Ct. 2707 (2018), inter-
preting 17 U.S.C. § 411(a).
The briefing is complete,
with the positions largely fo-
cused on statutory interpre-
tation of language in the
Copyright Act. The Argu-
ment was scheduled for 
January 8, 2019, and we can
expect an Opinion in the
spring. Whatever the result,
regular registration of works
is recommended because 
of the additional benefits 

of the ability to collect attor-
neys’ fees and
statutory damages
if registered before
an infringement 
occurs. 

Fair Use: Fair
use is a defense 
to copyright in-
fringement and the
Copyright Act lays
out four factors to
be considered in

evaluating whether a particu-
lar use is a fair use. How-
ever, fair use is by its nature
fact-specific, subjective, and

unpredictable. Often, how-
ever, courts tend to follow
trends and currently the
trend appears to be that
courts have begun to move
away from the prior broad
application of the fair use
doctrine, instead adhering to
a stricter view of what is
transformative. 

As such, they are placing
more emphasis on whether
the use is commercial, nar-
rowing how much of a work
can be “fairly used,” and 
focusing on whether the

uses will leave the original
work’s primary and second-
ary markets intact. 

Here are a handful of 
examples from 2018:

• Otto v. Hearst Communs.,
Inc., 2018 U.S. Dist.
LEXIS 208698 (S.D.N.Y.
Dec. 10, 2018): Plaintiff
Otto, the “guy with an
iPhone” who snapped a
photo of President Trump
crashing a wedding, sued
Hearst Communications,
and other media outlets,
for publishing his shot on

Esquire.com without his
permission. The court re-
jected fair use, focusing
on the commercial use of
the photograph: “It would
be antithetical to the pur-
poses of copyright pro-
tection to allow media
companies to steal per-
sonal images and benefit
from the fair use defen-
dant by simply inserting
the photo in an article
which only recites factual
information.” Id. at *10.

• Davidson v. The United

States, No. 13-942C,
2018 U.S. Claims LEXIS
801 (Fed. Cl. June 29,
2018): Plaintiff, the sculp-
tor of the replica Lady 
Liberty statue in Las
Vegas, sued the U.S.
Postal Service for unau-
thorized use of a photo-
graph of his statue on a
stamp commemorating
the Statue of Liberty. The
court rejected fair use, 
focusing on the commer-
cial nature of the infringing
use, and awarded plaintiff
over $3.5 million: “The
Postal Service’s use of
the image on its ‘ship of
the line’ or workhorse
stamp, printing billions of
copies and selling them 
to the public as part of 
a business enterprise—
whether for use to send
mail or to be retained 
in collections—so over-
whelmingly favors a find-
ing of infringement that no
fair use can be found.” 

• Oracle America, Inc. v.
Google, Inc., 886 F.3d
1179 (Fed. Cir. 2018):
Google’s use of about
10,000 lines of Oracle’s
Java software, the declar-
ing code and SSO in 
37 API packages, was
found not to be fair 
use. The court focused 
on the commercial nature
of Google’s use, specifi-
cally that the company
made billions from its use of

COPYRIGHT YEAR IN REVIEW 2018

continued on page 27

Courts have begun to move away 
from the prior broad application of 

the fair use doctrine, instead 
adhering to a stricter view of 

what is transformative.

Meaghan H. Kent.
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Java in its Android sys-
tems and found that the
use was not transforma-
tive because “taking only
select passages of a
copyrighted work is, by 
itself, not transformative”
and it was not a truly
“new context.” Oracle,
886 F.3d at 1200. In addi-
tion, the court found that
Google had caused actual
and potential market harm
to Oracle and its license
market. 

•  Fox News Network, LLC
v. TVEyes, Inc., 883 F.3d
169 (2d Cir. 2018): De-
fendant TVEyes is a
media company whose
clients pay a monthly
membership fee that al-
lows them to find, view,
download, archive, and
share via e-mail, media
content from various out-
lets. TVEyes records and
compiles broadcasts and
allows clients to search
for, watch, archive, down-
load, and e-mail to others
up to ten-minute video
clips of the selected seg-
ments. Focusing on the
commercial nature of 
the use, the court found
that there was no fair use
as TVEyes was depriving
plaintiff Fox of intended 
license revenue. 

