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Ruth-Ann Thorn and staff at EC Gallery, Solana Beach, CA. Page 12.

One thing seems certain, that there is no exact science when
it comes to marketing a gallery or frameshop. What works for
one does not necessarily yield for others the desired result.
For this article we talked with several gallery and independent
frameshop owners, asking where they are finding success,
and the answers are across the board. Some are pressing
ahead with testing out and expanding their presence on social
media platforms, while oth-
ers are finding that reverting
to phone calls resonates
today with clients on a per-
sonal level. Ruth-Ann Thorn,
who has just opened a
5,000-square-foot Exclusive
Collections gallery and sculp-

ture garden in the upscale
Cedros Design District in
Solana Beach, CA, says,
“People really appreciate
when you talk to them.” So
her marketing thrust is
phone calls. “People get calls

EFFECTIVE PROMOTION FROM
SOCIAL MEDIA TO PHONE CALLS

THE INDEPENDENT NEWS SOURCE

QUOTE OF THE MONTH:
“I would like to get to the point
where we have enough of a social
media presence established that
collectors will see artwork and
purchase it. This will take some
patience and perseverance.”  

Barbara Jennings, page 13.

WEST COAST ART &
FRAME EXPO’S 20TH 
ANNIVERSARY SHOW

The WCAF Expo, held in
conjunction with the Na-
tional Conference and the
PPFA Annual Convention,
takes place January 28–30,
at the Paris Las Vegas. The
event marks the 20th an-
niversary of the trade-only
art, framing, and equipment
show produced by Hobby
Pubco. Turn to page 20.

FRAMERS ONLY
SUPPORT ITS OWN

The private Facebook group
Framers Only, launched
earlier this year to help cus-
tom framers up their game,
has set up a GoFundMe
campaign for a fellow pic-
ture framer impacted by Hur-
ricane Michael. Page 22.

LARSON-JUHL’S GLOBAL
FINE ART SOLUTIONS

Larson-Juhl has changed
the name of its Global Fine
Art Services division to
Global Fine Art Solutions
(GFAS) to better reflect the
company’s mission. “We
like the word ‘Solutions’ be-
cause that is what we are
about at Larson-Juhl,” says
John Hasting. Page 18.

MD ABRAMOWITZ:
FINDING TRANQUILITY

The artist presents her
newest paintings and 
prints that have evolved
from her Peace and Tran-
quility series of Mudra 
figurative paintings sym-
bolic of Namaste medita-
tive poses, to expansive
atmospheric sea- and 
skyscapes. Page 16.

continued on page 12
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Alan Divers Art
(813) 254-5423

alandiversart@gmail.com
alandiversart.com

Leopard
Acrylic on canvas
32 by 60 inches

Alan Divers Art

Seeking gallery 
representation.
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“Seasonal Charm X 
Snowplace”  by Anne Tavoletti 
is a print-on-demand image 

in various sizes. Price 
available upon request. 

For details, call Wild Apple, 
Woodstock, VT, at 

(800) 756-8359 or visit:
www.wildapple.com.

INSIDE THIS ISSUE

What’s Hot in
Open Editions

This month’s What’s Hot in
Open Editions features a va-
riety of the latest best selling
open edition prints, some
available as print-on-demand
images, and it includes con-
tact information as well.

Page 24

FramersOnly 
Supports Its Own

FramersOnly, a private Face-
book group that was launched
early this year, has set up a
GoFundMe campaign for a
fellow picture framer whose
home and business sustained
hurricane damage.

Page 22

WCAF Expo’s 
20th Anniversary

The West Coast Art and
Frame Expo, to be held Janu-
ary 28 to 30, 2019, in Las
Vegas, celebrates its 20th an-
niversary with special events
during the three-day trade
only art and framing show.

Page 20

B2B Showroom 
Operators Merge

International Market Centers
has completed the acquisi-
tion of AmericasMart Atlanta,
creating the word’s largest
permanent mart of the furni-
ture, gift, home decor, rug,
and apparel industries.

Page 12

Epson Opens 
Solution Centers

Epson is working with dealers
to launch Epson Certified 
Solution Centers in key 
metropolitan areas, providing
customers a closer look at
Epson’s imaging technology
and run test samples.

Page 22

Society of Unique
Artists Gives Back

The Society of Unique Artists
(SUA) shares its joy of music
with children by announcing
The ONE Music Group as a
new sponsor and partner in
its joint initiative—SUA x The
ONE: Pianos for Kids.

Page 16
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IN OUR OPINION

So often we become
victims of our own
success. By routinely

replicating formulas that
worked so well in the past,
we tend to overlook the op-
portunity before us to make
something better. The level
of sophistication and strat-
egy behind staging events in
galleries and frameshops
has increased in recent
years, but the likelihood of
success has not. In fact,
success has become even
more elusive as the retail
environment has evolved.  

Social media has led the 
recent charge as a means 
to expand the net cast to
court new potential cus-
tomers. Initially, the entice-
ment was one of both
quality and quantity as more
people, filtered by the prism
of common interests and 
associations, could be en-
ticed to attend an event.
Over time, the initial waves

of results have become 
diluted. Instead of discern-
ing the underlying cause 
for the falling responses,
most retailers have contin-
ued to operate in default
mode by hitting the button
to post and send again, 
and again.

Sellers have been creat-
ing walls between buyers
and themselves. Slowly, the
importance of creating an 
honest, personal, energetic
relationship among existing
customers and new pro-
spects is being lost. The
scenario has resulted in 
an environment of only
order-taking at the expense
of real selling. In retailing,
and especially in the art 
and frame industry, the 
culture within a store mat-
ters immensely. The focus,
preparation, and attitude all
culminate in the client rela-
tionship. The process can
be difficult but the payoff 
will be huge.

CREATE
EVENTS THAT
PEOPLE LOVE

John Haffey
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Philip Matheson Janes, owner
of Arts Exclusive Gallery in
Simsbury, CT, for
nearly four decades,
and more recently
the Philip Janes
Gallery in Granby,
died on September
22, 2018. Philip’s
life was largely 
dedicated to his gal-
leries where his phi-
losophy was based
on outreach and a
passion for the cre-
ative process. He was also a
longtime member of the Art
World News Editorial Advisory
Board, where he was an in-
valuable contributor. Earlier in

his life, Philip served as a
Peace Corps volunteer for

four years, spe-
nding most of
that time in
Southeast Asia,
before working
for CARE as an
administrator in
Africa, India, and
the Middle East.
Through Arts Ex-
clusive Gallery,
he represented
some 30 artists

known to him personally,
working in a multitude of medi-
ums, from throughout the U.S.
He presented 12 or more exhi-
bitions each year for one or

more of these artists. After he
closed this location in 2013,
he later opened the Philip Janes
Gallery in nearby Granby. That
gallery is now closed. Philip
enjoyed the arts of all kinds,
and was a valuable supporter
of the Farmington Valley Sym-
phony Orchestra. For nearly
two decades, he served on
the FSO Board of Directors 
as its leading fundraiser, 
garnering support from local
businesses, developing its 
relationship with area schools,
and helping to establish
FVSO’s strategic vision. The
orchestra dedicated its first
performance of the season to
Philip. He is survived by his

brother Kip Janes and wife
Elisa; nephew Robert K. Janes
Jr. and wife Jenell; niece Sarah
Wilkinson and husband Kevin;
great nephews Robert “Bob”
K. Janes III and wife Lauren;
William “Bill” Janes, and Ryan
Wilkinson, as well as his cousin
Steven Thomas and wife In-
grid. Donations to the Farm-
ington Valley Symphony Orch-
estra, in Philip’s memory, will
be applied to the creation of
“The Philip Janes Memorial
Conductor’s Chair,” an en-
dowment fund established for
the sustaining support of FVSO.
Visit: www.fvso.org. Philip’s
“Book of Memories” is at:
www.vincentfuneralhome.com.

