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ADC Fine Art, a 10,000-square-foot 5th floor gallery in Cincinnati.

Greg Young, owner of Greg Young Publishing Inc., has been
awarded $350,000 in damages by a California federal judge in
a case in which Greg Young Publishing (GYP) claimed Zazzle
Inc. infringed copyrights on about 35 Kerne Erickson paintings
by allowing its users to replicate images of the paintings on
mugs and other items. Erickson is well known for his vintage-in-
spired travel- and beach-themed paintings which have proved 
to be some of the most popu-
lar works licensed by GYP.
The case is a lesson on the 
absolute importance of all
copyright owners, including
publishers who have exclusive
rights, filing all copyrights cor-
rectly with the Copyright Of-

fice (www.copyright.gov) in
order to protect themselves
against potential costs on liti-
gation, which are not recover-
able if the copyright has not
been properly registered and
are usually partially recover-

GREG YOUNG PUBLISHING WINS
COPYRIGHT INFRINGEMENT SUIT

THE INDEPENDENT NEWS SOURCE

QUOTE OF THE MONTH:
“An investment in the arts is an 
investment in our future. LA/LA 
attracted millions of visitors, sup-
ported thousands of good- paying
jobs, and helped drive another
year of record- breaking tourism.” 

Mayor Eric Garcetti, page 16

ART BRAND STUDIOS 
ACQUIRES WILD WINGS

MORGAN HILL, CA—Art
Brand Studios (ABS), pub-
lisher of branded art pro-
grams, has acquired Wild
Wings, representative of 50
of America’s top wildlife and
Americana/nostalgia artists.
Wild Wings has a long 
history of specializing in art
and art-related products that
reflect a healthy outdoor
lifestyle, with genres that in-
clude big game, waterfowl,
songbirds, Native American,
and nostalgic Americana, 

WHAT’S HOT IN
OPEN EDITION PRINTS

The best-selling prints from
leading open edition print
publishers are presented 
on pages 30 and 31.

IN THIS ISSUE:
FOCUS ON FRAMING

The impact of framers’ 
design choices is explored
in an article based on the 
winners of Tru Vue’s sixth
annual framing competi-
tion, page 20–22. We also
highlight New Framing 
Products on pages 24–25.

ARTEXPO NEW YORK:
STRONGER ECONOMY
FUELS OPTIMISM

Artexpo New York, SOLO,
and FOTO SOLO was a
better show for a number of
exhibitors, although with
some unevenness. A
stronger economy helped
fuel positivity, and many 
remarked on the more 
elegant look of the show
that featured some 400 ex-
hibitors. Turn to page 14.

continued on page 12

continued on page 12

Click on advertisers’ 
Web addresses 

throughout the issue.
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“ Fine Feathers”  by 
Mark Hopkins is a bronze 

sculpture in an edition of 25, 
measuring 12 by 19 by 6 
inches. The retail price is 

$1,900. Phone Mark Hopkins 
Sculpture, Loveland, CO, at 

(631) 754-8414 or: www.
markhopkinssculpture.com.

INSIDE THIS ISSUE
LA/LA Generates
$430 Million 

Pacific Standard Time:
LA/LA, which ran for four
months through January,
added an estimated $24.3
million in tax revenue for
state and local government
across Southern California.

Page 16

Impact of Framers’
Design Choices 

Tru Vue’s 6th Annual Framing
Competition asked that
framers choose one of three
textile artworks by Chilean
artist Andrea Barrios Aguilar,
commissioned exclusively
for the competition.

Page 20

Decor Moulding 
Acquires United Mfrs

Decor Moulding announced
that it has purchased United
Mfrs Supplies’ Web store
and its product offerings, in-
cluding moulding, frames,
supplies, and equipment,
that are being expanded.

Page 20

New Framing 
Products

In our New Framing Products
section, we debut framing re-
leases from various compa-
nies, including introductions of
new collections and expan-
sions of existing lines, as well
as new framing equipment.

Page 24

Artexpo New York
Highlights

We feature some of the photo
highlights of this year’s Art-
expo New York, SOLO, and
FOTO SOLO, a four-day trade
and consumer show in April on
Pier 94 in New York City, that
featured some 400 exhibitors.

Page 26

Gallery Lights:
Noteworthy Events

Art galleries, their owners, di-
rectors, custom framers, staff,
clients, and collectors are fea-
tured celebrating show open-
ings where new work is deb-
uted, as well as various events
in this month’s Gallery Lights.

Page 28
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IN OUR OPINION

Certainly the 800-pound
gorilla in the corner of
many art gallery and

frameshop owners’ minds is
the competitive, and perhaps
destructive, force of the Inter-
net. Nothing has sparkled as
brightly in the eye of con-
sumers as making purchases
online. For many, shopping in
general has always carried the
“thrill of the hunt”experience
along with it. For generations,
buyers, mostly ladies—the key
purchase decision makers in
most families—have prided
themselves on their abilities to
source and purchase goods at
boastable prices. Content-
ment, self-confidence and
pleasure ensued. Today the dy-
namic of the cybershopper is
really no different, although the
method and manner has
changed.

In the first quarter of this
year, online sales accounted
for just over 9% of all retail
sales. Folks in the art and
frame industry could rightfully
argue that the percentage of

sales in our industry is signifi-
cantly higher and that the num-
ber of purchase decisions
influenced by the Internet is
even greater. So, the goal for
any savvy art gallery or framer
is to manipulate the Internet
for the greatest gain. This
means more than having a top-
notch website, it means con-
trolling your environment on
the Internet.

Consider these three sug-
gestions to increase sales and
profits. Acknowledge that cus-
tomer reviews matter and there
are things you can do to ensure
the Internet is full of the great
things people say about your
business. Secondly, guard your
pricing. One of the best and
worst characteristics of the In-
ternet is its ability to foster
price comparison. The problem
in our industry is one of compa-
rability because most often
consumers can’t compare “ap-
ples to apples” online and are
most often seduced by a
seemingly lower price. Lastly,
promotion works. Do it!
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Art Brand Stu-
dios, Morgan
Hill, CA, has
signed Redina
Tili to repre-
sent her origi-
nals and lim-
ited edition 
giclées. Tili,
whose work is
based on her
own nature
photography,
features lay-
ers that are
enriched by
multiple treat-
ments of textures telling various stories throughout each piece.
Original work is mixed media on metal, framed, retailing from
$16,000 to $20,000. Limited editions are published as giclées
on metal in editions of 30 to 50, retailing from $600 to $720.
Phone (888) 296-0611 or go to: www.artbrandstudios.com.

Art Brand Studios Signs Redina Tili

“Stream of Dreams” by Redina Tili is pub-
lished as a giclée on metal in an edition of
30, measuring 30 by 24 inches ($720).

In celebration
of the release
of Classy Art’s
newest mir-
rored frame
collection, its
market kickoff
party was aptly
titled “Seduc-
tive Reflec-
tions.” With
the help of
s p o n s o r s ,
Planned Furni-
ture Promo-
tions, Unive-
rsal Cargo, and Acima, Houston-based Classy Art’s party
has grown at every market. In the wall decor business 25
years, Classy Art Wholesalers Inc. is a leading supplier of
framed and unframed wall decor. The mirrored frames are
offered in three sized prints: 22 by 26, 18 by 42, and 34 by
40 inches. Visit: www.classyart.net, (800) 372-8007.

Classy Art’s High Point Kickoff Party

The Classy Art executive team, having fun
and loving what they do. From the left, are:
Blake Johnson, Gabriel Cohen, Priscilla
Drye, and Jonathan Cohen.