•  Philpot v. Media Research
Ctr. Inc., 279 F. Supp. 3d
708 (E.D. Va. 2018):
Plaintiff Philpot photo-
graphs musical artists in

concert and posts the pic-
tures on websites like
Wikimedia, where the im-
ages are available for 
use subject to a Creative
Commons attribution li-
cense. This type of li-
cense requires only that
licensees identify Philpot
as author of the photo-
graphs. Media Research
Center used Philpot’s
photos in connection with
articles and did not attrib-
ute the images to Philpot.
The court found fair use,

focusing on the minimal
commercial harm (lack of
significant profits and lack
of a license market) and
determined that the use
was transformative be-
cause the purpose in
using the photos (identify-
ing the celebrities as 
pro-life or as senatorial
candidates) was distinct
from Philpot’s purpose in
taking the photographs.  

Enforcement of Grafitti
Art: Graffiti art is protected
by copyright as an original
work fixed in a tangible
means of expression, and
enforcement for unautho-
rized use of graffiti art has
dramatically increased this
year: 

• Revok v. H&M: After re-
ceiving a cease and desist
letter for using Revok’s
art in an advertisement,
H&M sued Revok in a de-
claratory judgment action.
The resultant public rela-
tions backlash caused
H&M to dismiss the case.

•  SMASH 137 v. GM: GM
was sued by graffiti artist
Adrian Falkner, better
known by his pseudonym
SMASH 137, for use of
an outdoor mural in its

marketing campaign for
its Cadillac XT5. Falkner v.
GM et al., Case No. 18-
cv-00549 (CD Cal, Jan.
22. 2018). GM argued
that the use was permit-
ted under the architec-
tural works exception that
the mural was incorpo-
rated into the building. On
September 17, 2018, the
court rejected GM’s 
arguments, determining
that 17 U.S.C. §120(a),
which allows, among
other things, photographs
of architectural works,
does not limit the copy-
right protection of the wall
mural. More specifically,
for 17 U.S.C. §120(a) to
apply to a work that is 
not itself an architectural

work, the work must be
“part of” an architectural
work, and while the park-
ing garage was an archi-
tectural work, the mural
was not “part of” the
garage because there
was a lack of any relevant
connection between the
mural and the garage. 

•  Pieper, Krützmann et al. v.
Toyota: On December 8,
2018, a similar case was
filed by five “well-known
street artists” asserting
that Toyota infringed 
their copyrights for use 
of their murals in ads 
for its 2019 Lexus UX, 
according to the com-
plaint. Telmo Pieper, Emile
Krützmann, Aaron Martin,
Cara To, and Andrew
Schoultz, v. Toyota Motor
Sales, U.S.A., Southern
District of New York. 

Meaghan Kent is a partner
at Venable LLP, a national
law firm with offices in
Washington, DC; New York,
Los Angeles, San Francisco,
Baltimore, Delaware, Mary-
land, and Virginia. It is a 
general practice firm with 
approximately 800 attor-
neys. Ms. Kent is based 
in DC and specializes in 
intellectual property, includ-
ing copyright, trademark, 
licensing (litigation and
transactional), and related
matters. She regularly works
with artists and is outside
general counsel to the Art
Copyright Coalition. For fur-
ther information, she can 
be reached by e-mail at:
mhkent@venable.com.

Enforcement for unauthorized 
use of graffiti art dramatically 

increased in 2018.

LEGAL ISSUES
continued from page 26
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CALENDAR

NEW ART

April 4 –7: The Photography
Show, Pier 94, New York.
Presented by the Association
of International Photography
Art Dealers (AIPAD). Visit:
www.aipadshow.com.

April 4 –7: Artexpo New
York, [SOLO], and [FOTO
SOLO], Pier 90, New York
City. Produced by Redwood
Media Group. For more in-
formation, go to the website:
www.artexponewyork.com
or send an e-mail: info@red
woodmg.com.

April 6–10: International
Home Furnishings Market,
High Point, NC. Visit: www.
highpointmarket.org for de-
tails or call (800) 874-6492. 

April 11 –14: Dallas Art 
Fair at the Fashion Industry
Gallery, 1807 Ross Ave., Dal-
las. Produced by the Dallas
Art Fair Team. For details, 
e-mail: kelly@dallasartfair.com
or: www.dallasartfair.com.

April 25–28: Art! Vancou-
ver, Vancouver Convention
Center. Presented by Van-
couver Visual Art Foundation.
Visit: www.artvancouver.net
for more details.

April 25 –28: Art Market
San Francisco, Fort Mason
Center, San Francisco. Pro-
duced by Art Market Produc-
tions. For further information,
visit the website at: www.art
marketsf.com.

April 26–28: StartUp Art
Fair San Francisco, Hotel Del
Sol, 3100 Webster Street,
San Francisco. For details,
visit: www.startupartfair.com.