IN REMEMBRANCE: Philip Janes, Gallery Owner and Arts Advocate, Dies at 78

Philip Janes.

Jenn Singer
Gallery is promot-
ing the work of
artist and dedi-
cated environ-
mental activist
Michelle Rogers
in an exhibition of
her oil paintings
entitled “Reclaim-
ing, Rewilding.”
Well-predicted
rising waters con-
nect each canvas
in this new body of work. Inspired by her experience of 
Hurricane Sandy, the artist depicts landscapes in the midst 
of a dramatic reclamation by nature in rural and urban 
landscapes from Bangladesh to Texas. Retail prices are
$1,800 to $12,000. The work was displayed on Artsy 
through the end of September at: www.artsy.net/show/ 
jenn-singer-gallery-michelle-rogers. Remaining work will be
available through Jenn Singer Gallery at: www.jennsinger
gallery.com or e-mail: info@jennsingergallery.com.

Artist Tackles Environmental Issues

“We Are All Connected II” by Michelle
Rogers, oil on canvas, 60 by 40 inches.

Houston LGBT art-
ist Jumper May-
bach continues his
journey to effect
change that began
with the 40th an-
niversary celebra-
tion in June of
Pride Houston
where Maybach
was the official
artist. There he
presented Mayor
Sylvester Turner
with “Pride #3,” a mixed media painting embellished 
with Swarovski crystals, 60 by 48 inches. In September 
Maybach hosted an exhibit in Richmond, VA, where he 
was named official guest artist of Virginia Pride. His Pride 
Collection, “Introspection,” pays homage to those taking 
part in the #MeToo movement as well as those who have 
suffered from sexual harassment and/or workplace discrimina-
tion. His work is represented by Jumper Maybach Fine Art
Gallery. Visit: www.jumpermaybach.com.

Maybach’s Journey to Effect Change

Houston LGBT artist Jumper Maybach,
left, presents “Pride #3” to Mayor
Sylvester Turner at Pride Houston.
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Schiffer Publish-
ing Ltd. releases
50 Contemporary
Artists, a new
book “that may
ultimately stand
an important test
of time as an his-
toric marker ref-
erencing women’s
artistic response
to the current on-
slaught of national
and global oppr-
ession, racism, and
abuse,” notes
Elizabeth Sackler in her foreword. Ms. Sackler is a public his-
torian and arts activist. Using a variety of mediums, artists
featured in the book address themes of social, cultural, polit-
ical, environmental, and psychological issues. With 334 color
images, the hardcover edition, released at the end of October,
is available on Amazon, Barnes & Noble, and more.

50 Contemporary Artists Speak Out

“Ice-Queen” by Ana Teresa Fernández
is available as a digital still, 27 by 18
inches, in an edition of five. Image 
courtesy of the artist and Gallery 
Wendi Norris, San Francisco.

Butters Gallery,
located in Port-
land, OR, re-
cently celebrated
its 30th anniv-
ersary with a
two-event cele-
bration featuring
two different
group exhibi-
tions. The first
exhibit alone
presented new
work of 18
gallery artists
such as Susan
Hall, Andrea
Schwartz-Feit,
Jeffrey Butters, Mark Rediske, and Deborah Gillis whose
“Columbia River Gorge,” an oil on canvas, measuring 48 
by 48 inches ($4,200), is shown. For further information, 
telephone Butters Gallery at (503) 248-9378 or visit the 
website located at: www.buttersgallery.com.

Butters Gallery Celebrates 30 Years

“Columbia River Gorge” by Deborah Gillis.

The Chuck Jones
Gallery’s San Diego
location was the set-
ting of a gala recep-
tion called “Art of Star
Wars,” held during
Comic Con Interna-
tional–San Diego. The
reception was held for
Star Wars artists Rob
Kaz and Rodel Gonza-
lez and featuring
some of their newest
work. “It’s not often
you can get publish-
ers and artist repre-
sentatives from all the
major studios in one
room at the same
time, but last night
was that night,” says
Robert Patrick, director of marketing and wholesale of Linda
Jones Enterprises and Chuck Jones Center for Creativity. For
details, call the gallery at (619) 294-9880, www.chuckjones.com.

Chuck Jones Gallery’s Comic Con Gala

From left: James Coleman Studios’
Scott Coleman, author and anima-
tion historian Jerry Beck, Choice Art
Group’s Ari Goldman, artist repre-
sentative Michelle Smart, Collectors
Editions’ Eric Lange, Heritage Auc-
tions’ Jim Lentz, Collector’s Edi-
tions’ Michael Young, Chuck Jones
Galleries’ Mike Dicken and seated
from left: Chuck Jones Gallery–San
Diego’s Joel Shapiro and Linda
Jones Enterprises’ Scott Dicken.

Artwork by Chris
Paschke, industry vet-
eran and owner of De-
signs Ink, Tehachapi, CA,
has been accepted into
the Asian and multicul-
tural juried exhibition,
“CrossingBoundaries.”
The exhibit runs through
January 16 at the Oak-
land Asian Cultural Cen-
ter in Oakland, CA.
Paschke is known for
her varied art in calligra-
phy—the art of the 
written word; umi-e, a
traditional form of
Japanese ink painting; watercolor, gouache, acrylic; and mixed
media featuring familiar subjects often in somewhat abstract 
expressionistic contemporary interpretations. For details, visit:
www.designsinkart.com, e-mail: chris@designsinkart.com.

Paschke’s Work in Major Exhibit

“Morning Sun” by Chris Paschke,
mixed media ink, 24k gold leaf and
collage on paper, 10 by 10 inches.
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from friends and family, but
businesses don’t call—they
shoot a text or e-mail. The
competition for phone calls
is so small,” she observes.
“My feeling is, let’s go
where the competition is far
less.” Part of the reason
people appreciate phone
calls, she believes, is that
they are missing the human
connection. “You can get
everything on the Internet,
groceries deliv-
ered, pre-made
m e a l s ,
clothes… But
the issue is,
you never go
anywhere.” As
a result, she
says, restau-
rants are
b o o m i n g .
“People want
to go out and
feel a sense of
community and
b e l o n g i n g . ”
Hence, there is
a push for peo-
ple to go back
to buying local. 