World Art Group, Rich-
mond, VA, presents the
work of Viv Eisner who,
through her art, searches
for the beauty and laughter
that can be found in silliness
and wit. A lover of animals,
textures, vintage, fabric,
junk, and road trips, the
Providence, RI, artist ex-
plains her philosophy, stat-
ing, “I am passionately
driven to create design that
reflects the universal need
to keep the child within alive
and happy.” At one time a
purist with her medium,
using only gouache or pas-
tels, she is now happy mix-
ing materials with photo-
graphed textures and found objects resulting in a combination
of deliberate creativity and happy accidents. Visit the website
at: www.theworldartgroup.com or call (804) 213-0600.

World Art Group Signs Viv Eisner

Viv Eisner’s “Café Chef III,” is
an open edition print on paper,
with a 12- by 16-inch image
from World Art Group.

Sales of limited
edition Street
Art prints were
brisk at the
grand opening
in April of Pop
In te rna t iona l
Galleries’ new
location in the
vestibule of
Vandal, a trendy
New York rest-
aurant and club
that serves ultra
high end street
food. Three of
the five street
artists whose
originals and prints are shown at Vandal were in attendance,
Dom Pattison, UR New York, and Sean Sullivan. Their edi-
tions of 199 sell for $350 unframed, $745, framed. “The prints
are our focus,” says Jeff Jaffe, “and no question we will do
more.” Visit: www.popinternational.com, (212) 533-4262.

Pop’s Grand Opening at Vandal

Jeff Jaffe, fourth from left, owner of Pop
International Galleries, and his wife
Nanette Ross, far left, with Jen Rucker,
owner of Tao Group; Genesis Suero, Miss
NYC 2018; and Johnathan Kavourakis,
chef and owner of Vandal Restaurant.
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Image Conscious of
San Francisco has
signed Rod Chase to
an open edition poster
publishing agreement.
Chase is known for
producing photorealis-
tic paintings of famous
landmarks and lo-
cales, both in America
and abroad. “As a
hyper-realistic painter,
it is very important
that each building and
the surrounding land-
scape are painted with
complete accuracy
right down to the
smallest detail,” he explains. The artist works with acrylics on
canvas, spending hundreds of hours on each painting as he
strives to present a fresh and unique view to familiar subjects.
Vistas of New York and Paris are among the open editions
available from Image Conscious. For further information, call
(800) 532-2333 or visit: www.imageconscious.com.

Image Conscious Signs Rod Chase

“Hills of Chianti” by Rod Chase is 
an open edition print with a 30- by
30-inch image available as Print-on-
Demand from Image Conscious.

Swan King Interna-
tional of Montara, CA,
has announced the 
release of the first in 
a series of dragon
sculptures by Michael
Parkes entitled “‘REX’
Libris,” available in both
green and red patina.
Parkes is known as a
magical realist painter,
sculptor, and stone 
lithographer; he has
studied esoteric doc-
trine of the East and the
West, and his imagery
is drawn from wisdoms
including the Cabalistic
and the Tantric, but em-
bodied in forms of his
own imagination. For details on the new series, call Mark Eaker
at (650) 455-9932 or: www.theworldofmichaelparkes.com.

Michael Parkes’ New Dragon Series

“‘REX’ Libris” by Michael Parkes,
lost wax bronze sculpture in an
edition of 95 measuring 6 by 7 by
8 inches, retailing for $1,650.

This year’s winner of
the Hasselblad Mas-
ters’ Fine Art category
is Maria Svarbova of
Slovakia, whose win-
ning entry is shown.
Winners in 11 cate-
gories were selected
by a combination of
public vote and a pro-
fessional jury of inter-
nationally recognized
photographers and im-
aging experts. Winners
become a Hasselblad
brand ambassador and
are invited to shoot for the biannual Hasselblad Masters book.
Svarbova, whose prints in editions of 25 are represented in a
few select U.S. galleries, can be reached at the website:
www.mariasvarbova.com or by e-mail at: m.svarbova@gmail
.com. For the competition: www.hasselblad.com/masters.

Hasselblad Masters Fine Art Winner

“Art 003” by Maria Svarbova.

Banovich Art Inc.,
Livingston, MT,
presents “Taking
Flight,” a limited
edition print re-
lease by John
Banovich, inspi-
red by the artist’s
experience of wat-
ching flocks of
flamingoes at the
lake Elementita in
Soysambu Con-
servancy in Kenya.
“I began an attempt to capture this stunning sight with a con-
cept sketch,” Banovich says. “The placement of each
flamingo was very important as it would generate movement
across the canvas with the wing placement helping to guide
the viewer’s eyes through the composition.” “Taking Flight”
is a giclée on canvas, edition of 75, measuring 40 by 32
inches, ($1,500). A Studio Edition is available in an edition
of 75 with a 66- by 52-inch image ($3,500). Call (888) 486-
3160 for details or visit: www.johnbanovichfineart.com.

John Banovich Print ‘Taking Flight’

“Taking Flight” by John Banovich.
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able if the action is success-
ful by the claimant.  

Greg Young Publishing Inc.
of Santa Barbara, CA, had
brought this copyright in-
fringement action against
Zazzle Inc. of Redwood City,
CA, an e-commerce vendor
that allows users to upload
images of artwork, slogans,
and designs for
printing by Zazzle
on products such as
coffee mugs, travel
posters, T-shirts,
mousepads, and
more. These prod-
ucts are then of-
fered for sale to the
public. The plaintiff,
GYP, alleged that
some of the de-
signs uploaded by
third parties and
printed onto prod-
ucts by Zazzle in-
fringed 35 different
copyrighted works
by Erickson, owned
by the plaintiff.

During the pro-
ceedings, Mr. Young made
the decision not to accept a
confidential out-of-court set-
tlement, but to push forward
and go to trial, so that the
settlement would be on pub-
lic record and benefit the
whole industry of artists, pub-
lishers, manufacturers, and
the public. The case was
tried on August 8 and 9,
2017, in the U.S. District
Court, Central District of Cal-
ifornia in Los Angeles. Mr.
Young felt able to do this be-
cause he had registered all of
the copyrights, proving copy-
right ownership, at the time
of first publishing. 

In court documents it was
stated that Mr. Young actively
protects these copyrights.

When licensing to manufac-
turers, GYP requires a visible
attribution that notices Kerne
Erickson as the artist and
GYP as the copyright owner.
Court documents state, “De-
spite this fact, and because of
Mr. Erickson’s popularity,
GYP is constantly required to
protect its rights in and out of
court against willful infringers
who believe that they can do

as they please without any
consequences and in viola-
tion of the law.”

One aspect that is note-
worthy of what is protected
under the Digital Millennium
Copyright Act (DMCA) came
to light in the judge’s ruling on
the defendant and prosecu-
tion’s motions for summary
judgement. Judge Stephen
V. Wilson, United States Dis-
trict Court, Central District of
California, concluded that, to
the extent Zazzle manufac-
tured and sold physical prod-
ucts bearing infringing
images, Zazzle was not pro-
tected under the DMCA.
But, Zazzle could invoke
DMCA safe harbor to the ex-
tent GYP sought to impose li-

ability based solely on the
unauthorized display of copy-
righted images on Zazzle’s
website. 

At trial, it was noted that
Zazzle has an express policy
against infringing activity. It
was shown that Zazzle:
(1) Adopted a policy against
copyright infringement. 
(2) Required its users to con-

tractually warrant
that each design’s
use was authorized. 
(3) Employed a
large team to help
enforce its policy. 
(4) Responded to
every one of plain-
tiff’s takedown re-
quests, and 
(5) Made an effort
to try to locate and
remove additional
infringements from
plaintiff’s catalogue.