May 1–5: Superfine! 459
West 14th St., Meatpacking
District, New York. For de-
tails: www.superfine.world.

May 2–5: Art New York,
Pier 94, New York City. Pro-
duced by Art Miami LLC. For
more information, visit: www.
artnyfair.com or call (800)
376-5850.

May 2–5: Context New
York, Pier 94, New York. Pro-
duced by Art Miami LLC. Call
(305) 517-7977 for details, or

visit: www.contextnyfair.com.

May 2–5: Frieze New York,
Randall’s Island Park, New
York. Use East 35th St.
Frieze ferry. For fair and travel
information, visit the website:
www.frieze.com.

May 3–7: TEFAF New York
Spring, Park Avenue Armory,
between 66th and 67th Sts.,
New York. Produced by
TEFAF Maastricht. For further
information, visit the website
at: www.tefaf.com.

June 13–16: Art Basel at
Messe Basel in Basel, Switz-
erland. For more information,
visit Art Basel’s website lo-
cated at: www.artbasel.com.

The Letter Study
Swan King In-
t e r n a t i o n a l ,
Montara, CA,
p r e s e n t s
M i c h a e l
Parkes’ “The
Letter Study,”
a masterwork
on canvas in an
edition of 25.
The image size
is 23 by 28
inches, retail-
ing for $1,750.
Call (650) 455-
9932 or go to:
www.theworld
o f m i c h a e l
parkes.com.

Water Bearer
A r t i s t
S h i m a
Shanti, San
Diego, CA,
d e b u t s
“ W a t e r
Bearer” an
encaustic
p a i n t i n g
measuring
18 by 18
inches, un-
f r a m e d
($2,200),
and framed
with a 5-
inch white
linen and silver frame ($3,200). For more details, call (619) 920-
1954 or visit the website located at: www.shimashanti.com.
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GALLERY LIGHTS

Lyons Wier Gallery director Deanne Shashoua, right, is 
pictured with artist Chelsea Gibson during the opening of 
the artist’s show, My Kitchen Table featuring her new work, 
including “Grabbing the Salt,” oil on panel, shown. 

Artists, from left, Aja Johnson and Paul Theriault are shown 
in front some of the work from their two-person show,
FOUND/KEPT/GIVEN, part of Cambridge, MA-based 
Gallery 263’s Curatorial Proposal Series.

At the preview for artist Hunt Slonem’s recent exhibition at
Rosenbaum Contemporary in Boca Raton, FL, are, from left,
owner Howard Rosenbaum, collector Pam Weinroth, Slonem,
mayor Susan Haynie, and city council member Robert Weinroth.

At Signs and Symbols, a New York-based gallery, performance
artist Tony Orrico, left, is pictured with curator Mitra Khorasheh
on opening day of the artist’s exhibition titled, Supporting A
Continued Gesture Towards Aligning Our Coexistence.

Shain Gallery owner Sybil Godwin, right, celebrates a 
successful year at the Charlotte, NC, gallery with, from left,
local personal stylist Erica Hanks and New York-based jewelry
designer Mignonne Gavigan.

Susan Eley, right, gallery director and owner of Susan Eley
Fine Art, New York, NY, is pictured with artist Allison Green
during the opening reception of The Night Garden featuring
Green’s oil on canvas floral work.
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WHAT’S HOT IN OPEN EDITIONS

Garden Party I

“Garden Party I” by Wild Apple Portfolio
measures 12 by 16 inches and retails for
$16. For further information, telephone
Wild Apple Graphics in Woodstock, VT, at
(800) 756-8359 or: www.wildapple.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.

Two Most Important Days

“Two Most Im-
portant Days”
by Marla Rae
measures 12
by 16 inches
and retails for
$15. For fur-
ther informa-
tion, telephone
Penny Lane
P u b l i s h i n g ,
New Carlisle,
Ohio, at (800)

273-5263 or go to the website located at:
www.pennylanepublishing.com.

Hexagonal Geo 2

“Hexagonal Geo 2” by Linsay Macdon-
ald is a large format custom giclée on
matte paper measuring 24 by 36
inches ($102). Call A.D. Lines in Mon-
roe, CT, at (800) 836-0994 or visit the
website at: www.ad-lines.com.

Daisy Still Life

“Daisy Still Life” by George Bjork-
land measures 20 by 16 inches and
retails for $15. For further informa-
tion, phone Galaxy of Graphics in
East Rutherford, NJ, at (888) 464-
7500 or go to the company’s web-
site at: www.galaxyofgraphics.com.