And a sense of commu-
nity is what Ms. Thorn, who
has operated EC Galleries
for 20 years, intends to pro-
vide at her new gallery, which
is presently her only location
and represents her entire

focus. “If people enjoy com-
ing to you, they will come
back and, over time, they will
want to support you as a
business.” That being said,
EC Gallery is active on Face-
book with a dramatic photo
of the new gallery front and
center, and many recent posts.

Brian Liss, owner of Liss
Gallery, Toronto, in business
35 years, also embraces the
personal phone call, as well

as social media platforms.
He calls this an umbrella ap-
proach. “We find it is a com-
bination of everything. You
can’t take one thing for
granted. Facebook campaigns
are good, and we call peo-
ple—if you are not phoning
people, they forget about
you. For shows, we make
sure we make calls every
day to VIPs, and we send
specific e-mail blasts using
our mailing list. We assess if
they are interested in the
artist and then see if that
artist’s work is in their price
range.” All these facets of
marketing were put into 
play for Liss Gallery’s recent
Johnathan Ball show, “Ma-
nipulations,” which was a 
“phenomenal” success. Major

collectors attended opening
night, along with walk-ins,
and 10 originals were sold,
as well as half the new lim-
ited edition Johnathan Ball
book Flights of Fancy and
accompanying print that is
an edition of 50. Ball’s paint-
ings sell for $1,250 up to
$10,000, depending on size.
“At one point, we were just
focusing on e-mails. But now
with an umbrella approach—
one seems to pull the other

along. Collectors’
interest,” he says,
“is piqued by
phone calls,
which today are
novel for peo-
ple.” Mr. Liss is
also doing well,
both with individ-
ual collectors and
corpora t ions ,
with the limited
editions that he
prints and pub-
lishes for artists
he has under con-
tract. He says
they appeal to
individual collec-
tors and corpo-

rations alike, and the artists
benefit from royalties. “Busi-
ness is great,” he adds.
“We are very busy.”

Barbara Jennings, owner,
and Rhonda Crawshaw,
gallery director of CV Art
and Frame in Zionsville, IN,
in business over 30 years,
feel their social media pres-
ence is still in its infancy.
Their most successful Face-
book post to date is an ac-
tion photo of artist Gabriel
Lehman, who the gallery and
frameshop hosted an event
for. As a preview to that
event he painted a mural on
the ceiling of the overhang
outside of the gallery. This

INTERNATIONAL MARKET
CENTERS ACQUIRES
AMERICASMART ATLANTA

HIGHPOINT, NC—
International Market 
Centers has announced the
completion of the acquisition
of AmericasMart Atlanta.
The merger of the two B2B
showroom operators creates
the world’s largest permanent
mart of the furniture, gift,
home decor, rug, and apparel
industries. Financial terms of
the transaction were not dis-
closed. The combined corpo-
rate entity, which will operate
under the name International
Market Centers, now owns
and operates nearly 20 million
square feet of permanent
showroom space in Las
Vegas, High Point, and At-
lanta. The individual Markets
and their respective venues
will continue to operate under
their existing names and
branding.

“With this transaction com-
plete, we have begun the
process of bringing together
best practices, technology,
and personnel from both or-
ganizations,” says Robert
Maricich, CEO, International
Market Centers. “Between
now and year-end, we will 
diligently be working on the
strategic blueprint for the 
next phase of our shared
growth and value creation.”
Blackstone Real Estate Part-
ners and Blackstone Tactical
Opportunities (Blackstone:
NYSE: BX) acquired Interna-
tional Market Centers in 
2017 in partnership with 
Fireside Investments. 
“This investment further
demonstrates our long-term
commitment to IMC’s B2B
business platform for the
home, gift and now apparel
industries,” says Blackstone
senior managing director
Tyler Henritze. For more on
International Market Centers:
www.imcenters.com.

ART WORLD NEWSPAGE 12

EFFECTIVE BUSINESS PROMOTION

CV Art and Frame’s most successful Facebook post 
is this action photo of artist Gabriel Lehman painting 
a mural on the ceiling of the overhang outside the
Zionsville, IN, gallery. This preview event for his show
garnered almost 2,000 views, 185 engagements, 368
clicks, and eight shares.

continue on page 13

continued from page 1

Caption for cover photo:
Ruth-Ann Thorn, third
from left, with art consult-
ants, from left, Teresa
Hernandez, Synthia Ce-
lestino and Teresa Bur-
chak outside the newly
opened Exclusive Collec-
tions gallery in upscale
Cedros Design District in
Solana Beach, CA. The
photo is featured on EC
Gallery’s Facebook page.
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image had almost 2,000
views, 185 engagements,
368 clicks, and eight shares.
Ms. Jennings says,
“This is far more
than most of our
others receive. The
main reason is be-
cause Gabriel has 
a strong following
and his sharing re-
sulted in these high
numbers for us. I
believe the lesson
here is, as we build
our social media
presence, it’s most
important to con-
nect with those
who are already es-
tablished and espe-
cially if they share
your post. I would
say that we are still
at the very early
stage of trying to
establish a significant pres-
ence on social media.” 

Another post that per-
formed well for CV Art and
Frame was a photo it posted
of an event it hosted for the
local Boys and Girls Club. It
exhibited the children’s art-
work with a reception where
the parents came to see the
art and pick up their kids.
“The club shared the post
and we had over 200 views,
18 engagements, and 20
clicks,” says Ms. Jennings,
adding, “I would like to get
to the point where we have
enough of a presence estab-
lished that collectors will see
artwork and purchase it. This
will take some patience and
perseverance. There is no
magic bullet. It boils down to
being relevant with consis-
tency and dedication.”

Ms. Crawshaw, who han-
dles much of the day-to-day
activity on social media,
agrees that it’s exciting

when a snowball effect is
achieved. She is also study-
ing the differing characteris-
tics of the platforms. She
finds Facebook best for 
publishing an event, and for

talking about everyday hap-
penings in the gallery. She
uses Twitter for sharing arti-
cles or an artist’s post—

something cool they are
working on in their studio;
and Pinterest for posting art-
work and custom framing
projects. It all takes time,

she says. “And you have to
be very organized with your
photos and have a good 
system.”