Evidence showed
that every time Zaz-
zle was notified of
an alleged infringe-
ment, it removed
that product from its

website. At one point in time,
Zazzle made a specific effort
to try to remove all products
that might potentially infringe
plaintiff’s copyrights by using
keyword searches to try to
find those products and re-
move them. However, Mr.
Young’s ongoing concern
was that other third-party
users continued to upload his
images to Zazzle and Zazzle
did not proactively takedown
the images. Plaintiff had to
send a total of nine takedown
notices to combat these new
images.

The jury found in favor of
Greg Young Publishing and
Mr. Young was awarded

ART BRAND STUDIOS 
ACQUIRES WILD WINGS

among others. Since the 
publication of its first print in
1970, Wild Wings and its
artists have donated a portion
of each year’s print editions to
conservation organizations
across North America.

ABS is owned by Art Brand
Investor LLC, which is owned
by M2 Investment Manage-
ment LLC, and managed by
Next Point Capitol (NPC).
Mark Mickelson, managing
partner at NPC, says,
“Through a broad range of
products, from fine art prints
to home décor, we are looking
forward to marketing and pro-
moting an artistic genre that
celebrates wildlife and Ameri-
cana, and doing it with a com-
pany with the same values
and creative commitment that
ABS was founded on.” Randy
Eggenberger, president of
Wild Wings, notes, “This
union brings together the cre-
ative talents of some of the
most respected names in art
including Thomas Kinkade,
Terry Redlin, and Wild
Wings. The combined compa-
nies will build on the 
respective strengths of each
organization resulting in excit-
ing new directions and oppor-
tunities for our customers,
artists, and employees.” Visit:
www.artbrandstudios.com or:
www.wildwings.com. 

CONTACT INFORMATION
FOR BILL TOMA 
SCULPTURE CORRECTION

In the March–April issue of
Art World News we published
an incorrect e-mail address to 
inquire about Bill Toma’s 
sculpture collections. To 
request information on his
work, e-mail: Steve Morris 
of ACES Art at: smorris@
rockstreamcapital.com.

ART WORLD NEWSPAGE 12

GREG YOUNG WINS COPYRIGHT INFRINGEMENT SUIT

continued on page 18

Greg Young, fourth from left, with his team of
four attorneys and artist Kerne Erickson on the
steps of the U.S. District Court in Los Angeles
after the first day of the trial. From left, the attor-
neys are Jacob Ainciart, Jeffrey Young, and
Jason Aquilino, and far right, Darren Quinn. 
Erickson is on Mr. Young’s left. 

continued from page 1continued from page 1

MAY18-News-GregYoungCase-p1-SKS_Layout 1  7/19/18  12:42 PM  Page 1



FullPageAdTemplate_Layout 1  12/11/17  1:27 PM  Page 1

www.tenplusframes.com


Artexpo New York, SOLO,
and FOTO SOLO, a four-day
trade and consumer show in
April on Pier 94 in New York
City, produced by Redwood
Media Group, was a better
event than last year for a
number of exhibitors, al-
though with some un-
evenness. A stronger
economy helped fuel
positivity, and many re-
marked on the more ele-
gant look of the show
that featured some 400
exhibitors. But there 
was some disappointment
with trade attendance. 

Eugene Korchinski of
Anna Art Publishing said
the show worked out
better for them than last
year and turned out to be
O.K. Among his sales
were three originals by
Anna Razumovskaya,
two with retail prices of
$40,000 and one at
$26,000 from the artist’s new
Textures Series, along with a
number of limited edition gi-
clées. “Overall, the show
looked better, but
trade attendance was
very, very poor—and
this is the major con-
cern for all ex-
hibitors,” he said.
Michael Havers of
Progressive Fine Art
also found the show
to be better on a
number of levels than
last year. “We wrote
more invoices on the
trade day than the
year before, and that
is often to do with the
economy. We are a
little more positive,”
he said, “and people
seem to be a little
more excited about the
show.” For Rami Rotkopf of
Smart Publishing and Blue
Gallery, it was his best Art-

expo in 10 years. “We made
a lot of sales to both the
trade and consumers.”
Among them, he sold 15
paintings by David Schluss
who was working in a new
palette with his Blue Series,

retailing for $12,400 to
$27,000. Among other sales,
were a few of the newly intro-
duced mixed media paintings

on metal and canvas by Marc
Lipp and three of the artist’s
painted bronze sculptures of
French bulldogs. “There was

much more energy—people
are back, and the economy is
great,” noted Mr. Rotkopf. 

At Art Brand Studios’
booth, new originals and lim-
ited editions by Blend Cota
were on display, as well as
the debut of newly signed
artist Redina Tili’s mixed
media work. Both artists
were on-hand to meet with
attendees. “Artexpo New
York was a great way to
launch our new artist,”
said Art Brand’s Lisa
Nixon. “In addition, we had
the opportunity to host a
special event with the
Alzheimer’s Foundation of
America (AFA) for Blend
Cota’s release, ‘Lights of
Hope’ which he then do-
nated the original to the
AFA to help support their
cause. We had a number
of our existing dealers visit
the show to meet our
artists and see the origi-

nals on display. We also met
with several art dealers who
are interested in Blend and
Redina’s originals.” Several

limited editions by both
artists were sold dur-
ing the show. 

This year’s Artexpo
marked the 40th an-
niversary of the show
that began at the New
York Coliseum in
1978. Mitch Meisner
of Meisner Gallery re-
members being there
with his father, Joel
Meisner. Returning to
Artexpo after an ab-
sence of several
years, Mitch Meisner
said, “For me it was a
blast. I had such a
good time—I met old

friends, and there was busi-
ness being done.” He made

BOOK DEVOTED TO
ALBUM COVER ARTISTS
TO BE RELEASED SOON 

CHICAGO—Stories and in-
sights from the unsung he-
roes of the music business—
album cover artists—are told
in a 500-plus page softcover
book, Unsung Heroes of the
Music Business, that is ex-
pected to be released in time
for the Holidays. The book,
which is likely to retail for
around $50, is being created
by Mike Goldstein who brings
a background as a successful
developer and producer of
cutting-edge entertainment
programming for TV and on-
line distribution. He has spent
years researching and writing
about the talented people
who have contributed their
skills to making great imagery
and packages for their clients
in the music industry. What is
different about Mr. Goldstein’s
book is that, rather than fo-
cusing on the art and the
music as many others have
done, he concentrates on the
designers, directors, photog-
raphers, illustrators, and oth-
ers that have produced
memorable works of art for
album covers. Shown is “Ten
Years After—Now,” a 12- by
12-inch image of the CD co-
ver art created for the blues
rock band by Bob Masse.

Information on the book is at:
https://albumcoverhallof
fame.wordpress.com, e-mail
Mr. Goldstein at: curator@ 
albumcoverhalloffame.com 
or call him at (971) 645-8958.

ART WORLD NEWSPAGE 14

ARTEXPO: STRONGER ECONOMY FUELS OPTIMISM

Pictured at the Art Brand Studios booth are,
from left, artists Blend Cota and Redina Tili,
along with Redwood Media Group’s Linda
Mariano during the unveiling of Cota’s
“Light of Hope,” a painting created to benefit
the Alzheimer’s Foundation of America.

Progressive Fine Art’s Michael
Havers, left, and John Petcoff. Shown
are sculptures by Estella Fransber-
gen, made of semi-precious stones,
that are often paired by collectors
with Jürgen Görg’s paintings. 

continue on page 16
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several sales, among them
work by Billy the Artist that
he represents in the U.S.
The artist is known for his
designs for such brands as
Swatch, Viacom, and Lam-
borghini.