Sea Glass Sandbar I

“Sea Glass Sandbar I” by Emma Scar-
vey is an open edition measuring 20 
by 20 inches, retailing for $50. Phone
World Art Group in Richmond, VA, at
(804) 213-0600 or go to the website
at: www.theworldartgroup.com.

Late Night Thriller

“Late Night Thriller” by Lucia Heffernan
measures 10 by 8 inches and retails for $8.
Available to resize and print on canvas,
acrylic, metal, and wood. For details, phone
Image Conscious, San Francisco, at (800)
532-2333 or: www.imageconscious.com.
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Evening Flowers

“Evening Flowers” by Jane Slivka meas-
ures 16 by 20 inches and retails for $18.
Phone SunDance Graphics, located in
Orlando, FL, at (800) 617-5532 for more
details, or go to: www.sdgraphics.com.

Starboard

“Starboard”
by Paul Dun-
can measures
24 by 32
inches and re-
tails for $84.
Also available
in multiple
sizes. Phone
Rosenstiel’s,
London, at
(011-44) 207
352 3551, or
go to the

company’s website at: www.felixr.com.

King Protea I

“King Protea I” by Isabelle Z is an open
edition print measuring 36 by 36 inches 
on paper ($195) and on canvas ($260). For
further information, telephone PI Creative Art,
Toronto, at (800) 363-2787 or go to the web-
site located at: www.picreativeart.com.

Blue

“Blue” by Ashley Hutchins measures 16
by 20 inches and retails for $22. Telephone
Sagebrush Fine Art, located in Murray,
Utah, fo further information at (800) 643-
7243 or visit the company’s website 
located at: www.sagebrushfineart.com.

Lakeside Abstract

“Lakeside Abstract” by Tre
Sorelle Studios measures
36 by 24 inches and retails
for $35. Call Roaring Brook
Art, Elmsford, NY, at (888)
779-9055 for more details,
or visit the website at:
www.roaringbrookart.com.

Super Bowl LIII – New England Patriots vs. 
Los Angeles Rams
“Super Bowl LIII–
New England Pa-
triots vs. Los An-
geles Rams” by
C h r i s t o p h e r
Gjevre has an
image that mea-
sures 40 by 13 1/2 inches and a retail price of $35. Call Blakeway Worldwide
Panoramas Inc., Minnetonka, MN, at (800) 334-7266, www.panoramas.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.
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“Canoe Reflection” 
by Julie DeRice

Image Size: 16” x 20”      
$18

OPEN EDITION PRINTS
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9564 Delegates Dr., Building B, 
Orlando, FL 32837

SunDance Graphics

E-MAIL: customerservice@editionslimited.com
4090 Halleck Street, Emeryville, CA 94608

“Technicolor Trees 1”
(One of a set of three) 
by E. Loren Soderberg
Image size: 24” x 24” 

$35 
Available as POD on
paper and canvas. 

Editions 
Limited

www.gangoeditions.com
E-MAIL: info@gangoeditions.com

2187 NW Reed St., Portland, OR 97210-2104

“Approaching
Squall” 

by Stan Hellman
Image Size: 
18” x 12” 
$12 

Also available as 
POD in any size.

Gango Editions

“Freeform” 
by Duy Huynh
Paper Size: 
30” x 22”
Image Size: 
30” x 20”  

Image Conscious

800.532.2333  www.imageconscious.com

“Rainbow Dock” 
by 

Steve Vaughn
Paper Size: 
36” x 26”
Image Size: 
36” x 24”

Image Conscious

www.haddadsfinearts.com
E-MAIL: cfskeen@haddadsfinearts.com

3855 E. Mira Loma Ave., Anaheim, CA 92806

“Repose”
by E. Jarvis

Image Size: 26” x 26”
Also available as 

a custom size giclée.

800.942.3323
Fax: 714.996.4153

Haddad’s 
Fine Arts Inc.

800.532.2333    
www.imageconscious.com

800.617.5532     
sarah@sundancegraphics.com
www.sdgraphics.com     

www.sundancegraphics.com

800.228.0928
www.editionslimited.com

800.852.3662

Available to resize and print on canvas, acrylic, metal and wood.

Available to resize and print on canvas, acrylic, metal and wood.
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Small Ad

Classified Advertising Works
To learn more about affordable 

advertising rates in 
Art World News magazine, 

call John Haffey at 203.854.8566 
or e-mail: jwhaffey@aol.com.

BIGResults
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