The rationale for deciding
what promotional vehicles 
to engage depends on indi-
vidual circumstances and
knowing what you want 
to achieve. Richard Houser,
a marketing expert and co-
owner with his wife Dyana of
Santa Barbara Art Frame
Company in Santa Barbara,
CA, has decided not to 
concentrate on social media
marketing. “In this town,
word-of-mouth, reputation,
our website, and reviews is
sufficient,” he says. To un-
derstand why, it is neces-
sary to be cognizant of the
demographics of the local
area he does business in
and the competition. “We
are one of a dozen frame-
shops in the Santa Barbara
area where there are a num-
ber of galleries selling good
art; it has a population of
around 135,000 and a per
capita income on the higher

end. “To have that
number of frame-
shops in town
makes it highly
competitive, and we
have positioned
ourselves as a high-
end framer, and
built a reputation
of quality.” The
Housers have a
combined 40-plus
years’ experience
in custom frame
design and con-
struction, and do
no promotion except
via the frameshop’s
website (www.sbart
frameco.com), that
he built himself.
Business, he says,

comes from referrals by cus-
tomers or via the website.
The latter, for which he also

STATURE OF SCULPTOR
FREDERICK HART 
EXPLORED IN CUTTER &
CUTTER FINE ART EXHIBIT

PONTE VEDRA BEACH, FL—
Cutter&Cutter Fine Art’s
Sawgrass Village Gallery
hosted a major exhibition in
September that was designed 
to show collectors the stature
and accomplishments of 
sculptor Frederick Hart
(1943–1999). Entitled
“Hart/Rodin–Uncommon Pas-
sion and Purpose,” the exhibit
featured over 40 bronze and
acrylic sculptures by Hart while
also showing his artistic and
personal connection to Rodin.
Hart is a National Medal of Arts
recipient (2004), best known
for his Three Soldiers statue at
the Vietnam Veterans Memo-
rial and the Creation Sculp-
tures above the doors of the
Washington National Cathe-
dral. Shown is his “Ex Nihilo
Working Model,” cast marble,
60 1/2 by 82 3/4 by 10 3/4
inches ($98,000). Retail 
prices for works in the exhibit
are about $1,900 to $295,000.
Receptions for the exhibit 
were attended by Hart’s widow,
Lindy Hart, who spoke to the
100-plus attendees about the
work. As regards 
the sculpture market, Cutter 
& Cutter’s Scott Dingfelder
says, “We are starting to see
an uptick in sculpture acquisi-
tions.” Several purchases were
made at the receptions, “and
many more sales are currently
pending. Overall it was a 
very successful weekend 
and the exhibition is just 
getting started!” For more 
on Cutter & Cutter visit:  
www.cutterandcutter.com.
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EFFECTIVE PROMOTION
continued from page 12

Liss Gallery, Toronto, promoted its
successful show in October for
Johnathan Ball via e-mails to select
clients and Facebook posts. Shown is
Ball’s newly released limited edition
hardcover book “Flights of Fancy”
with partial views of his painting,
“Ptilopsis Granti,” oil and acrylic on
unprimed canvas, 54 by 36 inches.

Santa Barbara Art Frame Company in
Santa Barbara, CA, uses its website
(www.sbartframeco.com) as its primary
means of promotion. The frameshop
positions itself as high-end with a
focus on quality, such as the closed
corner, hand-carved, hand-finished
frame, shown, with a custom-milled
fabric liner.

continued on page 26
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From her glass studio at her
home set high on a cliff over
Raritan Bay in Keyport, NJ,
MD Abramowitz translates
the ever-changing sweeping
view of sea and sky
into tranquil works
of art.

Now in her later
years, the artist
presents her new-
est paintings and
limited edition prints
that have evolved
from her Peace and
Tranquility series of
Mudra figurative
paintings symbolic
of Namaste medita-
tive poses, to expan-
sive atmospheric
sea- and skyscapes.

A viewer’s re-
sponse to MD’s
new studies of the
ocean and sky be-
yond her studio
likely is similar to
that of her energy-changing
Mudra poses—one of a
deeper sense of inner
tranquility. Her studio,
made of glass as in a
greenhouse, with north-
ern lights, offers a differ-
ent perspective every
day. It stands high on a
cliff on the grounds of
her historic and beloved
Queen Anne house, Lip-
stick Hill. The view from
her studio is different
every day, as variable as
the weather and the sea-
sons. In her new paint-
ings she captures that
which has once existed,
a sunrise or sunset that
she witnessed one day
but is invariably different
the next. Maybe she wakes
to a view shrouded in fog,
veiling her view of the Ver-
razano and Outer Bridges,
but still, in this peace and

quiet she can hear the crick-
ets sing and in the fore-
ground the outline of a
couple of cormorants; all of
these emotions are parlayed

by MD into her paintings.
“An artist,” she says, “is

able to interpret the world as
they see it.”

For four decades, she has
published her work through

Abramowitz Fine Arts. Her
art is influenced by her life 
of adventure and the experi-
ence of different cultures
while, along the way, learning
to love life and appreciate the
little things—the laughter of 
a child, the sound of the
waves along the shore. All 
of these inspirations come 
to the fore in her paintings
where peace and tranquility
are ever the hallmark. 

In her artistic journey she
has worked in various genres
from forest wildlife to figura-
tive, her creations ranging
from large oil paintings to 
delicate watercolors for chil-
dren’s books. She credits 
the influence of her parents
on the development of her
life and artistic career. Her
mother’s words: “Don’t tell
me what you did today, 
show me,” is a concept MD
believes shaped who she is, 
encouraging her without de-
manding of her. 

And it was MD’s father
who helped
her get com-
m i s s i o n s
early on in 
her career
and gave be-
lief to what 
she was doing.
Through these
commissions
she came to
understand
that value is
perceived and
establ ished
by the vie-
wer’s inter-
pretation of 
a work of 
art. “I have 

always had art in my heart,”
she says, adding, “There 
is no greater gift than a part

SOCIETY OF UNIQUE
ARTISTS SHARES JOY OF
MUSIC WITH CHILDREN

NEW YORK—The Society 
of Unique Artists (SUA) 
announces The ONE Music
Group as a new sponsor, and
partner in its joint initiative—
SUA x The ONE: Pianos for
Kids. The ONE Music Group
is a Burlingame, CA-based
manufacturer of musical in-
struments incorporating digital
technology that makes learn-
ing to play faster, easier, and
more enjoyable for all ages. 
It is a winner of the 2018 
National Parenting Product
Award, as well as the 2018
Mom’s Choice Awards. SUA
is a non-profit established in
2004 by art industry veteran
Jacqueline Simon with the
mission of highlighting and
promoting unique artists and
art forms. It furthers this mis-
sion by producing community
television programs and com-
munity events, including a
piano donation program. 

Children’s charities interested
in receiving a donation of 
The ONE piano products,
should e-mail SUA at: 
donations@suartists.org.

THE AMERICAN PICTURE
FRAMING ACADEMY’S
UPCOMING CLASSES

SOUTHINGTON, CT—The
American Picture Framing
Academy’s upcoming framing
classes are listed: December
7–9, San Antonio, TX; Janu-
ary 11–13, Orlando/Daytona
Beach, FL; and January
25–27, Mt. Laurel, NJ. 
They include a 1 1/2-day
basic class, a 1 1/2-day 
advanced class, and a 3-day
boot camp which combines
the basic and advanced
classes. For more informa-
tion, visit: www.pictureframing
school.com or telephone
(860) 940-9262.
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continued on page 22

One of the series of MD Abramowitz’s
paintings commissioned for Boston
University Medical Building.