A talking point of the show
was the new sculpture gar-
den presenting the enormous
works of Steve Farland of
Chairborne Art, made out of
parts of wood chairs in line
with his premise: reclaim re-
purpose, rejoice. Sculpture
was also prevalent in ex-
hibitors’ booths, with many
unique interpretations. ADC
introduced wall sculpture by
TMS Studios consisting of in-
dividual metal pieces in Lam-
borghini red automotive paint
retailing for $75–$115 each.
The pieces, adhered to the
wall with magnets, allow a
customized design. ADC’s
Litsa Spanos also introduced
Hasna Sal’s one-of-a-kind
fused glass pieces with metal
standoffs, retailing for $500–
$2,500, that also allow for a
customized design.

Lynn Paterson of James
Paterson Fine Art said that
they were able to sell 27
pieces of their wire sculp-
tures, 10 of which were sold
to the trade. In total, they
brought 71 pieces to the
show. “We have been exhibit-
ing for the last four years and
this show was better for us in
terms of the number of items
sold, compared with the pre-
vious year. I was also able to
make connections with sev-
eral new galleries in different
states. Our experience in the
past was that people were
more willing to see something
they like and buy it on the
spot. Now there is a hesi-
tancy to purchase higher
priced items without checking
with a spouse, going home

and measuring a space, or
just taking time to make a de-
cision to purchase, to know
exactly where it will go in their
space, rather than buying it,
taking it home and letting it
tell them where it should go.”

Samir Sammoun, an Art-
expo exhibitor for 22 years,
presented some 50 new
paintings. Among them were
small pieces, 8 by 10 inches
that sell for $2,300, that are
popular with collectors “be-
cause they have a tiny space

and they want just a tone on
the wall.” He added, “Art-
expo has done well for my
career.” Over the years,
through the show he said he
has built up a good clientele
in the New York area who
come back to buy. Interna-
tional Art Events from Lon-
don, England, also had small
works among its offerings, in-
cluding Michael Pantuso’s
digital prints on blocks of
wood, 10 by 10 inches in edi-
tions of 100 that sell for
$350. They caught media at-
tention at sister show Spec-
trum Miami this past winter.

Diana Vachier of Steve
Kaufman Art Licensing–
American Pop Art Inc. said
that the trade day was pro-

ductive for them, as they
made many solid contacts,
even though no work was
sold during the show. “We
were approached by several
galleries and companies that
are interested in licensing our
work for products,” she said.
“But overall, we found that
the visitors throughout the
show were not serious art
collectors and just came for
a day outing.” Work by the
late Pop artist including
“Mozart State” and “Super-
man Burst” were on display. 

At the Paul Bran-
dejs Studio booth,
Paul Brandejs’ mixed
media work with
acrylic and photogra-
phy on shaped can-
vas garnered much
interest. Unfortu-
nately, it did not
translate into sales.
“I returned to the
show this year with
high hopes,” Bran-
dejs said. “As far as
trade goes, I did not
see many attend-
ing.” Debuted at his
booth were new orig-
inal pieces, including
“Into the Forest,” “In

Between,” “Cacti #3,” and
“Shimmer,” the latter of
which measures 71 by 33 by
6 inches and is priced at
$5,000.

Steidel Fine Art, with three
locations in London, Austin,
TX; and Tampa, FL; returned
to the show to build off con-
tacts created the year be-
fore. “Last year we exhibited
at Artexpo and saw a lot of
potential to increase our
gallery’s presence in the
NYC art market,” said
Maxwell Chapman. “We re-
turned to grow on the gains
and contacts we made last
year. We made some great
contacts with trade profess-

LA/LA GENERATES
$430 MILLION IN 
ECONOMIC OUTPUT IN
SOUTHERN CALIFORNIA

LOS ANGELES—Pacific
Standard Time: LA/LA, an
initiative that included more
than 70 cultural institutions
from Palm Springs to Santa
Barbara to San Diego, added
$430.3 million in economic
output and supported 4,080
jobs, with total labor income
of nearly $188 million, ac-
cording to analysis by the Los
Angeles County Economic
Development Corporation.
The event, which ran for four
months through January,
added an estimated $24.3
million in tax revenue for state
and local government across
Southern California. 

“An investment in the arts is
an investment in our future,”
says Mayor Eric Garcetti.
“Pacific Standard Time:
LA/LA attracted millions of
visitors, supported thousands
of good- paying jobs, and
helped drive another year of
record- breaking tourism. LA’s
status as a creative capital is
good for business, and an in-
spiration for all Angelenos.”
The analysis shows nearly
2.8 million visitors came to
LA/LA, more than 30% from
outside Southern California,
and 40.3% under the age of
34. Visitor spending on ho-
tels, restaurants, stores, etc.,
reached $192.6 million. The
collaborative initiative, led by
the Getty, presented hun-
dreds of concurrent exhibi-
tions, programs, and events
exploring different aspects of
Latin American and Latino art.
It was supported by $16.3
million in grants from the
Getty Foundation and pro-
duced ground- breaking schol-
arship. More than 20 exhibits
are now traveling worldwide.
The full economic report is at:
http://www.pacific
standardtime.org/en/press/.
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Rami Rotkopf, right, owner of Smart
Publishing and Blue Gallery, is joined
by Marc Lipp whose paintings were
premiered at Artexpo. The artist is
also known for his painted bronze
sculptures of French bulldogs.

ARTEXPO NEW YORK
continued from page 14
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ionals and are monitoring
leads made at this show to
hopefully convert them into
follow-up sales and collabora-
tions on future projects.” 

South Florida Gallery, an
artist cooperative—many
from Venezuela—presented
an array of work including
that of Monica Campana
Montanarella who creates a
painting, photographs it, then
prints it on metal to make a
one-of-a-kind metal wall
sculpture that sells for
$2,000–$8,000. Also fea-
tured were the sunset wall
sculptures of Diego Carde-
nas who takes photos of sun-
sets that he prints out to
make wall sculptures that sell
for $1,000–$2,000. Carde-
nas describes them as a re-
flection and analysis of his
appreciation of the environ-
ment. The portrait paintings
of photographer Tim Tadder,
presented by Arte Collective,
received a lot of interest.
They are also available as
prints in an edition of 5, 48 by
48 inches, ($5,500). 

As usual, there were many
gems to be discovered in the
SOLO pavilion where suc-
cess varied. “There are not a
lot of arenas for solo artists,

and this show has the high-
est visibility,” observed re-
turning SOLO exhibitor
Robbii. He made enough
sales to break even, and is
also in communication with a

gallery from Paris and Spain.
“Exposure is like catnip to
artists,” he said, “but a lot of
the crowd were art voyeurs,
not buyers. This was my fifth
year, and the issue is
whether it is working, and it
is hard to say.” 

Louise Cutler of Louise
Cutler Fine Art has exhibited
for several years and knows

that oftentimes, sales can
come from follow-up with
those met at the show. “I
brought several pieces with
me including work from my
new ‘Flora’ collection of

paintings, a few from my
original collection, and
some new bronze
pieces,” she said. “I did-
n’t make any sales at the
show this year which is
unusual, but it happens.
However that doesn’t
mean I will not make sales
on the back end. It’s just
a matter of staying posi-
tive and reconnecting
with those who stopped
by. Every time I come to
Artexpo I gain more visi-
bility, knowledge, and
confidence that I am in
the right place.”