“Stardust of Lipstick Hill” by MD Abramowitz is a
tribute to the artist’s beloved home. The oil on
Belgian linen measures 40 by 30 inches.
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Larson-Juhl has changed the
name of its Global Fine Art
Services division to Global
Fine Art Solutions (GFAS) to
better reflect the company’s
mission. “We like the word
‘Solutions’ because that is
what we are about at Larson-
Juhl,” says John Hasting,
SVP of Global Business De-
velopment and North Ameri-
can Sales. “We focus on
B2B and we are, and have 
always been, in a position to
support independent framing
partners. And GFAS is really
an extension of the solutions
to help framers be success-
ful. The moulding manufac-
turer and distributor, head-
quartered in Norcross, GA,
operates 44 facilities in 15
countries around the world.
Its offerings range from box
moulding and cut-and-join to
the option to purchase mat-
board and glazing, and now the
newly added Global Fine Art
So l u t i ons
capabilities
which it has
packaged as
Gallery Mo-
ments for in-
dependent
frameshops.

The con-
cept is that
we are all
becom ing
photographers because of
our cell phones, Mr. Hasting
notes. The idea is to provide
independent framers with the
means of turning customers’
photographs of special mo-
ments in their lives into art
that can be displayed in their
homes and offices. To achieve
this, Larson-Juhl launched
Gallery Moments in fall 2017.

At the same time as servic-
ing independent framers, Lar-
son-Juhl has other customers
that are in more commercial

channels. Recently the com-
pany announced that it is 
increasing its offerings for 
the industry by expanding its

global footprint with a range
of art services and décor so-
lutions. Through GFAS, Lar-
son-Juhl offers businesses
and contractors a single point
of contact for their printing,

mounting, framing, packag-
ing, and shipping services
across the globe.

Utilizing commercial print-
ers, GFAS provides multime-
dia printing on acrylic, metal,
canvas, and paper at its 
Norcross facility. Currently it
prints on canvas and paper 
at its facilities in Toronto; Box-
tel in The Netherlands; and in

Brisbane, Australia, and is
planning to add printing capa-
bilities on metal and acrylic at
all three facilities. GFAS all-

ows Larson-
Juhl’s com-
m e r c i a l
customers
to build and
expand their
b u s i n e s s
and reach
across ge-
ographies.
Larson-Juhl
does not
work directly
with compa-
nies in the
hospita l i ty  
industry, but
with those

who service the industry. 

Mr. Hasting gives another
example of a potential GFAS
customer, “It could be an art
publisher who provides art to
North America via its website
and is looking to expand into
other markets, like the U.K.
(which GFAS services from
The Netherlands), Europe or
Australia.” Framing and ship-
ping are available at each 
facility. “We are providing the
capabilities to support them
globally.” As Mr. Hasting

points out, shipping
can be very expen-
sive for a company
expanding into a
new market. “To
have the ability to
do fulfillment is a 

real benefit to customers, and
we can ship directly to a 
consumer or to larger compa-
nies, or to one of our distribu-
tion centers. Delivery is in a
tube, framed, or whatever is
appropriate.”

He notes that a critical 
factor is product parity 

FRAMERICA EXPANDS
SWIRLED COLLECTION

YAPHANK, NY—Framerica’s
Swirled, featuring a round rub
backlit finish, is now available
in BW203 (1 1/2-inch) and
BW204 (2 ½-inch) profiles.
Each features a sloped front
and concave back. “Gold and
Silver Swirled have been
tremendous,” notes Josh Eich-
ner, executive VP. “We were
asked to expand the profile 
options, so 203 and 204
seemed like the perfect addi-
tions.” Call (800) 372-6422 or
visit: www.framerica.com.

LARSON-JUHL DEBUTS
ALLOY COLLECTION 

NORCROSS, GA—Inspired by
mixed metals, the new Alloy
Collection from Larson-Juhl
brings a timeless yet luxe aes-
thetic. Soft Gold and Cham-
pagne finishes offer a subtle
dose of metallic while Nickel
and Gunmetal feature a rich,
complex finish. Alloy combines
a top coat with a brushed
wood side for an interesting
contrast. This collection com-
plements any modern, rustic
interior and a variety of art.
Alloy’s light-reflecting finishes
also pair well with mirrors.
Visit: www.larsonjuhl.com.
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LARSON-JUHL’S FINE ART SOLUTIONS

Larson-Juhl’s Global Fine Arts Solutions
printing facility at its Norcross, GA, headquar-
ters. The company also has printing facilities
in Canada, The Netherlands, and Australia.

Left, photo
of Lulworth
Cove
printed on
acrylic.
Below, de-
tail of edge
of print on
acrylic.

continued on page 28

NOV18-News-LJGlobalFineArtSolutions-Pg1_Layout 1  12/20/18  3:39 PM  Page 1



ART WORLD NEWS PAGE 19

HalfPageStacked_Layout 1  12/20/18  4:57 PM  Page 1

www.parkwestgallery.com
www.peasepedestals.com


Celebrating its 20th anniver-
sary, The West Coast Art &
Frame Expo, January 28–30,
at the Paris Las Vegas Hotel
& Casino in Las Vegas, is ex-
pecting a fully-booked show
and an anticipated attendance
of more than 4,500 people—
almost 200 attendees ahead
in pre-registration from this
time last year. At press time,
over 140 exhibitors had com-
mitted to the show of which
29 are international from
countries such as Australia,
Canada, China, Denmark,
Italy, South Korea, Latvia,
Spain, Turkey, and the U.K.,
These numbers are expected
to increase. The showroom
floor will feature more than
100,000 square feet of art
and framing exhibits.  

The show’s 20-year history
will be a focal point of this
year’s show as organizers cel-
ebrate and introduce new
events and classes. “Since it
is our anniversary, we are hav-
ing a 20-year celebration open
to all attendees and ex-
hibitors,” says show director
Deborah Salmon. “We are
also welcoming a lot of first-
time exhibitors to the show
which we are very excited
about. On top of that, it is also
our last year at the Paris Las
Vegas Hotel & Casino since
we will be having the 2020
show at the Rio in Las Vegas.”

Produced by Hobby Pubco,
the three-day trade-only event
is held in conjunction with the
National Conference which
begins a day earlier on Janu-
ary 27, offering more than 130 
seminars and workshops, in-
cluding a number of new intro-
ductions and equipment
demonstrations. The PPFA
Annual Convention also takes
place at this time, with net-
working events, seminars,
and CPF, MCPF certification.

Organizers will host the
WCAF Expo 20th Anniver-
sary party, Monday, January
28 from 6–7:30 pm, with the
theme of “Best Of” spon-
sored by various companies
and featuring a cocktail recep-
tion and giveaways. “It’s so
hard to believe that it has
been 20 years since the first
West Coast Art & Frame
Expo,” Ms. Salmon says.

“We’ve had so much fun
reminiscing on the evolution
of the show over the last two
decades. The industry has
grown so much. We have
also been doing a giveaway a
week where we surprise
some attendees that have

pre-registered with amazing
gifts like free hotel nights,
restaurant vouchers, and
money off education classes.
It has been a fun way to show
the industry our appreciation.”

The 2019 Expo will have
many new events, including
Photography Walks. spon-
sored by Canon USA. The first
event, Photography at The
Neon Museum: Iconic Signs 
at Sunset, to be held Sunday,
January 27, 2:30–6pm fea-
tures an exclusive walk-
through Las Vegas’ Neon
Boneyard and a guided tour
and photography session 
during sunset hours. The 
second event is called Land-

scape Photography: How 
to Take Great Images hosted
by Hal Schmitt that gives 
attendees the opportunity to
capture the dynamic land-
scape images at Red Rock
Canyon National Conserva-
tion area near Las Vegas. 

“By popular demand, we
are bringing back numerous
seminars in all of our series,
as well as adding new
classes aimed at attracting
millennials,” she says. “We
also created an entirely 
new series for The National
Conference called The 
Historical Collection. It con-
sists of eight lectures, 
some luncheon sessions,
that focus on Spanish, Italian,
and French frames, as well
as Renaissance frames,
frames from the Baroque era,
etc. There is also a wine and
cheese reception open to 
all attendees. We are wel-
coming a number of new 
instructors across many of
our series.”

Individual classes can be
taken as before, but this 
year two new passes are
available to give attendees
more options. The VIP Con-
ference Pass allows one to
register for as many sessions
as they’d like for one price
and the Platinum All-Access
Pass includes all sessions
and special events. The 
VIP Pass has an early bird
pricing of $399 if purchased
before December 20, and
$449 after December 20.
The Platinum All-Access
Pass has an early-bird pricing
of $499 before December
20, and $549 after Decem-
ber 20. 

For registration and to sign
up for seminars, visit the
WCAF Expo website located
at: www.wcafshow.com.

TEN PLUS PRESENTS 
RUSTIC READY MADES

SANTA FE SPRINGS, CA—
Ten Plus Inc. presents Rustic
Ready-made Frames
(90901) with moulding meas-
uring 2 3/4 inches wide and 
1 1/4 inches high. Available in
sizes from 5 by 7 to 36 by 48
inches, the frames are gray
rustic and tint rustic. Custom
frames are also available.
Phone (562) 404-0088 or:
www.tenplusframes.com.

CLASSY ART’S FRAMED
MIRROR COLLECTION 

HOUSTON—Classy Art re-
leased its new mirrored frame
collection at High Point mar-
ket to all of the framed prints
the company offers. “With an
uptrend of furniture styles 
incorporating mirror accents
and reflecting touches, we
feel the timing of this release
is essential with wall décor
staying relevant to today’s
trends,” says Gabriel Cohen,
president. It is offered in three
sized prints, 22 by 26, 18 by
42, and 34 by 40 inches. 
Visit: www.classyart.net.
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FramersOnly, a private Face-
book group that was
launched early this year to
help custom framers up 
their game, has set up a 
GoFundMe campaign for 
fellow picture framer
Michele Tabor Kim-
brough whose home
and business in Mar-
ianna, FL, sustained
extensive damage
when Hurricane
Michael slammed
into the Florida Pan-
handle on October
10. “Let’s show our
compassionate side
and help a fellow
group member and 
a fellow human
being,” says Mo-
hammed Elyas, founder of
FramersOnly and owner of
framers.com and Big Apple
Art Gallery & Custom Framing
in New York City. In a Face-
book post to the 1,773 and
growing membership from
worldwide, Mr. Elyas says,
“Let’s all help her feel better
when things are not looking
so sunny. We’ve all been
there once or twice before.
Let’s all donate.” The target

is to raise $5,000; within two
weeks the fund stood at
about $1,545. “We know this
won’t be nearly enough, but
we want to show her that we
stand by her and she can lean

on us. This is part financial sup-
port, but mainly emotional.”

Ms. Tabor Kimbrough, who
has previously been an army
aviator flying both helicopters
and fixed-wing aircraft, ope-
ned her gallery and frame-
shop in the historic district of
Marianna about four years
ago when she decided to pur-
sue full-time her lifelong pas-
sion as a professional artist,

providing art lessons, selling
commissioned art, and offer-
ing custom framing.

FramersOnly made its
debut at the beginning of the

year with the purpose
of helping independent
framers do better 
business, and have fun
doing it. “The idea is
to learn more stuff and
make more money,”
says Mr. Elyas. “Any
time I have a framing
problem, I log in and
post what I am chal-
lenged by, and I get
perspectives on it.
That is how we learn.”
The concept, he says, 
is for the membership

to share their knowledge 
and experience with each
other. “I have learned more
new techniques from Framers
Only than anywhere else,” 
he adds.

The link to the GoFundMe
campaign is: https://www.
gofundme.com/framer-michele
-tabor-kimbrough; for Framers
Only go to: https://framers
only.com.

EPSON OPENS FIRST
SOLUTION CENTER,
MORE TO FOLLOW

CARSON, CA—Epson
America Inc. has announced
the opening of the Epson
Technology Center in Carson.
The center will showcase
Epson printing solutions and
applications, while providing a
comprehensive, hands-on ex-
perience for customers and
dealers with the full Epson
wide-format printing portfolio,
including dye-sublimation,
signage, photography, and di-
rect-to-garment printing solu-
tions. Additionally, Epson is
working with dealers to
launch Epson Certified Solu-
tion Centers in key metropoli-
tan areas. The first of these
was opened in October by IT
Supplies, Rolling Meadows
near Chicago.

The Certified Solution Cen-
ters are designed to provide
potential customers with a
closer look at Epson’s award-
winning professional imaging
technology, the opportunity to
engage with product experts,
and run test print samples
using their own files. IT Sup-
plies will provide customers
with an immersive experi-
ence, including the full suite
of SureColor production
equipment, extensive print
samples and applications,
and comprehensive customer
training opportunities. 

John Meyer, manager, 
Wide Format Channel, Epson
America, states, “Epson Certi-
fied Solution Centers are de-
signed to showcase the depth
of capabilities that Epson has
to offer, as well as allow end-
customers to realize the 
full potential of partnering 
with Epson.” For information
on the technology center 
in Carson, visit: www.epson.
com/epson-technology-center.
For IT Supplies’ center, 
go to: www.itsupplies.com.
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FRAMERS ONLY SUPPORTS ITS OWN

Mo Elyas, founder of FramersOnly, pictured
in his Big Apple Art Gallery & Custom 
Framing shop in New York City.

of yourself—and appreciation
is a two-way
gift.”

MD be-
lieves there is
nothing new
in art, only the
observer’s in-
terpretations.
“Art is like
love, easier
to experience
than to de-
fine. No one
can agree on
the definition of either, only on

the simulation of our minds. All
that has true meaning is what
one has created by the end of
one’s life…interpretations of

how that journey was lived.”

Her credo is to try to do
one good deed a day. “Just a 
kind word makes a world of
difference.”

Abramowitz’s oils
on Belgian linen 
retail for $1,500 to
$25,000. She also
publishes hand-em-
bellished giclées in
editions of 20 to 25
that retail for $650. 

For further infor-
mation, telephone
(732) 335-0380 or
visit the artist’s 
website located at:

www.abramowitzfinearts.com.

“Tranquility on Raritan Bay” by MD Abramowitz is an
oil on Belgian linen, measuring 40 by 22 inches.