Amy Shackleton of
Amy Shackleton Fine Art
sold two of her dripped
paint on canvas paintings
of cities combined with

nature for about $4,000 each.
Unfortunately, none were to
the trade. “Overall, I am
pleased with the outcome of
the show,” she said. “As a
first-time exhibitor from
Canada, I wasn’t sure what to
expect. The first two days did-
n’t have much traffic (at least
in the SOLO section), but the

GASTONART & FRAME 
REOPENS IN NEW 
LOCATION AFTER FLOOD

SHREWSBURY, MA—
Gastonart & Frame has re-
opened at a new address in
town, 284 Boston Turnpike
(Rt 9 east), after being forced
to close at the end of 2017
due to a flood. In December,
the gallery and frameshop
suffered significant water
damage from a burst pipe on
the third floor of their location.
In all, the Shrewsbury loca-
tion was closed for 7 weeks
and ultimately had to be relo-
cated. John H Gaston, presi-
dent of Gastonart & Frame,
says that working with their
insurance company was a
new experience for him. “We
are covered for loss of all per-
sonal belongings, liability and
business interruption which
covered the loss of revenue,”
he says. “This was challeng-
ing as it is not something that
we deal with everyday. It re-
quired a massive amount of
documentation and proof of
belongings, values, etc. We
documented everything with
photographs. In the end, I
was compensated for all lost
materials, tools, equipment,
fixtures, and customer be-
longings. We are also cov-
ered for loss of revenue for
the Shrewsbury location while
it was shut down.” Unfortu-
nately, Mr. Gaston is now
well-versed in handling insur-
ance and dealing with a flood
as the Northborough store
also suffered a water pipe
burst only a month after the
first one, with a lot of damage
to equipment, computers,
customers’ belongings, and
materials but not to the extent
(structurally) of the Shrews-
bury location and it did not
have to be relocated. 
Call the Shrewsbury location
at (508) 754-3700, the 
Northborough location at
(508) 393-3800 or go to:
www.gastonframes.com.
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Hillary and Mitch Meisner of
Meisner Gallery, Deer Park, NY,
are shown with the bronze and
steel tree sculptures of Brian
Wasarhaley and paintings by
Billy the Artist, as well as work
by other artists.

ARTEXPO NEW YORK
continued from page 16

$460,000 in damages. How-
ever, damages were later re-
duced to $350,000 following
findings that damages are
statutorily limited when the
infringement is not willful. In
court documents it is stated
that even in the light most 
favorable to the plaintiff, the
undisputed facts do not
show recklessness. Zazzle
indisputably reviewed prod-
uct orders and employed

dozens of people to combat
infringement. Nor was there
evidence to support “willful
blindness.”

In a move that surprised
Greg Young Publishing’s attor-
ney Darren Quinn of The Law
Offices of Darren Quinn in
San Diego, CA, plaintiff’s mo-
tion for prevailing party copy-
right infringement attorney
fees was denied. In a state-
ment provided to Art World
News, Mr. Quinn says, “This
appears to be the first case in

history where attorney fees
were denied after the jury
awarded plaintiff a six figure
statutory damage award—
$460,800 to be exact. The
jury awarded statutory dam-
ages on all 35 works at issue
at trial.” Plaintiff has filed an
appeal and anticipates briefs
will be filed by the fall.

Art World News reached
out to lawyers for Zazzle Inc.
regarding the suit and was
told that Zazzle declines to
comment.

GREG YOUNG
continued from page 12

continued on page 32
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For purchase or representation contact Ken at
Westport River Gallery 

203-226-6934 * westportrivergallery@gmail.com
www.westportrivergallery.com/fatse.html

EXPRESSIONIST ABSTRACTIONS 
BY J. FATSE

Contrasting color blends and textures offering endless visual experiences and emotions. 
Welcome to the flowing Expressionist Abstractions by American artist J. Fatse. 

His art triggers life’s flowing reminders of the sway of daily life, change of seasons 
and moods. Poly resin originals on board range from $950 to $2,400.

Lunasea, 43” x 43” 
Mica and pigmented epoxy on panel

Azuregator, 43” x 43”
Mica and pigmented epoxy on panel

Frozen in Time, 24” x 48” 
Pigmented epoxy on panel

Dark Water, 37” x 49” 
Pigmented epoxy on panel
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Tru Vue decided to take a dif-
ferent approach with its entry
criteria for The 6th Annual
Framing Competition. In the
past, the glazing company
had competition themes to
guide participants’ choice of
entry, but there were no spe-
cific items required. The
items framed varied signifi-
cantly among entries, from
something as simple as a
photograph to more unusual
choices like the contents of 
a woman’s purse. This year,
Tru Vue asked that framers
choose one of three textile
artworks by Chilean artist 
Andrea Barrios Aguilar, com-
missioned exclusively for 
the competition. The three
choices varied only in color.

“Optium Museum Acrylic
was the glazing of choice for
the framing competition, so
we wanted to commission a
delicate textile with vibrant
colors to highlight the prod-
uct’s features,” said Jen
Gramm, director of market-
ing for Tru Vue. “Because of
its anti-static properties, Op-
tium is an ideal choice for fab-
ric art, and its clarity is
essential for showcasing the
rich colors and intricate detail
of these beautiful textiles.”

The three finalists’ pieces,
which were on display at the
West Coast Art and Frame
Expo in January, are repre-
sentative of the range of de-
sign direction that custom
framing can take. Beyond the
fact that the finalists each
chose a different colored tex-
tile to frame, their final design
choices varied greatly. Each
design originated from an in-
dividual point of inspiration,
which resulted in signifi-
cantly different framing
packages, giving a whole
new look to the artwork in
each final piece.

The winner of the grand
prize, Best In Show—
Judges’ Choice, Donna
Erwin, owner of Columbia
River Gallery in Troutdale,
OR, found inspiration in the
ribbed pattern and colors of
her chosen textile featuring
varying shades of green and
blue. The colors and texture
extend throughout the many
elements of the framing
package.

Starting with a triple-
stacked frame design, Ms.
Erwin used a Max Moulding
large blue ribbed moulding
turned on its side to create
depth. She paired it with 
an inset smaller version 
of the moulding in green.
The interior frame was made
of hand-finished metallic
moulding in blue with a sin-
gle green pinstripe applied
down the middle.

In the interior of the fram-
ing package, the deep sides
are lined with navy fabric. Ms.
Erwin added a pop of color
with a 5/8-inch mat wrapped
in royal blue linen that peeks
out under the lip of the navy
sides, exposing a slim 5/16-
inch perimeter of brightness.

The backing is wrapped in a
light green textured silk-like
fabric that highlights the
green in the textile.

With so much complexity
in the design, Ms. Erwin ap-
preciated how easy it was to
work with Optium Museum
Acrylic which, in addition to
offering 99% UV protection,
is also shatter and abrasion-
resistant. “It would have been

a challenge to do
this with regular
Plexiglas with the
little threads from
the raw edges of
the fabric, be-
cause of the static
charge that regular
acrylic gives off.
The durability also
helped with all the
refitting that was
necessary,” says
Ms. Erwin, who is
a two-time winner.

The Fan Favor-
ite winner Vivien
Smith, owner of
VJS Studio in East
Hampton, NY, was

drawn to the three-dimen-
sional and textural aspects
of the artwork and used this
as the basis for her design.
She chose reflective materi-
als to emphasize these ele-
ments in her piece. This
mirrored design application
creates the image of depth,
allowing viewers to appreci-
ate the artwork from all an-
gles. Not only do the
mirrored surfaces highlight
the dimension of the piece,
but they also add an element
of glamour and change the
look of the piece depending
upon its surroundings.

“This was my first time
entering the Tru Vue Com-

DECOR MOULDING 
ACQUIRES UNITED MFRS
SUPPLIES WEB STORE

HAUPPAUGE, NY—Decor
Moulding announced that it
has purchased United Mfrs
Supplies’ Web store:
www.unitedmfrs.com.
United Mfrs Supplies has
been a supplier of choice for
the professional picture
framer for over 100 years,
and Decor Moulding intends
for the tradition to continue.
Currently, product offerings
that include moulding,
frames, supplies, and equip-
ment, are being expanded.
Phone (800) 795-1589 or
visit: www.unitedmfrs.com.
For Decor Moulding, go to:
www.decormoulding.com.

NEW ENGLAND PPFA’S
2ND ANNUAL FRAMECON
SLATED FOR JUNE 10–11

WORCESTER, MA—New
England Professional Pic-
ture Framers Association
presents the second annual
FRAMECON, offering two full
days of education, network-
ing, socializing, and a vendor
showcase at the DCU Con-
vention Center in Worcester,
MA. Seminars include “Make
Frames, Make Money” by
Harry Gaston; “Managing and
Delegating” by Rob Markoff;
“Social Media 101 for
Framers” by Richelle Bonn,
sponsored by Crescent; and
“Care and Feeding of Saws”
by Mike Rieck, sponsored by
Fletcher Business Group.

Vendors will include Acrylite,
AMCI Regence, Crescent,
Don Mar Frame & Moulding,
Fletcher Business Group,
Fotiou, The Frame Master,
Larson-Juhl, Lineco,
Nielsen Bainbridge, Omega
Moulding, Rhonda Feinman,
and Wizard Int. To register,
and for more information,
visit: www.neppfa.com.
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IMPACT OF FRAMERS’ DESIGN CHOICES

Donna Erwin, owner of Columbia River
Gallery in Troutdale, OR, was the winner
of the Grand Prize, Best in Show—
Judges’ Choice for this frame design.

continue on page 22
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petition,” says Ms. Smith.
“One of the reasons I chose
to enter was the opportunity
the competition gave me to
go beyond what is typically
expected and do something
truly different.” 

Ms. Smith created the
double-stacked frame using
a black moulding from
Roma’s Vintage collection
for the outer frame, and
moulding from Larson-Juhl’s
Harlow line for the inner
frame. This inner perimeter
extends the reflective sur-
face to create a mirrored en-
closure for the artwork.

The textile in shades of
blue, yellow, and orange is
mounted on a backing made
of an acrylic mirror sur-
rounded by mirrored spac-
ers. There are three inches
of reflective surface around
the artwork, giving an expan-
sive perimeter of space for
the lines of the textile to
stand alone. Ms. Smith in-
tended to create an environ-
ment that draws the viewer
exclusively to the colors,
lines, and textures of the art.

Kosal Eang of Framed by
Kosal in Monroe, CT, went in
yet a different direction with
his entry. Having chosen the
version of the textile that
features shades of red, pink,
and blue, the focus of his de-
sign was on the textural as-
pects of the fabric. His goal
was to create a framing
package that looks like a
three-dimensional painting
that is part of the artwork. “I
wanted the frame to be as
raw as possible and com-
pletely integrate with the
art,” says Mr. Eang, a past
Grand Prize winner.

Beginning with a custom-
milled frame, he wrapped it

in white canvas painted over
with white gesso to further
emphasize the texture and
brightness. This same can-

vas continues into the inte-
rior of the piece, stretched
along the inner sides, result-
ing in a concave shadow that
leads to the canvas-covered
backing. Color and texture
are used as accents
throughout. On the outer

perimeter of the frame, a
wood border covered with
red fabric picks up the colors
from the textile and is 
accented with tiny metal
studs. These studs, which
are patterned like the fabric

of the art, are repeated on
the inner corners. 

In the interior of the fram-
ing package, lines
of red and blue 
are seen from
certain angles,
like the hint of
color from the
fabric lining of 
a jacket. Pleats
from the stretch-
ed canvas mimic
the strong lines of
the artwork.

“It was surpris-
ing how different
each of these en-
tries turned out,
given they framed
very similar works
of art,” says Ms.

Gramm. “In these examples,
the framing allows the art-
work prominence but, at the
same time, the various de-
sign directions the framers
took give the art a different
perspective, demonstrating
how much a framer’s inspira-

tion and design
choices can en-
hance and impact
the artwork.”

Tru Vue is a man-
ufacturer of high-
p e r f o r m a n c e
glazing products
for the custom
picture framing
and museum mar-
kets. Tru Vue is a
leader in both UV
protection, as well
as anti-reflective
and specialty
glazing products
for these markets.
The company is
located in Mc-

Cook, IL, and in Faribault,
MN, and it is a subsidiary of
Apogee Enterprises, Inc.
(Nasdaq: APOG). For further
information on Tru Vue, visit
the company’s website lo-
cated at: www.tru-vue.com.

A TRIFECTA OF PPFA
AWARD WINNERS

LAS VEGAS—Congratula-
tions were extended to three
members of the Professional
Picture Framers Association
(PPFA) who were honored
with annual awards at the
PPFA 2018 Annual Conven-
tion president’s dinner.

PPFA Service Award: Carol
Graham of FrameReady by
SoftTouch Solutions in Petro-
lia, Ontario.

Paul Frederick Award of Dis-
tinction for Leadership:
Wayne Baker, MCPF, Fram-
ing Elegance, Sale, Australia.
President of the Australia/
New Zealand Chapter
(Wayne’s son Craig accepted
the award on his behalf).

Chapter Volunteer of the Year
Award: John Harry Gaston,
MCPF, Gastonart & Frame,
Shrewsbury and Northbor-
ough, MA: New England
Chapter.

A big thank you was given to
Meghan MacMillan, MCPF,
The Mitre Box, Baltimore,
MD, and her awards team:
Anthony Tremonto, CPF, Stu-
dio ADT, Phoenix; Sarah
Beckett, MCPF, SB Framing
Gallery, Milwaukee; and Linda
Wassell, MCPF, Fine Art
Service, Spring, TX.

There were also congratula-
tions for two new Master Cer-
tified Picture Framers who
took the exam during the con-
vention: David Pratt of D.
Pratt Framer LLC, Kittery,
Maine; and Becky Florence,
of Deerfield, NH. In addition,
Ernest Chan, Lee Wah Art &
Frames Company, Hong
Kong; and Lisa Clemmons,
Swartz Framing Studio, Mid-
land, TX, passed the PPFA
Certified Picture Framer. 
For more information on the
PPFA, visit: www.ppfa.com.
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This frame design by Vivien Smith,
owner of VJS Studio in East Hampton,
NY, was voted Fan Favorite.

Kosal Eang of Framed by Kosal, Monroe,
CT, was third finalist in the sixth annual
Tru Vue Framing Competition with this
frame design.

DESIGN CHOICES
continued from page 20
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NEW FRAMING PRODUCTS

The New Barnwood by Universal
Un i v e r s a l
A r q u a t i ,
S a n t a
Clarita, CA,
p r e s e n t s
the new
Barnwood
by Univer-
sal, a range
of five pro-
files and in
two new
colors; wolf
grey and
owl brown,
both in a
rustic finish.
For further information, call (800) 668-3627 or go to:
www.universalarquati.com.

Framerica Debuts Silver Swirl
Framerica,
Ya p h a n k ,
NY, intro-
duces its Sil-
ver Swirl
collection of
r o u n d ,
rubbed silver
mou l d i ng .
For further
information,
phone (800)
372-6422 or
visit the com-
pany’s web-
site located
at: www.
framerica.com.

Larson-Juhl’s Perimeter Collection
The new Perime-
ter Collection
from Larson-Juhl,
Norcross, GA,
features deep
set profiles and
accented fillets,
as well as soft
metallic tones
and contrasting
edges. A built-in
fillet adds interest
and depth to cre-
ate a natural
perimeter. Avail-
able in three fin-
ishes: silver,
suede, and
champagne. For
details, call (800)
221-4123 or visit: www.larsonjuhl.com.

Omega’s New Adrienne Collection
O m e g a
Mou ld i ng ,
Bellport, NY,
presents the
A d r i e n n e  
Col lect ion
f e a t u r i n g  
d e t a i l i n g
using con-
trast to high-
l i g h t
h a nd - b u r -
nished high
l u s t e r
against the
luminance of
brushed leaf.
The collection is made in Italy and has a water-gilded look. For
further information, phone (800) 289-6634 or go to the com-
pany’s website located at: www.omegamoulding.com.
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VariGuard Presents SmartGlass

VariGuard, Woodbury, NY, presents SmartGlass which pro-
tects against damage from exposure to light, preserving the
value of art. At the touch of a button, VariGuard SmartGlass
limits the exposure to light to when the item is actually being
viewed, providing maximum protection. It also provides more
than 99.5% UV filtering at all times. For further information,
call (516) 847-5330 or visit the company’s website located
at: www.variguard.com.