MD ABRAMOWITZ
continued from page 16
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WHAT’S HOT IN OPEN EDITIONS

Unicorn Magic I

“Unicorn Magic I” by Melissa Averinos
measures 12 by 16 inches and retails for
$16. For further information, telephone
Wild Apple in Woodstock, VT, at (800)
756-8359 or go to the website at:
www.wildapple.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.

Great Blue Heron I

“Great Blue
Heron I” by
Carol Robin-
son meas-
ures 12 by 
16 inches and
retails for 
$15. For fur-
ther informa-
tion, phone
Galaxy of
Graphics in
East Ruther-
ford, NJ, at

(888) 464-7500 or go to the company’s web-
site located at: www.galaxyofgraphics.com.

Winter on the Farm

“Winter on the
Farm” by Billy
Jacobs meas-
ures 36 by 12
inches and re-
tails for $24.
For further in-
formation, call Penny Lane Publishing, New Carlisle, Ohio, at (800) 273-
5263 or go to: www.pennylanepublishing.com.

Queen Bee

“Queen Bee” by Ani
Del Sol measures 36
by 24 inches and re-
tails for $30. Phone
SunDance Graphics,
located in Orlando, FL,
at (800) 617-5532, or
go to the website at:
www.sdgraphics.com. La Gerbe

“La Gerbe” by Henri Matisse measures 19
by 16 inches and retails for $42. Telephone
Rosenstiel’s, London, at (011-44) 207 352
3551 for further information, or go to the
website located at: www.felixr.com.

Blue Poppy Field I

“Blue Poppy Field I” by Cynthia
Coulter measures 18 by 18 inches
and retails for $15. Call Roaring
Brook Art, Elmsford, NY, at (888)
779-9055 for further informa-
tion, or visit the website at:
www.roaringbrookart.com.
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Lady of Class

“Lady of Class” by PI Studio is an offset
measuring 24 by 36 inches and retailing 
for $44. For more information, phone PI 
Creative Art, Toronto, at (800) 363-2787 or
go to: www.picreativeart.com.

Beyond the Bounds I
“Beyond the Bounds I” by Tim 
O’Toole is an open edition giclée
measuring 20 by 20 inches. The
retail price is $50. Phone World
Art Group in Richmond, VA, for
details at (804) 213-0600 or visit:
www.theworldartgroup.com.

Cream Silken Bloom

“Cream Silken Bloom” by Withaar is a
large format custom giclée print on matte
paper measuring 30 by 30 inches and re-
tailing for $108. Call A.D. Lines in Monroe,
CT, at (800) 836-0994 or visit the website
at: www.ad-lines.com.

Palms

“Palms” by
Ashley Sin-
gleton meas-
ures 30 by 
12 inches and
retails for $22.
Te lephone

Sagebrush Fine Art, Salt Lake City, Utah, at (800) 643-7243 for more 
information or visit: www.sagebrushfineart.com.

Restless Mind

“Restless Mind” by Lina Alattar measures 24
by 24 inches and retails for $32. For further
information, telephone Image Conscious, 
located in San Francisco, at (800) 532-2333,
or go to: www.imageconscious.com.

The Grand Canyon

“The Grand
Canyon” by
C h r i s t o p h e r
Gjevre has an
image that mea-
sures 40 by 
13 1/2 inches
and a retail price of $30. Call Blakeway Worldwide Panoramas Inc., located
in Minnetonka, MN, at (800) 334-7266 for further information, or go to the
company’s website located at: www.panoramas.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.
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EFFECTIVE PROMOTION

does a blog, is the biggest
single factor contributing to
new customers. Through
optimization, his frameshop
shows up on the first page
of organic search results,
Google Places and Yelp.
“Right now, we are busy
enough, and I don’t have
time to do social media.
Hearing this from a mar-
keter flies in the face of
what is going on in market-
ing circles. But it is just the
two of us, and we have to
pick what we spend time on
very carefully.”

Art encounter of Las
Vegas carefully crafts its
marketing initiatives to re-
flect the gallery’s new em-
phasis on the services it
offers, as well as its artwork
ranging from Old and Mod-
ern Masters to Contempo-
rary. “The number one thing
that is working for us is 
e-blasts,” says Rod Maly,
CEO. “We try to send
something out once a
week—we don’t want to
over do it.” Art encounter
has an e-mail list of 12,000
clients. Over a couple of
months it hits every art col-
lecting demographic, such
as Modern Masters, Ren-
aissance, Abstract. The idea
is to put art in front of clients.
“Every so often we get a
‘blue bird,’ where someone
sees, for instance, a Chagall
e-blast, it piques their inter-
est, and they buy.” But the
key thing is that e-mail
blasts keep Art encounter’s

name out there. This is par-
ticularly important since the
gallery’s move two years
ago away from the Las
Vegas Strip, where it was
open 12 hours a day, to a

quieter location off the Strip
on Arville Street. “Now we
offer a lot more services.
We are much more than a
gallery,” says Mr. Maly. Of
course, he has the staff to
be able to accomplish this.
Brett Maly, his son and Art
encounter president, is a
USPAP certified appraiser;
and Scott Ferguson, execu-
tive director, is a graduate of
Sotheby’s Institute of Art in
London and brings a 30-
year career in fine art. 

Art encounter’s advisory
services include art ap-
praisal and consultation, on-

line art e-pinions, and they
offer to sell work both 
privately and at auction. In
fact, the highly successful
auction of a Romare Bear-
den painting, which fetched

$70,000,
double its
high esti-
mate at
Christie’s
Post-War
to Pre-
sent sale

in September, was the sub-
ject of one of Art encounter’s
recent e-blasts. And in the
new location, Art encounter’s
clients are treated as VIPs.
“If a client wants to come
and see us, we send a limo
for them,” says Mr. Maly. “I
can afford that. This is a lot
less expensive than rent in
the Forum Shops.”

As EC Galleries Ruth-Ann
Thorn agrees. “It is really
important as a dealer to 
define what your market is,
who you are marketing to,
and how you reach those
folks.” Art is easy to find

online in all price points 
and style. “But what is not
easy to find is the service
and experience you will 
get in the four walls of a
gallery. Collectors that we
have been successful in 
cultivating don’t need a
piece of art—they are not
looking for art to buy—but
they are collectors. This is 
a different breed. They feel
they are a patron of the 
arts and want to work with 
a dealer and learn about
the artists they want to
represent—and they play
an integral role in further-
ing artists’ careers. The
gallery we are creating
now is to support the 
collector. We are in-
vested in collectors as
human beings, as they
are invested in us in 
buying art.”   

Right now, she says, it
is not a matter for her 
of getting a better online
presence “because no

one can compete with their
own thumbprint as a busi-
ness. If people feel wel-
comed and they love what
you have and sense your
passion, no one can com-
pete with that.” In fact, she
says, “I am not competing.
We are going to dominate,
and that is different. We are
going to be our own unique
presence that people won’t
find anywhere else—and if it
resonates with them, they
will come back.”   

Sarah Seamark is Editor in
Chief of Art World News.