Tru Vue Introduces Counter Display

Tru Vue, McCook, IL, offers a new counter display to help
custom framers show customers the benefits of choosing
Optium Museum Acrylic, the company’s state-of-the-art
product combining the best features of glass and acrylic.
The display is designed as a framed visual aid to explain the
effectiveness of UV protection, the anti-abrasion surface,
the optimal light transmission, and anti-reflective viewing ex-
perience. Call (800) 621-8339 or visit: www.tru-vue.com.

Cimarron by Decor Moulding
Decor Moulding
& Supply in
Hauppauge, NY,
i n t r o d u c e s
Cimarron, a line
of eight recre-
ations of natural
veneers featur-
ing a combina-
tion of black,
walnut, and ma-
hogany finishes.
With comple-
mentary gold
and silver rabbet
lips, the collec-
tion is available
in 1 1/4-inch 
and 1 7/8-inch
widths with 1- inch
and 3/4-inch rabbet height. For more details, call (800) 937-
1055 or go to the website: www.decormoulding.com.

Michelangelo’s Two New Mouldings
Michelangelo
M o u l d i n g ,
Champ l a i n ,
NY, announces
the addition of
two new series
of barnwood
mou l d i n g s .
The 429 width
is 1 1/4 inches
and the 430
width is 2 inc-
hes, and both
come in six
natural grey
and brown
wood finishes.
Call (877) 422-
8812 or go to: www.michelangelomoulding.com.
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ARTEXPO HIGHLIGHTS

Painter Mary Johnston of Mary Johnston Studio brought sev-
eral new pieces of work to this year’s show including “Reeds
Underwater #8,” “Tangled 18,” and a new series of 12- by
12-inch paintings: www.maryjohnstonart.com.

Andy McAfee, owner of The Art Shop in Greensboro, NC, has
been going to Artexpo New York every year since 1995, so he
thought it was a great time to get married. He and Angela are
pictured in Central Park where their wedding took place. 

Stephen Farland of Chairborne Art with monumental sculp-
tures that comprise “Victory in New York.” He and fellow
artist Brian Sartor reshaped fragmented wood chairs to repre-
sent brave, evocative figures: www.thevictoryart.com.

Guadalupe Laiz, a first-time FOTO SOLO exhibitor, featured
her limited edition photographs of Icelandic horses. The 60-
by 40-inch photographs retail for $8,500, and the 25- by 25-
inch pieces for $3,000: www.guadalupelaiz.com.

Louise Cutler of Louise Cutler Fine Art exhibited her new
bronze sculptures and paintings, including the Flora Collec-
tion featuring high-grade gold leaf sealed with acrylic finish on
canvas, available in two sizes: www.louisecutlerstudio.com.

Canadian artist Samir Sammoun is joined by golf pro Caro-
line Ciot, an LPGA contender whom Sammoun sponsors
while she promotes his website on her hat and shirt. Shown
is a selection of Sammoun’s paintings: www.sammoun.com.
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GALLERY LIGHTS

At Old Main Gallery & Framing, Bozeman, MT, are, from left,
gallery associate Christina Hafen, artist Tracie Spence, gallery
director Lindsey McCann Jastram, and Bozeman Film Celebra-
tion managing director Beth Ann Kennedy.

AFA, New York, owner Heidi Leigh is flanked by Thomas Shiv-
ers, left, and Neil Zukerman of CFM Gallery at the reception for
the New York-based gallery’s “Small Works” show, a group 
exhibition of small format work from over thirty different artists.

Photo by Paolo Duran
Juan Miguel Palacios, left, celebrates the opening reception of his
solo exhibition “Imbalance” held at Booth Gallery, New York, with
curator Casey Gleghorn, center, and director Michael J. Ruple.

Shown during the eighth anniversary party for Mirada Fine Art
Gallery, located in Indian Hills, CO, are, from left, gallery 
manager Jan Thompson, along with co-owners Steve Sonnen
and Jenni Sonnen.

Artist Hollis Dunlap, left, is pictured celebrating at his “New
Works” solo exhibition on opening night held at the Hallandale
Beach, FL-based Sirona Fine Art along with gallery staffers
Maria Avila, center, and Angie Avila.

At Hashimoto Contemporary, San Francisco, artists Liz 
Hernandez and Ryan Whelan are pictured at the first annual
Winter Group Show standing in front of their own pieces,
“Floral Times” and “They Cannot Contain Us,” respectively.
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“Relaxed Pelican” 
by Julie DeRice

Image Size: 12” x 24”       
$20

OPEN EDITION PRINTS
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sarah@sundancegraphics.com
9564 Delegates Dr., Building B, 

Orlando, FL 32837

SunDance 
Graphics

E-MAIL: customerservice@editionslimited.com
4090 Halleck Street, Emeryville, CA 94608

“Technicolor Trees 1”
(One of a set of three) 
by E. Loren Soderberg
Image size: 24” x 24” 

$35 
Available as POD on
paper and canvas. 

Editions 
Limited

www.gangoeditions.com
E-MAIL: info@gangoeditions.com

2187 NW Reed St., Portland, OR 97210-2104

“Approaching
Squall” 

by Stan Hellman
Image Size: 
18” x 12” 
$12 

Also available as 
POD in any size.

Gango Editions

“Paris Memories” 
by Rod Chase
Paper Size: 
30” x 32”
Image Size: 
30” x 30”  

Image 
Conscious

800.532.2333  www.imageconscious.com

“Swift Encounter” 
by 

Duy Huynh
Paper Size: 22” x 30”
Image Size: 22” x 28”

Available to resize and print on 
canvas, acrylic, metal and wood.

Image 
Conscious

www.haddadsfinearts.com
E-MAIL: cfskeen@haddadsfinearts.com

3855 E. Mira Loma Ave., Anaheim, CA 92806

“Repose”
by E. Jarvis

Image Size: 26” x 26”
Also available as 

a custom size giclée.

800.942.3323
Fax: 714.996.4153

Haddad’s 
Fine Arts Inc.

800.532.2333    
www.imageconscious.com

800.617.5532

www.sdgraphics.com     
www.sundancegraphics.com

800.228.0928
www.editionslimited.com

800.852.3662
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WHAT’S HOT IN OPEN EDITIONS

Country Bouquet II

“Country Bouquet II” by Carol Robinson
measures 16 by 20 inches and retails for 
$15. For further information, call Galaxy of
Graphics, East Rutherford, NJ, at (888) 
464-7500 or go to the company’s website 
located at: www.galaxyofgraphics.com.

Here are the 
best selling prints 
from the month of

March/April

Mondrian Horse

“Mondrian Horse” by Lu Anne Terrell meas-
ures 36 by 24 inches and retails for $35.
Call Roaring Brook Art, Elmsford, NY, at
(888) 779-9055 for more details, or visit the
website at: www.roaringbrookart.com.

Golden Blush II

“Golden Blush II” by Jennifer Goldberger is
an open edition giclée print measuring 20 
by 30 inches, retailing for $75. Phone World
Art Group in Richmond, VA, at (804) 213-
0600 or go to the company’s website located
at: www.theworldartgroup.com.

American Porch

“American Porch” by Mark Chandon
measures 20 by 20 inches and retails
for $42. The image is also available
in multiple sizes. Telephone Rosen-
stiel’s, London, at (011-44) 207
352 3551 for further information,
or go to: www.felixr.com.