EFFECTIVE PROMOTION
continued from page 13

Art encounter
of Las Vegas
is broadcast-
ing the
news, via 
its weekly 
e-newsletter
to clients,
that the
gallery just
recently 
facilitated the sale at auction
of a Romare Bearden paint-
ing. At left, Brett Maly, 
president of Art encounter
and a USPAP certified ap-
praiser, is joined by client
Oliver Lee Hill, at right, 
holding the Bearden collage,
“Evening Meal,” 1984, 12 by 10 inches. Art encounter arranged
for the work, owned by Mr. Hill, to be auctioned in Christie’s
Post-War to Present sale in September where the piece
fetched $70,000, double its high estimate.
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“Walk By Faith” 
by Amy Amos
Image Size: 
36” x 24”       
$30

OPEN EDITION PRINTS
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sarah@sundancegraphics.com
9564 Delegates Dr., Building B, Orlando, FL 32837

SunDance Graphics

E-MAIL: customerservice@editionslimited.com
4090 Halleck Street, Emeryville, CA 94608

“Technicolor Trees 1”
(One of a set of three) 
by E. Loren Soderberg
Image size: 24” x 24” 

$35 
Available as POD on
paper and canvas. 

Editions 
Limited

www.gangoeditions.com
E-MAIL: info@gangoeditions.com

2187 NW Reed St., Portland, OR 97210-2104

“Approaching
Squall” 

by Stan Hellman
Image Size: 
18” x 12” 
$12 

Also available as 
POD in any size.

Gango Editions

“Low Tide 2” 
by Craig 

Trewin Penny
Paper Size: 
27” x 29”
Image Size: 
27” x 27”  
$35

Image 
Conscious

800.532.2333  www.imageconscious.com

“Norman Catwell” 
by 

Lucia Heffernan
Paper Size: 8” x 10”
Image Size: 8” x 10”

Retail: $8

Image 
Conscious

www.haddadsfinearts.com
E-MAIL: cfskeen@haddadsfinearts.com

3855 E. Mira Loma Ave., Anaheim, CA 92806

“Repose”
by E. Jarvis

Image Size: 26” x 26”
Also available as 

a custom size giclée.

800.942.3323
Fax: 714.996.4153

Haddad’s 
Fine Arts Inc.

800.532.2333    
www.imageconscious.com800.617.5532

www.sdgraphics.com     www.sundancegraphics.com

800.228.0928
www.editionslimited.com

800.852.3662
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December 4–9:Art Miami,
Art Miami Pavilion, One
Miami Herald Plaza at NE
14th Street, downtown Mia-
mi. Produced by Art Miami
LLC. Visit: www.artmiami
fair.com, (305) 517-7977. 

December 4–9:CONTEXT
Art Miami, Context Art Miami
Pavilion, One Herald Plaza,
Miami. Produced by Art 
Miami LLC. Visit: www.context
artmiami.com or call (305)
517-7977.

December 4–9: SCOPE
Miami Beach, bespoke pavilion
on the sand at Ocean Drive
and 8th St., Miami Beach.
Visit: www.scope-art.com or e-
mail: info@scope-art.com.

December 4–9: Design
Miami, Meridian Ave. and 19th
St., adjacent to Art Basel at
Miami Beach Convention
Center, Miami Beach. Visit:
www.designmiami.com or call
(305) 572-0866.

December 5–9: Spectrum
Miami, Mana Wynwood, 2217
NW 5th Ave. at NW 22nd
St., Miami. Produced by Red-
wood Media Group. Visit:
www.spectrum-miami.com, e-
mail: info@redwoodmg.com. 

December 5–9: Red Dot
Miami, Mana Wynwood,
2217 NW 5th Ave. at NW
22nd St., Miami. Produced
by Redwood Media Group.
Visit: www.reddotmiami.com,

e-mail: info@redwoodmg.com.

December 5–9: Superfine
Miami Beach, 1001 Ocean
Dr. Visit: www.superfine.world
or e-mail: info@superfine.world.

December 5–9: Aqua Art
Miami, Aqua Hotel, Miami
Beach. Produced by Art Miami
LLC. Visit: www.aquaartmiami
.com or call (305) 517-7977.

December 5–9: UNTI-
TLED, Miami Beach. Visit:
www.untitledartfairs.com.

December 5–9: INK Miami
Art Fair, Suites of Dorchester,
1850 Collins Ave., Miami
Beach. Produced by the 
International Fine Print 

Dealers Association. Go to:
www.inkartfair.com.

December 6–9: Art Basel
Miami Beach, Miami Beach
Convention Center, Miami
Beach. Produced by Art Basel.
Visit: www.artbasel.com.

December 6–9: PULSE
Miami Beach, Indian Beach
Park, 46th St. and Collins
Ave., Miami Beach. Visit:
www.pulseartfair.com.

December 6–9: NADA
Miami, Ice Palace Studios,
1400 North Miami Ave.,
Miami. Produced by the New
Art Dealers Alliance. Go to:
www.newartdealers.org or
call (212) 594-0883.

between the four printing 
locations. “A print made 
in Atlanta needs to look 
exactly like a print made in
Europe.” 

He says this is achieved
thr-ough using the same
equipment in each facility,
calibrating it the same, and
use of color management.
“It also means protecting 
intellectual property so if
you have an image owned
by an art publisher we 
are ensuring it is controlled
in our system and can’t 
be reproduced outside our 
system.”

Larson-Juhl has always
been an international com-
pany, he notes. “But there

is a difference between
global and international.
Global means a coordinated

effort, such as a global
curation of mouldings
that can be leveraged
around the world—
not different mouldings
for different countries,
but inventory that is the 
same—and that is what 

we have.” Mr. Hasting adds,
“We want to make sure 
that the audience under-

stands that Larson-Juhl 
has always been and will

continue to be, a leader 
in moulding—moulding that
meets the needs of our 
customers so that they 
can meet the needs of 
their customers. We always
feel like our role at 
Larson-Juhl is to help inde-
pendent framers be suc-
cessful and anything we 
can do to drive foot traffic
into specialty stores is 
a great benefit to that 
channel. Photo-to-art is a
wonderful tool to help 
independents drive foot 
traffic and drive transac-
tions.” 

For further information,
visit Larson-Juhl’s website
located at: www.larson
juhl.com; for more informa-
tion on Gallery Moments, go
to the website at: www.
ljgallerymoments.com.

FINE ART SOLUTIONS
continued from page 18

Left, photo of 
Lake with Dock
printed on metal 
and housed in floater
frame. 
Below, detail of 
the unframed photo
printed on metal.
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SERVICES

Art World News
Custom Book Publishing
PHONE: 203.854.8566 
e-mail: jwhaffey@aol.com
www.artworldnews.com

Professional

CATALOGUE PUBLISHING
Wellspring Communications, Inc., 

parent company of Art World News, 
presents its Custom Book Publishing

division to offer the trade a complete
line of editorial, design, and printing

options to create elegant hard- 
and soft-bound catalogues and books.

CREATIVE COST
EFFECTIVE

INVENTORY LIQUIDATION
Over 6,000 

expertly crafted
maritime prints
ready for fast 
volume sale.

View the entire collection at 
WWW.MARITIME-PRINTS.COM     860 399 6922
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