White Cranes

“White Cranes” by Hannes Cmarits meas-
ures 36 by 24 inches and retails for $35.
Available to resize and print on canvas and
alternative substrates. For more details,
phone Image Conscious, San Francisco, at
(800) 532-2333, or go to the website at:
www.imageconscious.com.

Umbrella Cove I

“Umbrella Cove I” by Paul Brent
measures 12 by 12 inches and re-
tails for $10. For more information,
call Gango Editions, Portland, OR, at
(800) 852-3662 or visit the website
at: www.gangoeditions.com.
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Have Courage 
Succulent Wreath
“Have Courage Succulent Wreath”
by Cindy Jacobs measures 12 by
12 inches and retails for $12. For
further information, call Penny Lane
Publishing, New Carlisle, Ohio, at
(800) 273-5263 or go to: www.
pennylanepublishing.com.

Crazy Cow

“Crazy Cow” by Patricia
Pinto measures 20 by 16
inches and retails for $18.
Phone SunDance Graphics,
located in Orlando, FL, at
(800) 617-5532 for further in-
formation, or go to the web-
site at: www.sdgraphics.com.

Portofino

“Portofino” by Anne Tavoletti measures 14
by 11 inches and retails for $10.50. For fur-
ther information, telephone Wild Apple in
Woodstock, VT, at (800) 756-8359 or go
to the website at: www.wildapple.com.

Sloth I

“Sloth I” by ND Art & Design meas-
ures 12 by 12 inches and retails for
$12. Telephone Sagebrush Fine Art,
Salt Lake City, Utah, at (800) 643-
7243 for more information or visit:
www.sagebrushfineart.com.

Norman Catwell

“No rman
Catwell” by
Image Con-
s c i o u s ’
artist Lucia
Heffernan
is available
in various
sizes. Tele-
phone POD
Exchange,
in Lynn
Haven, FL,
at (888)

406-2858 for further information, or go to
the website at: www.podexchange.com.

2018 NCAA Championship Basketball

“2018 NCAA
Championship
Basketball” by
James Blake-
way has an
image that mea-
sures 40 by 
13 1/2 inches and a retail price of $34.95. Call Blakeway Worldwide Panora-
mas Inc., located in Minnetonka, MN, at (800) 334-7266 for further informa-
tion, or go to the company’s website located at: www.panoramas.com.

Here are the 
best selling prints 
from the month of

March/April
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CALENDAR

July 27–29: Art Aspen,
Aspen Ice Garden, Aspen,
CO. Produced by Urban Ex-
positions. For details, go to:
www.art-aspen.com.

July 29–August 2: Las
Vegas Market, World Market
Center, Las Vegas. For de-
tails, visit the website at:
www.lasvegasmarket.com.

August 2–5: Seattle Art
Fair, CenturyLink Field Event
Center, Seattle. Produced by
Vulcan Arts + Entertainment
and Art Market Productions.
For more information, visit:
www.seattleartfair.com. 

August 3–5: Reveal Art
Fair, Saratoga Springs City
Center, Saratoga Springs,
NY. For more information,
contact George Billis at (518)
226-9135, e-mail: exhibit@

revealartfair.com or go to:
www.revealartfair.com.

August 11–12: 35th an-
nual Sculpture in the Park,
Benson Sculpture Garden,
Loveland, CO. Produced by
Loveland High Plains Arts
Council. For details, visit:
www.sculptureinthepark.org
or call (970) 663-2940.

September 27–30: Expo
Chicago, Navy Pier, Chicago.
Produced by Art Expositions
LLC. For information, visit:
www.expochicago.com or
call (312) 867-9220.

September 27–30: Af-
fordable Art Fair, The Metro-
politan Pavilion, 125 W. 18th
St. between 6th and 7th
Ave., New York City. Visit:
www.affordableartfair.com or
call (212) 255-2003.

October 4–7: Texas Con-
temporary, George R. Brown
Convention Center, Houston,
TX. Produced by Art Market
Productions. For details go to:
www.txcontemporary.com.

October 11–14: CLIO Art
Fair, 524 W. 26th St., New
York City. A fair promoting di-
rect dialogue between artists
and collectors. Founded by
Alessandro Berni. For details,
visit: www.clioartfair.com.

October 13–18: Interna-
tional Home Furnishings Mar-
ket, High Point, NC. Visit:
www.highpointmarket.org or
call (800) 874-6492. 

October 18–21: Art San
Diego, Del Mar Fairgrounds,
Wyland Center, Del Mar, 
CA. Produced by Redwood
Media Group. Visit: www.

art-sandiego.com or e-mail:
info@redwoodmg.com. 

October 25–28: IFPDA
Print Fair, River Pavilion, Javits
Center, New York. Interna-
tional Fine Print Dealers Asso-
ciation. For more details, visit:
www.printfair.com. 

October 26–29: Art
Toronto, Metro Toronto Con-
vention Centre, Toronto. Pro-
duced by Informa Exhibitions.
For information, visit the web-
site: www.arttoronto.ca, call
(800) 663-4173 or send an 
e-mail: info@arttoronto.ca.

November 1–4: Sofa
Chicago, Festival Halls A & B
at Navy Pier, Chicago. Pro-
duced by Urban Expositions.
For further information, visit
the website located at: www.
sofaexpo.com.

weekend made up for it. I had
many great conversations
with the public and some
gallery owners. I created a
painting with my gravity tech-
nique throughout the show,
which definitely helped draw
people to my booth.”

Bobbie Braha, who intro-
duced her monoprint col-
lages, 30 by 22 inches that
sell for $1,250, found out
about Artexpo on social
media. “I thought I’d jump in.
I’ve done community shows,
but this is my first big thing.”
She did not make sales at
the show, but is following up

with several designers and
consultants. John Koster
and Tina Hospers of Cutting
Edge Wood Creations also
first heard of the show
through social media and de-
cided to give it a try. They

sold five
pieces to a
New Jersey
gallery and are
following up
on a number
of leads. “It
was amazing
for us to be
surrounded by
high caliber
art,” she said,
adding that
the show
worked out

really well for them.

Among the exhibitors in
FOTO SOLO, a relatively
new addition to the show,
Allan McDonald, a first-time
exhibitor, was looking for cor-

porate contacts for his 
photographs of waves and
reflections on water whose
calming effect he thinks suit-
able for public spaces. A
gallery from the Hamptons,
NY, took five to display and
he has several very promis-
ing leads, including a curator
for 11 hospitals in New York
state. Like many others, Ar-
gentinian-born Guadalupe
Laiz, whose photography has
been shown in galleries in
Aspen and Paris, was looking
to get out her name by ex-
hibiting in FOTO SOLO, and
her photographs of Icelandic
horses were well received.

Reporting by Sarah Seamark
and Koleen Kaffan.

Laura
Samuke-
maite of
Da’Laura
Fine Art,
New York,
representing
the work of
painter Kang
Jon Otodi-
dak, looked
the part in a
hand-painted
skirt.

ARTEXPO NEW YORK
continued from page 18
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SERVICES

Art World News
Custom Book Publishing
PHONE: 203.854.8566 
e-mail: jwhaffey@aol.com
www.artworldnews.com

Professional

CATALOGUE PUBLISHING
Wellspring Communications, Inc., 

parent company of Art World News, 
presents its Custom Book Publishing

division to offer the trade a complete
line of editorial, design, and printing

options to create elegant hard- 
and soft-bound catalogues and books.

CREATIVE COST
EFFECTIVE

INVENTORY LIQUIDATION
Over 6,000 

expertly crafted
maritime prints
ready for fast 
volume sale.

View the entire collection at 
WWW.MARITIME-PRINTS.COM     860 399 6922
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